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We. HATE to see manufacturers in this industry bow before 

any government department as though the word of the 
department were law. Laws are written only by Congress, and 
no government body charged with enforcement of a law can 
stretch this law beyond what Congress intended. The courts of 
the country are for the purpose of deciding whether the laws 
which Congress enacts square with the Constitution, and also 
to decide what Congress meant when the laws were written 


Ts fact that the Federal Trade Commission is a quasi-judicial 

body does not alter this condition. It is true that the 
Federal Trade Commission has power to conduct hearings and 
render a decision, but the courts have the right to reverse any 
decision of the Commission. The Food and Drug Administra- 
tion is not much different than the F.T.C. The F.D.A. tells the 
manufacturer what is required, and if the manufacturer disagrees 
the F.D.A. brings suit against him. The essential difference be- 
tween them, however, is that the orders of the F.T.C. have the 
force of law and it is up to the manufacturer to start court action 
against the Commission to change the ruling. With the F.D.A. 
the opinion of the enforcement officials does not bear any weight 
until the F.D.A. has proven toa court that the F.D.A.’s opinion 
is right. 


T= drug manufacturers of this country have had thirty years 

experience with enforcement of the Foods and Drugs Act. 
There have been many hard battles fought. The drug manufac- 
turers have not meekly accepted the rulings of the department 
where there was an honest difference of opinion as to the facts 
involved or the true meaning of the law. The drug manufac- 
turers have been through a baptism of fire in this respect. Not 
that the fight is over—it will never be over—but the F.D.A. 
knows what to expect when it starts anything, and it generally 
considers problems pretty well before taking any definite steps. 
We would like to see cosmetic manufacturers show the same 
spirit in working with the Federal Trade Commission. 
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EDICAL CARE IS A COST that 
allects seriously the living standards 


of a very large number of people. One 


would expect that some consideration 
would be given to these expenses by tax 


collectors. Yet such is not the case. Fed- 
eral and State income tax departments do 
not allow individuals to make any deduc- 
tions for the cost of medical care even 
though this expense be paid out to repair 
the health of the individual who is earning 
the income. 

We have thought about this subject 
many times during a number of years but 


have done nothing about it. For this 


Our Family Album 
Horsrorps AciD PHOS P} 


i 
FOR MENTAL & PHYSICAL 





EXHAUSTION DYSPEPSIA &e: 


What a beautiful picture of ‘‘our pet’’ used 
years ago to advertise a remedy ‘‘for mental 


and physical exhaustion, dyspepsia, &c.” 
Ingredients given on reverse side included 
phosphates of lime, magnesia, potash and 
iron with phosphoric acid. 
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reason we are particularly pleased to see 
the Health Guild of America taking up 
this subject and trying to have a change 
made in income tax laws to allow such a 
deduction. Depreciation and repair ex- 
penses on machines, plants, stocks, and 
other things are allowed, but not repair ex- 
penses on the bread winners—a ridiculous 


state of affairs. 


E THOUGHT THAT SOONER or 

later the Federal Trade Commission 
might come to its senses and stop trying 
to think up complaints that have no other 
virtue than just to annoy business. We 
also thought that maybe we had the Com- 
mission wrong and that some of the petty 
things upon which they cited manufac- 
turers were just due to ignorance or to 
complaints filed with the Commission by 
other manufacturers. However we are 
becoming more convinced than ever that 
the Commission will never come to its 
senses without outside force, and that the 
Commission that petty 
complaints are a most important function 


believes these 
of the Commission. 

The latest one which has come to our 
attention is that the name of the cosmetic 
firm “Colonial Dames” is unfair because 
there is a society by this name and people 
might be led to believe that these cos- 
metics are made or sponsored by the 
We understand that the Com- 
mission wrote letters to manufacturers 
asking them if they felt they had any un- 
fair competition from Colonial Dames for 


society. 


this reason. 

The Commission seems to overlook the 
fact that in patent law in this country the 
same trade-mark can be used by different 
companies so long as they are not in com- 
petitive fields. An excellent example of 
this is Beechnut foods products as com- 
pared with Beechnut tobacco made by 
another company. Also think of the large 
number of companies who use the name 
United States or Federal in their company 
names—certainly this might give the 
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As a 


PEC. 


matter of fact there is a Federal Trading 


something to think about. 
Company in New York, perhaps the 
F.T.C. might think that people might get 
the impression that this company has 
something to do with the F.T.C. itself. 

How there could be any serious mis- 
understanding regarding the Colonial 
Dames Society and Colonial Dames cos- 
metics is beyond us. Further we are told 
that the cosmetic business antedates the 
society which should make the society 
unfair in some way or other. But the Com- 
mission evidently does not stop to con- 
sider the ridiculousness of the complaints 
until been 
thoroughly disturbed. 


after business men have 


JF WE HAD ANY VALUABLE trade- 

marks covering products in this field we 
would most certainly revise our labels in 
accordance with the U. S. Supreme Court 
rulings on generic use of trade-marks. 
Ever since the loss of the aspirin trade- 
mark this has been a serious situation, and 
with the recent cellophane decision it is 
brought home more strongly. 

For even a complicated formula might 
be successfully duplicated to the satisfac- 
tion of the court and then it is too late to 
change. The method is simple. All that is 
necessary is to follow the method 
ployed upon the packages of Alka-Seltzer 
which read “Alka-Seltzer Brand of Effer- 
Alkalizing Tablets.” 


asily be used on 


em- 


vescent. Analgesic 
This same thing could e: 
cough syrups, laxatives, or any other type 
Patented in- 





of product in this field. 
gredients will only protect the product 
for the life of the patent, but they give an 
excellent’ period in which to cover the 
product under this ruling. 


E FAIL TO SEE WHY the Board of 
Standards of the Toilet Goods 
Association should concern itself with the 
name given to a cosmetic ingredient so 
long as this product is not deliberately 
misbranded. The question whether vita- 
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min F should be called by that name or 
some other seems entirely irrevelant to the 
work of the Board. Certainly it deceives 
no one if ascorbic or cevetamic acid is 
called synthetic vitamin C because the 
product is actually vitamin C. Neither 
does it follow that because vitamin B; has 
been synthesized that the synthetic form 
must be called by a chemical name rather 
than by the name vitamin B;. There is no 
reason why the name caliciferol must be 
used for crystalline vitamin D rather than 
the name vitamin D. For the Board to get 
into discussions of this kind will lead it 
heavens knows where and accomplish no 
good purpose. 

We believe that the Board can be of real 
value to the industry. There is real need 
for such a Board under present conditions. 
However, we believe that in the best in- 
terests of the industry the names of its 
scientific advisors should be made public 
so that the industry could appreciate 
from the people associated in the work the 
true value of the Board’s findings. Also 
we believe that the Board should take a 
more positive position in regard to cos- 
metic ingredients rather than a negative 
or uncertain one which it appears to be 
taking. Or perhaps the position it is tak- 
ing at present is only with reference to 
vitamins upon which sufficient evidence 
has not been made available to satisfy the 
Soard. 

Perhaps we have passed the days of 
empirical use of such things and perhaps 
we have not. We must remember that 
effects of these things are not always im- 
mediately explainable as was the case 
with cod liver oil before the vitamin theory 
came to light. We appreciate fully the 
fact that photographs, testimonials, and 
other testimony fraudulent in character 
has been used at times to promote abso- 
lutely worthless preparations. We appre- 
ciate also the fact that many preparations 
have been defended entirely on some tale 
about a doctor or an Indian or some other 
mythical character giving the formula to 
some member of the family of the person 
promoting the preparation. 

But despite all these things, progress 
has not stopped and new, and at times, 
revolutionary ingredients will be = dis- 
covered. For the Board to brand such a 
thing as fraudulent and unfair unless the 
manufacturer presents his evidence to an 
anonymous group of scientific advisors 
does not seem exactly right. The Board 
must remember that when drug manufac- 
turers present their products to the Coun- 
cil of the A.M.A., many excellent products 
are rejected for reasons that the evidence 
does not satisfy the Council, although at 
some later date the product might be ac- 
cepted. Further the Council will not 
allow trade-marks for products that are not 
new and revolutionary. Does the Board 
expect to emulate the Council on Pharmacy 
and Chemistry of the A.M.A.) If it does, 
it is in for many tough times and for creat- 
ing much dissension in the industry. 
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“Your great grand-pappy fought for that way back in 1934. 


HE POLITICAL SNARL which con- 

tinues to hold up enactment of a new 
Food, Drug, and Cosmetic Act is causing 
this industry a real headache which will 
become more severe as time goes on. The 
activity of the various states in drafting 
bills which are more drastic than the 
original Tugwell Bill is something real to 
worry about. The first thing the industry 
knows, it will be hemmed in by all sorts 
of restrictions with registration required 
in a large number of states. The industry 
can thank those people who have objected 
to the Food and Drug Administration 
having control of advertising and who en- 
couraged the Federal Trade Commission 
in its fine political work which split Con- 
gress in two on this one question. 

We believe that it is up to President 
Roosevelt himself to step into the picture 
and stop the fight for advertising control 
going on between the two Government de- 
partments. Only by such a move can the 
industry expect to get a Federal bill and 
thereby stop the states from passing indi- 
vidual laws which are not properly drafted 
or debated. We do not know that any- 
thing can be accomplished in the industry 
along the lines of getting all factors in 
favor of one department or the other, but 
we do believe that for self-protection, no 
group should shout loudly about preferring 
one department over another. 


WITH THE MILLER-TYDINGS 

BILL dead, what is to be the future 
of the price maintenance condition called 
for by the state fair trade acts? It is a 
certainty that few if any of the manufac- 
turers in this industry will domesticate in 
the thirty-eight states that have enacted 
such laws. The cost of domesticating and 
maintaining warehouse stocks in all these 
states is prohibitive for even the large 
manufacturers to say nothing of the small 
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ones who probably would be bankrupt by 
such a procedure. 

Perhaps many manufacturers will do- 
mesticate in some of the states which 
represent the larger markets of the 
country, or in states which have particu- 
larly aggressive retail organizations. Man- 
ufacturers will have to operate under the 
fair trade act in the state in which they are 
located. 

But consider the plight of the manufac- 
turer who must operate under the law in 
the state in which he located while manu- 
facturers from other states do not operate 
under the law in this state. 


HE PUNCH WILL BE completely 

taken out of these bills if some Fed- 
eral enabling act is not enacted. Retailers 
can not force manufacturers into working 
under these bills if the manufacturers have 
to domesticate in all the states. Wise 
legal advisors are telling manufacturers 
that the omnibus contracts are not legal 
and manufacturers who sanction them are 
liable to run afoul of the law. 

All of which probably suits those man- 
ufacturers of popular items who would 
lose business to private brand merchan- 
dise if prices were stabilized at the levels 
demanded by retailers. However, this 
situation does not suit the manufacturers 
of higher class merchandise with restricted 
distribution, for the reason that cutters 
will get hold of this merchandise and dis- 
turb the relations existing between these 
manufacturers and their distributors. 

Wiseheads in the manufacturing field 
honestly believe that the State Fair Trade 
method of doing the job is far from the 
proper one for the interests of the whole 
trade. They are secretly delighted that 
President Roosevelt has killed the Miller- 
Tydings Bill and given a way out of a 


nasty situation. 
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FROM MOROCCO 


ALL PHOTOS COURTESY NAUGATUCK CHEMICAL AND 
COMPAGNIE AFRICAINE DES PLANTES A PARFUM. 


dia exact origin of roses in northern Africa is 
not known. It has been cultivated in the 
Orient since ancient times and we are told by 
Theophraste that native roses were cultivated 
by the early Greeks and were undoubtedly 
imported into Egypt about three centuries 


4 
‘te ae . 
aie B.C., because botanical researches have 





shown that the rose is not indigenous to that 
country. Second only to the geranium, the 
rose is the most cultivated of perfume 
plants in northern Africa; it is the com- 
mon ornament of the gardens both in the 
cities and native villages and is found in 
profusion in the numerous oases of the 
Sahara, and throughout Morocco. 

Like the Arabs, the Moors consider the 

rose as their favorite flower both for 

its odor and color and for centuries 

they have distilled the petals in 

order to obtain perfumed water 

for toilet requirements and cook- 
ing. This distillation is a small 
family industry and is often 
conducted close to the planta- 
tions in a very elementary way. 
Frequently wealthy natives 
entrust their wives with dis- 
tillation of roses from their 
gardens. Only seldom is 

the distilled oil collected 
and then generally due 
to several successive 
steam distillations a 
small quantity of oil 
is found floating on 
the surface of the 
water and is called 

by the Moors “the 
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soul of the water” and is «] 

then carefully collected. y . 4 
7” $+ 3 of ‘ q ‘ af 
The most important na- ad 








tive center for the rose in- P 
dustry in Morocco is in Mar- Ay 
rakech; here the native dealers q.. 


distill fresh flowers to obtain hn 


rose water which they sell to the 5 Tea 
natives in other Moorish cities. ‘ 
The fact that there is a large de- 


mand for rose water and no in- 
dustry for the production of oil of 
rose is the reason why as high as 18 to 
22 cents a pound is sometimes paid for 
the flowers. Moreover the quantity 
of fresh flowers being insufficient, often 
as much as 300 tons of dried flowers are 
sent from the South to Marrakech. 

Dried roses from the Marrakech market 
are complete floral buds, properly dried, 
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and come from the various Saharian oases. 
The rose trees in these particularly dry 
regions are grown under irrigation and are 
raised under quite different conditions to those 
of western Morocco. This dry climate makes 
the drying of the rose buds an easy task. 

The rose bush of North Africa does not differ 
much from that of the Balkans. It has often been 
described as belonging to Rosa damascena but later 
study has shown that it differs very little from Rosa 
Centifolia from Grasse. Miller has claimed that the 
ancestor of the species now grown by the natives in 
North Africa is Rosa damascena, and was probably in- 
troduced at the time of the Arab invasion over the whole 
of the Mediterranean basin. Rosa damascena is of very 
ancient origin and nothing precise is really known about 
it. It is claimed that this species comes from the city of 
Damas in Syria and was introduced into Europe by a cer- 
tain Count de Thibaut on his return from the Crusades, 






At top, left, 
is a market place 

in Marrakech, northern 
Africa—the natives below 
being types engaged in the rose 








although botanical research has shown that Rosa damascena industry. Natives of the ““Chleuh’’ tribe, 
. me < ee above, are picking the rose flowers, the chub- 
did not originate in Syria. Others have suggested that Rosa by bebe heine « fesnee-of these ietaseiined mictates 
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damascena might have come from India, but here agaiir 
botanical research has proved this incorrect. 
[It is generally admitted that the origin of Rosa Centi- 
folia, the so-called Rose de Mai from Grasse, was Persia, 
and this was developed from Rosa damascena (or a 
primitive form of this family for example Rosa canina L 
or Caucasian rose) by morphological changes brought 
about by nature of soil, exposure, altitude, et cetera. 
The extreme ease of hybridation of the Rosa species. 
has resulted in the production of numerous varieties 
by introducing new specie coming from China, 
Japan, Bengal, et cetera, to the principal types 
Canina, Gallica and Centifolia. 
The absolute identity of the North African rose 
bush remained unknown for a long time and it 
was merely referred to as “Rose bush of the 
Marrakech type” because it was found plenti- 
fully in the gardens of this city. In Marrakech 
the bushes are not found in dense plantations 
but are grown in cultivated plots or between 
the trees along avenues. It is found in 
clumps of three to six feet high and wide, 
with hooked thorns. Its leaves are of a 
fairly light green color on the upper sur- 
face and slightly glaucous underneath. 
They have five to seven folioles with 
finely dented edges and their paren- 
chyma is thin. Its flowers are half full 
and of a light pink color and on first 
sight show no difference from those of 
Rosa damascena. According to Dr. 
Trabut, director of the Botanical 
Service of Algeria and Mr. Guil- 
laumin of the Natural History 
Museum these plants are iden- 
tical with those of Rosa 
damascena. The production of 
flowers from these rose bushes 
is small due to the lack of 
care, and to a certain disease 
called “rust” which greatly 
alfects blooming during cer- 
tain years. 
In April and May 1930 
a tour was organized by 
the Direction of Agricul- 
ture of Morocco to 
study the variety of 
rose bushes grown in 
the southern Moroc- 
can oases. The dis- 
tinguished botanist 
and explorer Jean 
Gattefosse was 
able to determine 
the botanical 
origin and value 
of the roses of 
Morocco. The 
first oasis 





























































visited was 

that of Ouar- 
zazat lying 
some 140 miles 
from Marrakech 

at an altitude of 
3,300 feet. At this 
oasis the bushes 
are four and a half 
feet high and irreg- 

ular in shape. They ¢ 
are never pruned and 
the crop of flowers lasts 
from 20 to 30 days dur- x 
ing April and May. ‘ 
These bushes were found 





to belong to Rosa centi- 

folia species, Marrakech 
type, and it is remarkable 

that they are found to 
flourish so well when it is 
realized that they can only 
find small quantities of water, 
irregularly distributed accord- 
ing to seasons. A peculiar fact 
is that “rust” which so markedly 
affects the rose bushes of the At- parr 
lantic coast line and even those Sh 
from Grasse, is entirely unknown at at 
Quarzazat. The fine bearing of 

these rose bushes contrasts so sharply 





with that of “rusty” rose bushes that 
if it were not for botanical characters, 
they might be considered as belonging 
to a different species. Roses do not 
appear to be plentiful in Ouarzazat itself 
but it is a stopping place for caravans 
transporting dry roses. 

Mr. Gattefosse’s then visited other oases 
namely Skoura, some 41 miles from OQuarza- 
zat, Daddes at an altitude of 4,500 to 4,800 
feet: Mesguita south of Ouarzazat; and the 
native town of Taroundant. The largest 
quantity of rose bushes was found at Mesguita 
where they form hedges between the gardens. 
It is believed that these bushes belong to the 
Rosa damascena species. Taroundant is  sur- 
rounded by immense gardens of rose bushes 
identical to those found at Marrakech. It was par- 
ticularly noted that in the Saharian regions it is at 
the highest altitudes—between 3,000 and 4,800 feet 
—that the largest numbers of rose bushes are found, 
whereas in the Provence, in the south of France, they 
are seldom found above 900 feet. The observations of 
Mr. Gattefosse have shown that rose bushes are capable 
of resisting very wide ranges of temperature, drought, 
et cetera, if the soil is properly cared for and as a result , 
of this mission it has been finally established that the rose tilling — yf gist pany 2A - 
bush of Marrakech belongs to the same species as that distillation of roses is shown on this page, top. 
from Grasse, namely Rosa centifolia. (Continued on page 816) Below is an extraction plant, (hydrocarbon process.) 





At top, left, 
is part of C.A.P.P.’s 
factory in Sebaa, Aioun, 
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DR. JOHN F. ANDERSON, PRESIDENT 


Ww" its usual ability to face the problems of the 
industry in a calm and deliberate manner, the 
American Drug Manufacturers’ Association convened 
at Hot Springs, Va., on May third to sixth with the 
greatest attendance at any annual meeting in the his- 
tory of the Association. 

The first day being given over to the meetings of the 


Scientific, Biological, and Pharmaceutical Sections of 


the Association, the General Meeting opened on Tues- 
day morning with the President's address following the 
reception of delegates from other associations. 

Dr. A. C. Boylston, retiring President delivered in 
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Horace W. Bigelow 


admirable fashion an address which was extremely 
enlightening as to conditions today. He spoke of the 
extraordinary pace at which history is still speeding on 
its way; the extreme economic nationalism existing in 
many countries; the violent political transition in this 
country which is centering thought upon the distribu- 
tion of wealth; the division of Europe into Facist and 
Communist camps causing an armed peace or war to be 
held in suspense throughout the world. 

Dr. Boylston indicated the feeling existing in Wash- 
ington and State Capitols, that laws are panaceas for 
economic ills. He told of principal intentions of the 


June ’37: 40, 6 











, 














5 ee —_a 
" > ee bt te 


a ‘ he 








at i mo 











+ + . aaa hit. +h 
a 4 ors .- 




















Robinson-Patman Act being realized through elimina- 
tion of excessive discounts and various bounty types of 
allowances, but he warned that enactment by States 
of laws of this type would only add to the confusion 
until the Federal Act has been more satisfactorily 
interpreted. Confusion has also been increased in the 
matter of Fair Trade Acts through the President's 
action against the Miller-Tydings Bill. 


Dr. Boylston urged the Association to again go on 
record as favoring a new Federal Food and Drug Bill, 
pointing out the danger from delay which might result 
in many state and municipal acts which would provide 
cumbersome procedures for registration and would 
prove not only great nuisances but very expensive for 
the industry. 


The fearlessness of the U.S. Supreme Court in guard- 
ing our liberties and the need for protecting the Court 
against changes, was emphasized by Dr. Boylston who 
also stated that the Wagner Labor Law might prove a 
boomerang to labor since it is certain that the same 
authority which gives privileges may also remove them. 
He stated that we are witnessing a persistent attempt 
on one hand toward control of business and on the 
other hand toward state licensing, state exclusion acts, 
and state price-fixing. Much of this legislation is 
hastily conceived and hurriedly drafted, and there is no 
doubt that the resulting legislative confusion acts as a 
brake upon business transactions and tends toward a 
freezing of the economic system. 


With reference to taxes Dr. Boylston stated that 
“we have developed the greatest peacetime spending 
machine in the history of the world and we have con- 
tinued during the past year to convert deficits into 
spending money by depositing notes in the bank. Red 
Ink still flows across the books of the United States and 
at the end of the present fiscal year our National Gov- 
ernment will again show a tremendous deficit of some 
three billion dollars.” 

Executive Vice-president and Secretary Carson P. 
Frailey, in reporting upon the year’s activities, told of 
the work done by the Association in straightening out 
U.S.P. difficulties; foreign trade changes with Ven- 
ezuela; revision of the book, “Standard Titles and 
Formulas,” and other things of importance to the in- 
dustry no matter in which direction they lay. Mr. 
Frailey gave a well informed and sound discussion of 
‘the problems facing the industry with regard to taxa- 
tion, social security, fair trade laws, food and drug 
legislation, and government reorganization. 

Horace W. Bigelow, counsel for the Association, was 
unable to be in attendance at the meeting due to labor 
disturbances at Parke, Davis & Company, with which 
company Mr. Bigelow is associated. Therefore, he 
Mr. Bige- 
low’s letter covered the application of the Robinson- 
Patman Act; the purpose of the Miller-Tydings Bill; 


covered the important subjects in a letter. 


likely effects of the O’ Mahoney Bill; the sound purpose 
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of the bill to control traffic in cannabis indica, influence 
of the Wagner Act; the burdens with the industry is 
faced in state registration of trade-marks; and the food 
and drugs legislation. Mr. Bigelow advised members 
to turn to the Association before expressing any views 
on legislation upon which the Association had taken no 
official action. 

H. J. Anslinger, Federal Commissioner of Narcotics, 
in a communication to the meeting asked that induce- 
ments to buy relatively large quantities of narcotics be 
discontinued by manufacturers, stating that when re- 
tailers hold large quantities of narcotics the theft 
hazard is increased, and the tendency to be careful 
about disposing of the drugs is not so great. 

Mr. Anslinger also spoke of the relation of the supply 
of codeine to the current demand. The quota of 1933 
was 166,000 ounces against 252,000 ounces in 1936. 
Retailers were thought to have large stocks on hand 
and a decline in demand was anticipated but did not 
materialize. Imports increased and fear of a shortage 
caused excessive buying. Stocks on hand are sufficient 
for four and one-half to five months in Mr. Anslinger’s 
opinion. 

W. M. Wheeler Jr., of Eli Lilly & Company, dis- 
cussed insurance problems, stating that the retrospec- 
tive plan of paying workmen’s compensation insurance 
had certain advantages for the employer with a high 
safety record, but likely to increase cost for the employ- 
er with a small number of workers. 

The committee repeated its advice that full coverage 
be carried in products liability insurance. 

Wilbur F. Campbell, of Frederick Stearns & Com- 
pany, spoke of insurance against riot, strikes, or civic 
commotion, pointing out that such a policy had been 
worked out for the automotive industry. 

Reporting as Chairman of the Committee on Employ- 
ment Problems, Mr. Campbell said the drug manufac- 
turing industry had no unemployment problem. How- 
ever, it is threatened in connection with the economic 
theory set forth in the Wagner Act. Further adjudica- 
tion of this law with reference to some of its provisions 
are thought necessary for its absolute validation, par- 
ticularly with reference to the apparent delegation of 
legislative power to the administrative board. 

Sales problems were discussed at a special session 
under the Chairmanship of R. E. Horn, of Abbott 
Laboratories. I. H. Bander, of McKesson & Robbins, 
gave the wholesaler’s role in the sales picture saying 
that the three great divisions of the trade were depend- 
ent upon one another and none could operate separate- 
ly. Proper distribution is essential to manufacturers, 


and the service covers the field effectively and cheaply. 

E. V. Fraenkel, of Frederick Stearns & Company, 
spoke on the coordination of detailing, direct mail, and 
medical journal advertising. Detailing, being most 
costly, is most effective if conducted correctly. Direct 
mail must be prepared so as to get attention but still 
must be dignified and ethical. Towns of 5,000 or over 

(Continued on page 837) 
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TGA. 
MEETING 


A DornNe a resolution requesting the Federal Trade 
Commission to withhold the issuance of its set of 
rules for the industry until the provisions of the Robin- 
son-Patman Act are clarified, and re-electing its officers 
for another year were highspots at the meeting of the 
Toilet Goods’ Association held May 25 to 27 at the 
Biltmore Hotel, New York. 

The attendance at the convention and at the business 
was exceptionally heavy. Discussions of all sorts were 
heard throughout the corridors and in the rooms regard- 
ing the many problems facing the industry. The 
Robinson-Patman Act and what action should be taken 
was the subject of much private talk as was the Board 
of Standards and what its scope should and attitude 
toward the problems facing it should be. Manufactur- 
ers were in a particularly eager mood to exchange views 
with other members and to find what the real views of 
successful manufacturers really are. 

Herman L. Brooks, President of the Association, re- 
viewed the problems which the industry has been facing 
for the past year. He spoke of twenty-one food, drug, 
and cosmetic acts being introduced in state legislatures, 
North Dakota enacting the only one. He told of the 
fight that the Association made against these bills. He 
told of the many trade-mark registration bills intro- 
duced in various states, saying that these are a serious 
menace to the industry. Mr. Brooks also told of the 
prolonged effort to try and have the excise tax on cos- 
metics eliminated or reduced. 

Mr. Brooks explained why many of the manufactur- 
ers who were in favor of holding the trade practice 
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conference with the Federal Trade Commission were 
now seeking to have the rules held in abeyance. The 
reason is that since the rules are patterned after the 
Robinson-Patman Act and this Act has not been inter- 
preted by the courts, it was thought that the rules 
would much more purposeful if they were not pro- 
mulgated until after the courts had said what the Act 
really meant. Half a dozen complaints have been 
issued against firms in the industry since the conference 
and no one knows whether these complaints will result 
in cease and desist orders as are issued will be upheld by 
the court as in accord with the intent of the law. 

Mr. Brooks believed that it might be wise for the 
Association to employ a publicity organization to com- 
bat charges and statements made in prevalent consumer 
literature and bulletins with a barrage of truthful 
statements about the products of the industry. 

Lee H. Bristol, Acting Chairman of the Advisory 
Committee on Advertising of the proprietary Associa- 
tion, addressed the Association on “The Need for 
Industry Control of Advertising.” Mr. Bristol said in 
part: 

“At present the vocal critics of advertising are mostly 
to be found in the groups of higher intelligence, and 
while our products are sold to the masses, I believe that 
the thinking of the articulate minorities is significant 
and must be considered. A manufacturer can not 
ignore these criticisms because college professors and 
students and members of women’s clubs form only a 
small percentage of the market. If he does, he ought to 
go out into the desert and stick his head in the sand. 

“The first problem we encounter. . . is a definition 
of what is sound and what is objectionable. This 
problem is especially difficult in the field of therapeutic 
claims. It is one that should have the close attention 
of the scientific men and copy-writers who translate the 
scientific facts into language for the layman.” 

H. Gregory Thomas, Director of the Board of Stand- 
ards of the Association, told of the organization, func- 
tions, and aims of the board. The work of the board 
falls into three groups: Products and their ingredients: 
elimination of false and misleading advertising claims 
which are unfair to competitors and which deceive con- 


sumers and lessen value of all advertising; rebuttal of 


scurrilous and often groundless attacks against the 
industry. 

The word non-allergic presupposes the trial of a 
product on every individual and under every circum- 
stance, in the opinion of the board, and therefore the 
board has asked the American Medical Association to 
withdraw approval of non-allergic advertising claims. 

The Scientific Committee of the Board of Standards 
—the names of the members of which are to remain 
anonymous—are continuing to make an exhaustive 
study to compile a complete list of harmful ingredients 
which should not be used in cosmetics. 

On the subject of advertising claims the Roard has 
been chiefly concerned with vitamins, having ‘‘con- 


sulted all available sources including professors and 


research workers in vitamins; manufacturers who 
furnish vitamin to this industry and to others; various 
scientific publications, both in book form and as 
periodical literature which discuss the subject; and 
finally have addressed a questionnaire to all members of 
the industry who use vitamins in the manufacture of 
their preparations.” 

Mr. Thomas spoke of photographs showing improve- 
ment in skin after vitamin D treatment, but doubted 
that proper scientific control was exercised over 
patients. He also spoke of communicating with Dr. 
Walter Eddy who admitted that the first conclusive 
evidence had just been completed by Professor Mat- 
thews of the University of Cincinnati, wherein it is 
claimed that vitamin D brought the skin respiration of 
rachitic rats up to normal from twenty-five per cent 
below normal. However, Mr. Thomas said that this is 
not conclusive “since skin respiration as measured by 
the method employed has not been shown to be an 
index of normal skin function.” 

With reference to vitamin F, Mr. Thomas said that 
the “name was given to certain unsaturated fatty acids 
by Professor Evans and his co-workers Lepkovsky and 
Murphy when they were making tests on the value of 
fats in the diet. The originator of the fat deficiency 
diet, Professor Burr, and his wife, formerly of California 
and now connected with the University of Minnesota, 
have not used the vitamin F terminology and it appears 
to have obtained no substantial recognition by scientists 
engaged in vitamin research.” 

“It is our duty to object most strenuously to the 
practice of selling a well known oil or its derivative to 
manufacturers under the deceptive cloak of a new 
Vitamin claim.” 

With reference to vitamin A and carotene, Mr. 
Thomas says, “we know of no adequately controlled 
experimental work which will show that these factors 
can be absorbed through the skin intact or exercise 
their benefits by external application. Vitamin A is 
found in cod liver oil with vitamin D and it is generally 
considered that it is the vitamin A in the cod liver oil 
which has proven so useful in healing wounds and in the 
treatment of skin lesions.” 

Mr. Thomas states that he wishes to make his own 
position clear in the following statement: 

“It is not my intent here to state that the use of 
vitamin D in cosmetics is from my knowledge valueless. 
However, | do report very positively that the Board of 
Standards is of the opinion that there has not been pub- 
lished to date in any American scientific journal such 
adequately controlled experimental work as would 
afford serious scientific evidence of vitamin D to the 
skin.” 

Mr. Thomas expressed the opinion that a better 
mutual understanding with the American Medical 
Association will be built up by the Board during the 
coming year to the end that the A.M.A. will not pub- 
lish any more booklets such as “Cosmetics and Allied 


(Continued on page 808) 
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§ hee Proprietary Association held an extremely 
active and well attended meeting at the Biltmore 
Hotel, New York, May 25 to 27. This was the first 
meeting in twenty-two years at which Frank Blair did 
not preside and the opening session was given over to a 
The meeting was 
opened by E. Mr. 
Hyde appointed George P. Miller, of the Musterole 
Company, chairman of the meeting. 

The Scientific Committee under the Chairmanship of 
Dr. George F. Reddish, of the Lambert Pharmacal 
Company, discussed recent findings as to the value of 
vitamins A and D when applied to the skin; investiga- 
3, hydrochloride and 


memorial for the late president. 
Kk. Hyde, second vice-president. 


tions of water soluble vitamin 
vitamin C in combinations; developments in U.S.P. and 
N.F. revisions; and the policy of government depart- 
ments in releasing consumer literature. 

Dr. F. J. Cullen, Washington Representative of the 
Association, followed the scientific discussions with a 


June 737: 40, 6 


The Drug and Cosmetic Industry 





GEORGE H. MILLER, PRESIDENT 


review of various pending state laws. He said that the 
bill pending in Wisconsin made the Tugwell bill seem 
mild by comparison. Dr. Reddish was reelected Chair- 
man of the Scientific Committee. 

Joseph D. Bohan, Chairman of the Foreign Trade 
Committee, conducted the meeting of this section. 
C. C. Coneannon, Chief of the Chemical Division, 
Bureau of Foreign and Domestic Commerce, reported 
that foreign trade in proprietary medicines is increasing 
rapidly despite the many obstacles that have blocked 
and rerouted world trade channels, and despite the 
tendency of many countries to increase their manu- 
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facture of their medicinal requirements. The continued 
superiority of American proprietary manufacturers in 
these markets is the result of the superiority of the 
products themselves and is a flattering tribute to the 
salesmanship of American manufacturers, said Mr. 
Concannon. 

The Veterinary Section of the Association met for a 
discussion of legislation affecting this field. H. M. 
Clark, of Hess & Clark, was elected chairman for the 
coming year succeeding Edward H. Gunst, of Polk- 
Miller Company, who presided at this year’s meeting. 

The Wednesday session of the Association opened 
with a report by Fred E. Weiss, Chairman of the Mem- 
bership Committee, who reported that seventeen active 
and twenty-six associate members had been added to 
the Association’s membership list during the past year. 

Following this Dr. Cullen gave a very detailed report 
of the work of the Washington office during the past 
year, stating that some 3,350 state bills affecting the 
industry had been received and read during that time, 
and that 718 bulletins reporting the progress of these 
bills had been issued. He recommended that each com- 
pany appoint one individual to read these bulletins and 
take immediate action in combatting drastic bills. He 
urged that members cooperate with the Association, 
pointing out that the legal department can not over- 
come discriminatory legislation working alone. 

Dr. Cullen also spoke of the work of the Advisory 
Committee on Advertising in reviewing labels and ad- 
vertising matter and preparing answers for the Federal 
Trade Commission. He asked for sufficient time for 
analysis and answer in the study of members’ problems 
so as to avoid overloading the staff. 

James F. Hoge, Counsel of the Association, told that 
the number of bills acted on in the forty-six state legis- 
latures this year was the largest in the history of the 
Association. Mr. Hoge said that the Robinson-Patman 
Act has as yet been little clarified since pending court 
actions have not resulted in official interpretations. 
Baby Robinson-Patman Acts have been enacted in 
Idaho, Oregon and Utah, while a bill in California con- 
tains the principal provisions. 

Thirty-eight states now have fair trade acts, said 
Mr. Hoge, of the states that have not such laws, 
Mississippi did not convene this year; Delaware law 
was vetoed; Vermont killed the law; Alabama has not 
had a law introduced. The Maine law allows triple 
damages. 

Discriminatory taxes are pending in several states, 
among them Ohio and Tennessee. 

Several states had bills introduced which would 
restrict the industry. A New York bill would only 
allow registered pharmacists to sell preparations 
containing habit-forming drugs. A New Hampshire 
bill would give the Board of Pharmacy the right to 
specify drugs suitable for home use. 

Mr. Hoge told of the many food and drugs acts 
pending in the Federal and State legislatures. Federal 


action will probably be held in abeyance until the Lea 
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Bill is acted upon. The industry should urge passage of 
a Federal bill as soon as possible to avoid a confusing 
collection of individual state bills. 

The Wisconsin bill is very drastic, said Mr. Hoge, 
being identical with the Coffee Bill recently vetoed in 
Washington and requiring full formula disclosure, a 
registration and yearly license fee, and create a virtual 
drug czar in Washington. 

The Florida bill would require the disclosure of in- 
gredients, labeling of all poisonous preparations, and 
stringent criminal prosecutions. 

Trade-mark bills are pending or have been passed in 
Nevada, New Mexico, and Kansas. A situation akin 
to the stagnation existing in the Food and Drugs Act 
exists with reference to trade-mark laws, said Mr. Hoge, 
and individual states are passing individual laws. Mr. 
Hoge’s opinion is that trade-marks are interstate in 
character and a single Federal law requiring their 
registration or disposition should be sought. 

Lee H. Bristol opened a symposium entitled “‘Active 
Forces Engaged in Securing Accuracy and Good Taste 
in Advertising.” Mr. Bristol declared that the public 
attitude has justified and made possible in the last four 
years the loose, reckless and, in some instances, partly 
justified attacks from sources purporting to represent 
the consumer. He said that the industry is before the 
bar of public opinion, and while, in part, it is probably 
guilty, it is not as bad as to deserve the punishment 
being cooked up for it. Mr. Bristol expressed chagrin 
because not all members of the Association have 
availed themselves of the advertising review service of 
the Advisory Committee on Advertising. 

Karle A. Meyer, secretary of the Advisory Committee 
on Advertising, reported that more than 20,000 pieces 
of publication and radio copy, representing expend- 
itures of $125,000,000, have been submitted to the 
committee. He urged four basic considerations in 
writing copy: Medicine should be offered for relief of 
symptoms and not to effect a cure of a condition; 
claims should not be too broad; in no cases should 
diseases which are too serious for self-medication be 
named; and the burden of proof is on the advertiser. 
If every advertising agent could be familiar with the 
impartiality of the committee and with the fair- 
mindedness of Dr. Cullen, there would be no hesitancy 
on the part of the agency when it came to sending their 
brain children for technical review, said Mr. Meyer. 

William S$. Groom gave the advertising agent’s view- 
point stating how difficult it was to obtain information 
years ago. Today the advertising man has access to 
technical and scientific men to obtain all the known 
facts regarding a product. He also has the advantage 
of legal counsel and outside disinterested opinion. 

A. Kiefer Mayer, presenting the wholesaler’s view- 
point, said that the manufacturers are cleaning house 
and that it is the part of the distributors to keep it 
clean. Companies representing twenty per cent. of the 

(Continued on page 808) 
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BOARD OF STANDARDS- 


77 controversy regarding the use of vitamins and 
other substances in cosmetics and the propriety of 
making certain claims regarding the value of cosmetics 
is still waging within the industry. H. Gregory Thomas, 
Director of the Board of Standards of the Toilet Goods 
Association, storm center of the conversary, answered 
our letter to him too late for publication in the last 
issue of this publication. Therefore we are now pub- 
lishing this letter together with our brief answer point- 
ing out the points upon which we do not seem likely to 
agree. We also present an interesting letter on the sub- 
ject from Philip D. Adams, Ph.D., of the Skin Research 
Laboratory of the Andrew Jergens Company, Cincin- 
nal. 


Editor, 
The Drug & Cosmetic Industry, 

I thank you for your letter of May Ist covering the 
question of the proposed new Food, Drug and Cosmetic 
legislation, and in particular with reference to the opera- 
tion of the Board of Standards of the Toilet Goods 
Association. 

I am fully appreciative and completely in agreement 
with the 4th paragraph of your letter where you state 
that to defend the best interests of the industry from 
unjust criticism, it is necessary “to be able to sub- 
stantiate claims made in advertising by means of real 
evidence.” 

In your next paragraph, however, you seem to state 
somewhat contradictorily that “where manufacturers 
do not have the evidence,” that the Board endeavors 
to make manufacturers alter their claims. If we value 
evidence and require it, how can we do otherwise than 
suggest to manufacturers that they be truthful and 
honest with themselves, as well as with their consumers? 
When a manufacturer himself has no proof that his 
products feed or nourish the skin, I do not believe that 
he should make such a claim. Our Board does not try 
to convince members of the industry “that they should 
alter their claims in accordance with some false stlate- 
ment forced into a stipulation by the Federal Trade 
Commission.” 
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Where a manufacturer has proof that his claims are 
not false, the Board of Standards will be the first to 
help him substantiate such claims before the Federal 
Trade Commission or any other Government agency, 
as well as before any group of consumers or physicians 
who may make adverse and unfair criticism of his 
products. 

Admitting that in certain instances cosmetics may 
not only improve the appearance of the skin, but also 
act as an aid to its health, [ do not believe that it is wise 
for cosmetic manufacturers to build up the sales of their 
products on therapeutic claims which in the cosmetic 
field must remain secondary to the primary purpose of 
beautification. 

Where a cosmetic manufacturer introduces into the 
advertising of his product the psuedo scientific copy 
which in recent years has been so often employed, he is 
laying himself open to an attack which can only be 
defeated by clear and well substantiated evidence. 

My belief is that there is “something real in cos- 
metics,” but this real quality has nothing whatsoever 
to do with the science of healing, which should be left 
to the medical, ethical and proprietary medicine fields. 

We are often asked to define the term Cosmetic; the 
position of our Board will become clear in the light of 
this definition: 

COSMETICS ARE TOILET PREPARATIONS 
INTENDED FOR THE BEAUTIFICATION, 
CLEANSING OR PERFUMING OF THE SKIN 
AND OTHER EXTERNAL PARTS OF THE 
BODY. 

You will notice that we here purposely refrain from 
making any therapeutic claims for the products of the 
industry. 

[ wish to thank you for the spirit of cooperation that 
you have shown in discussing this matter with me, and 
I cannot but feel that such vital problems as the present 
need for control of advertising from within the industry, 
will profit by this frank and open discussion. 


H. GREGORY THOMAS, Director, 
Board of Standards. 
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H. Gregory Thomas: 

Upon my return from out of town [ find your in- 
teresting answer to my letter of May 1. 

Considering your definition of cosmetics, | can read 
into the word “beautification” all sorts of things. IT can 
read into this one word all kinds of treatments, both 
internal and external, which would improve the ap- 
pearance or health of the skin. However, I fully realize 
that cosmetic is an extremely difficult thing to define 
exactly as we have in our files an entire article by a 
prominent cosmetic chemist about the impossibility of 
finding an exact definition. 

| believe that you and T do not agree upon the one 
point of the place of therapy in cosmetics. [| believe 
that nourishing and feeding of the skin—if they can be 
accomplished by external application—are proper 
functions of cosmetics. | believe that the improvement 
of the health of the skin by external application is 
largely a proper function of cosmetics. 

But as | have stated, I believe that we do not seem 
likely to come to an agreement on this point, so [ think 
it is best to let the matter rest until such time as we can 
talk the matter over together. 

I wish to thank you for letters and | agree with you 
that such discussions will be helpful in bringing before 
the industry the many angles of the problem before it. 


EDITOR, 
The Drug & Cosmetic Industry. 


Editor, 
Drug & Cosmetic Industry, 

In the last two paragraphs of your letter to Mr. 
Thomas (Drug & Cosmetic Industry—40, page 665, 
May 1937), you deplore the general lack of pharma- 
cologic research by the cosmetic industry and its failure 
to establish fellowships for such study in medical 
colleges. 

Since 1933 The Andrew Jergens Company has sup- 
ported a Fellowship in the Department of Biochemistry 
at the Medical College of the l niversity of Cincinnati. 
It was on this Fellowship that [ undertook studies on 
the respiration of the skin of ratsin Vitamin G deficiency 
c.f. Jour. Biol. Chem.—116:6 11-51 (1936). Since 1935 
Dr. A. Kk. Presnell has continued studies under the 
Fellowship on the relation of Vitamin D to the skin. In 
the fall of 1935 The Andrew Jergens Company estab- 
lished here at the plant a completely equipped labora- 
tory for additional studies on the skin. I have been in 
charge of this laboratory since its inception. In addi- 
tion to rechecking studies done for us in other labora- 
tories, this laboratory has been engaged in studies of a 
fundamental nature relative to the effects of various 
materials on the physiological processes in both normal 
and pathological skin. 


In 1934 at the Basic Science Research Laboratory of 


the University of Cincinnati, studies were made of the 
use of Vitamin D on the skin. During the past two 
years, Dr. Sperti has continued these studies at the 
Institutum Divi Thomae. 
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In regard to your paragraph third from the end, in 
which you express faith in cosmetics, the following will 
be of interest to you:** Perhaps their skin is cloudy or oily. 
Possibly roughness or dryness causes them concern. 

(soap) can be a valuable assistant in correcting 
these common complexion complaints.” These adver- 
tising claims (Jour. Amer. Med. Assoc., page 45, Oct. 
10, 1936) are approved by the American Medical Asso- 
ciation for a soap which claims no special additions. 
May it not be, therefore, that the beneficial effects of 
soap can be enhanced by the addition of vitamins, hor- 
mones, oils and other medicaments long used by 
physicians for the erlernal treatment of skin diseases. 
Cutaneous applications in many skin diseases most 
probably act through a specific epidermal mechanism. 
Otherwise, oral or hypodermic treatment would be 
more efficacious in skin diseases. 

| should like also to raise this observation respecting 
this whole controversy: the Toilet Goods’ Association, 
as Well as many other more or less legally authoritative 
associations, collect most of the available scientific 
literature (especially that which agrees with preformed 
conclusions) on a given controversial subject. It is then 
armchair philosophized that such and so is or is not 
true. This is all well and good so far as it goes, but it 
never justifies dogmatism. 

Scientific progress comes from showing that a given 
conclusion is at complete variance with the best thought 
of the day, or, better still, from the completion of a more 
thorough research demonstrating that previous conclu- 
sions were wrong and that some other is more tenable. 
Opinions are to be respected and differences of opinion 
admitted, but the various associations and groups to 
which | referred are not the final judges of what is 
scientifically acceptable. 

May I also add that in April 1936, the Toilet Goods’ 
(Association applied to us for data covering the cosmetic 
use of vitamins, with the intention of making all data 
available for the defense of the cosmetic industry 
against impending attack on the use of vitamins. We 
supplied a brief list of published papers. The Toilet 
(coods’ Association is not in possession of the researches 
we have supported and upon which we have based our 
advertising claims. 

PHILIP D. ADAMS, 
Skin Research Laboratory. 
May 26, 1937. 
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CHARM SCHOOLS AND 
COSMETIC SALES 


fb BEGINS to look as if the Dale Carnegie and Margery 

Wilson influence is about to become an important 
factor in cosmetics merchandising. Cosmetics, clothes 
and personality are so closely allied and interdependent 
that this appears to be a fundamentally sound develop- 
ment. For some time now, cosmetics and fashions have 
been linked in product planning and sales planning. 
With the current passion for self-improvement, drama- 
tized by the startling successes of Dale Carnegie and 
Margery Wilson, to mention just two of the high 
priests, the personality angle bids fair to become a most 
important one. 

Of course, it has been quite generally admitted even 
by the most severe critics of cosmetics, that there is a 
distinct psychological effect evident in their use. The 
lipstick and powder pull have become a symbolical 
lance and shield in times of trouble and stress. And 
any woman, secure in the knowledge that she looks her 
best and is well groomed, is a better poised woman and 
a more confident one. Stories of women who have de- 
veloped poise and confidence and thus enhanced their 
personalities, through the proper use of cosmetics, are 
legion. Whether a man or a job or some other life 
situation is at issue, cosmetics have unquestionably 
helped to bring about a happy and successful con- 
clusion. 

To a certain extent, particularly and specifically on 
the get-your-man angle, cosmetic manufacturers have 
utilized these facts in their sales programs. But the 
broader aspects and possibilities have been quite gen- 
erally neglected. However, now that self-betterment 
and personality improvement has become a mass pro- 
duction industry, it would seem to be the part of good 
judgment to recognize its power and influence and begin 
shaping sales programs to it. 

With this in mind, cosmetic manufacturers might 
with profit turn their attention to a experiment in per- 
sonality conducted by Franklin Simon’s, New York 
department store. A new, aggressive management, de- 
cided to establish a personal analysis bureau under the 
direction of Renee Long, a lecturer on personality. The 
idea was simply to get more women into the store. So 
many came that advertising and promotion had to be 
stopped until the initial demand could be taken care of. 
Meanwhile, cosmetics and fashions sales boomed up- 


wards. 
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Twice a week Miss Long gives lectures in the store 
and in between gives private consultations to women 
by appointment only. The purpose, of course, is to 
guide women in determining their types and to help 
them find the cosmetics, coiffures and clothes which 
best interpret their personalities. 

In the case of cosmetics, having decided upon the 
general skin care and types of make-up to be used, 
Miss Long calls in one of the salesgirls from the toilet 
goods department to aid the customer who expresses a 
desire to do something about her appearance right then 
and there. The customer is given her preference of any 
of the lines carried by the store and the salesgirl hand- 
ling that line goes more specifically into the problem of 
prescribing skin treatment and make-up. If the cus- 
tomer has no preference, a salesgirl is called into the 
consultation according to a previously arranged rotating 
system which assures every line carried by the store of 
an equitable share in the business originated by the 
personal analysis bureau. 

It was the details of organization, such as this, plus 
the overwhelming response to the lectures and the 
mounting demand for private consultations, which 
impelled the store to stop promotion on the bureau, in 
order to gain a breathing spell. Not that the bureau or 
its activities have been curtailed, for the work carries 
on to capacity without further public announcements. 
Store officials are enthusiastic about the results, both 
from the point of view of increased traffic and increased 
sales. But they do have a problem in developing more 
effective methods for capitalizing upon the demand thus 
created. 

This account of what Franklin Simon’s is doing is 
presented here with the thought that cosmetic manu- 
facturers, may consider it in the nature of their own 
trial balloon, assuming that they are not already con- 
vinced by the success of the Dale Carnegies and Mar- 
gery Wilsons, or at least that they may not have seen, 
in these successes, a tip on future merchandising de- 
velopments. 

Today the emphasis is off knowledge and on per- 
sonality. The five-foot book shelves and the cor- 
respondence school courses seem to be succumbing to 
books and courses on charm, poise and personality. In 
the case of the female of the species, at least, cosmetics 
play an outstanding role in the pursuit of this elusive 
trinity. The significance, to cosmetic manufacturers, 
seems obvious. 
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‘ke specia) gift item idea has taken hold so well with 
the consumer that the manufacturers are at last 
rising to the occasion and ensembling merchandise in 
special gift wrappings. Several good examples have 
been brought out for the bride, graduation and vacation 
season. Both Volupte and Mary Dunhill have taken 
advantage of the bride and graduation events by intro- 
ducing compact ensembles. Volupte’s beautiful jeweled 
daisy motif on a white background is combined with a 
comb in a case to match the compact, and both are 
presented in an unusually attractive package entitled 
“Memoirs ’—all white with gold lettering, the package 
itself being in the form of a book. While this packaging 
is not new, it makes an interesting presentation at this 
time of year for either brides or graduates. Mary Dun- 
hill has combined the lovely 
pearl topped lipstick and 
compact with a comb which 
also has a case to match the 
compact. These are avail- 
able in black or white, and 
several pastel colors, and 
combine to make a delight- 
ful gift package. 













GIFTS AND KITS 


While cologne has proven an ideal summer item, 
nothing much has been done about it except publicizing 
the fact that it is such a delightful preparation for hot, 
sticky summer days. Lucien Lelong, we believe, is the 
first to take advantage of the vacation tie-up, and pre- 
sents four of the Lelong odors in cologne, packaged in 
the “Travel Pac’ —a miniature, colorful steamer trunk 
box, labeled “this side up”. The bottle is equipped 
with a leakproof cap. 

While the leather cases so popular a year or two ago, 
are still much in demand, the gay fabric bags filled with 
all the treatment and cosmetic needs of the vacationer 
or weekender are receiving much attention this year. 
The bags naturally can have a much wider range of 
colors and designs and in a great many cases can be 
carried alone without the usual purse, since most of 
them have ample room for any of the purse gadgets. 

Harriet Hubbard Ayer’s “Sun-Sack”’ is an excellent 
example of these bags. The Sun-Sack is neatly tailored 
of suedette in gay South American colors and is lined 



































with rubber. Fitted into its generous compartments is 
a complete summer beauty routine, including the Sun 
Cream in a tube with the No-Kap closure for con- 
venience. All of these summer beauty necessities are 
tucked into this commodious little bag, with space to 
spare for favorite gadgets. 

Ina de Cris introductory vacation kit is well styled, 
made of brown moire with peach-colored rubber lining, 
with a loop for carrying. It holds the beauty essentials 
and is roomy enough to hold rouge, lipstick and small 
toilet articles as well. 

The Marie Earle Utility bag is an accessory as charm- 
ing as it is useful. [t is made of moire water-proof silk, 
provided with a zip closure with every needful item for 
skin care while at the beach or enroute. This kit also 
contains a brightly colored 
beach scarf of fine lawn which 
adds an out-of-doors touch to 
this colorful creation. 

Coty’s vacation kit is 
finished in water-proof fab- 
rikoid in a delicate turquoise 
shade and holds literally 


everything a restless vaca- 
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tionist or weekender needs. One of the most distinctive 
features of this vacation kit is its ready adaptability as 
a smart hand bag, for it is roomy enough to hold all 
purse gadgets in addition to its fitted contents. 

Since hair preparations play such an important part 
in the daily lives of 
men and women con- 
scious of careful hair 
grooming, Ogilvie 
Sisters are going to 
make it easy for 
those people to take 
good of 
hair during the Sum- 
mer season which 


care their 









raises such havoc with hair. 
Ogilvie Sisters’ beach ca- 
bana kit is smart, compact 
and practical and provides 
everything necessary for the 
protection and good groom- 
ing of the hair. Im simu- 
lated alligator or handsome 
dark green, the folding case 
closes tightly with a button 
clasp. It contains a unique combination of protective 
formulas for the hair; a tonic cleanse (to cleanse away 
the salt water, dust, sand, perspiration, etc. from the 
scalp;) ““Protecsun,” an original formula by Ogilvie 
Sisters’—a scientific oil to be sprayed over the surface 
of the hair before exposure to the sun; “Creme-Set,” 
a preparation somewhat like brilliantine, to soften dry, 
brittle ends of hair; and a gay bandanna in scarlet or 
blue, to tie lightly over the ringlets. 
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| ‘WE average liquid room when used for a variety of 


products is usually a mess. What with a conglom- 


eration of bastard size tanks and hose lines crisscross- 
ing on the floor: with oil seepage and water spillage, 
such a department is usually anything but sightly. In 
some plants the liquid room looks so badly that visitors 
are never shown through it. We recall that in the plant 
of a midwestern client the liquid department was 
located in the cellar and was called the “Black Hole” 
because a number of black syrups and oils were made in 
it with equipment that was totally inadequate. We 
changed all that. The equipment is now located up in 
the plant where it properly belongs and the department 
is immaculate. 

Poor layout, inadequate equipment and a few bad 
practices all combine to cause a condition which need 
not obtain at any time. One of these bad practices lies 
in the dumping of oil drums, particularly of cod liver 
oil. These drums always seep and often are received in 
a leaky condition. The customary practice of bringing 
them directly into the liquid department and emptying 
them with a pump is bound to result in spillage and dis- 
order. The best practice is to have a receiving tank 
located in the basement and connected with a drain 
rack on the floor above. The incoming drums can be 
rolled over the drain rack and allowed to empty, and 
the oil can then be pumped or blown to a filling tank or 
processing tank located anywhere in the building. One 
of our clients follows this practice in handling vegetable 
oils. The oils are allowed to remain in large settling 
tanks in the basement. When the foots have thrown 
down the oil is decanted, filtered and pumped to process 
departments. There is no evidence of oil seepage any- 
where and there is no smell. The whole system is closed 
and is carefully maintained to prevent leaks. 

There is one difficulty in using pumps for elevating 
liquids’ a considerable distance. The line from the 





EQUIPPING 


pump to the process storage tank always remains full of 
liguid unless it is blown out. If the liquid can remain 
in the pipe line indefinitely without spoiling or setting 
up, a vertical check valve on the discharge line of the 
pump will keep the material from draining back 
through the pump. Flooded pumps are often the 
source of seepage because they are designed to transfer 
liquid not to hold it. A compressed air connection on 
the discharge line usually suffices to empty it suffi- 
ciently. When materials that will oxidize have to be 
elevated a considerable distance, gas pressure can be 
employed, but when this is too expensive, the result 
can be achieved by using a series of small capacity suc- 
tion pumps, depending upon how high the material 
must be raised. Vacuum also can be employed. Since 
vacuum suction is limited as to head, vacuum lifting can 
only be accomplished in a series of stages. It’s an ex- 
pensive procedure because, on the one hand, a series of 
small tanks and ejectors must be employed, and on the 
other, a duplicate pipe line and a series of tanks. What- 
ever the means employed for elevating messy liquids 
that are received in considerable quantities, the thing to 
be emphasized is that one of the first steps in maintain- 
ing a clean orderly plant is to keep messy drums out of 
it. In this connection it is well to mention the Johns 
Conveyor, which is nothing but a traveling, flexible 
pipe line, made in two sections. Since it comes apart at 
the discharge point it is easy to clean, and _ since, 
further, it dumps itself entirely, this system offers ad- 
vantages that are not apparent in any other. 

The next cause of disorder lies in the use of bastard 
size tanks. Many firms seem to believe that they have 
to have a tank for every size batch they make. This 
results in a conglomeration of tanks of varying di- 
ameters, heights and shapes. No one can make a decent 
looking layout with such a miscellany. The thing to 
do is standardize on diameters, heights and shapes and 
let capacities take care of themselves. There is nothing 
wrong with making a thirty gallon batch in a fifty 


gallon tank. A group of twenty-five gallon tanks, and 
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THE LIQUID ROOM 


other groups of fifties, hundreds, three hundreds and 
five hundreds will make a nice looking set up and will 
take care of most requiremeuts. 

Another cause of sloventiness lies in the use of too 
ereat a variely of tanks, made of wood, glass lined steel, 
stainless steel, plain iron, stoneware. If different ma- 
terials of construction must be employed get the tanks 
made in the same heights and diameters as the other 
tanks in the capacity groups into which they are to be 
placed. Then paint the tanks uniformly and your de- 
partment will begin to look like something. 

Unfortunately a liquid department cannot be 
operated without hose lines, but there need not be so 
many of them. Tanks should be laid out adjacent to 
the storage tanks, and filters, homogenizer and pumps 
made portable so that it will be unnecessary to stretch 
hose lines from one end of the department to the other. 
When the capacity of intermediate processing units is 
so great that their weight makes it impractical to move 
them, resort can be made to the use of headers made of 
sanitary piping to which short hose lines near the mix- 
ing and storage lines can be attached. These headers of 
sanitary piping can be designed so that they can be 
opened and brushed out with boiler tube brushes. When 
persistent odors make it impractical to use a single 
intake and discharge header for processing equipment, 
two or more headers can be used. The extra cost of the 
piping is justified by the improvement in the appear- 
ance of the department. 

Floors are an important element in the appearance 
of a liquid department. A red tile floor is best from an 
appearance standpoint but of course is extremely ex- 
pensive. Hard finished reinforced concrete makes a 
handsome floor provided plenty of capped openings are 
provided through which new piping can be run when- 
ever it is needed. Once you start cutting a concrete or 
tile floor cracking seems to increase. One of our clients 
was mislead into using a mastic floor. They're tearing 
it up now because, being black, it always looked dirty 
and it showed every mark. A liquid room floor should 
be smooth and free from cracks and fissures. Wood 
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makes a very nice floor when it is surfaced with tongue 
and grooved stock smoothly finished. 

The practice of washing tanks and processing equip- 
ment out on the floor and of flushing down the floor to 
remove the washings is one sure way of keeping a de- 
partment looking like the wrath of God. Every mixing 
tank, every storage tank and every piece of process 
equipment should be directly connected with a sewer 
line so that it can be washed directly into the sewer 
simply by turning a valve. An effective but less desir- 
able alternative is to have numerous sewer outlets, so 
that by means of short hose sections a direct connection 
can be made. To keep down odors and eliminate evap- 
oration and oxidizing losses all tanks should be tightly 
covered. 

The standardization of tanks applies to pumps, 
homogenizers, filters, colloid mills and all other equip- 
ment as well. A half dozen pumps all of the same make 


Continued on page 809) 
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TESTED FORMULAS 


A SHAVING cream is not merely a soap made into a 
cream with water, since it must have certain 
quite definite lathering properties. With a wet brush, 
the soap must lather quickly and profusely; this im- 
mediately points to coconut oil soaps. On the other 
hand, the lather must be dense in texture and reason- 
ably long lasting; this in turn points to the fatty acids 
from plam oil or tallow. Soaps of the second group 
lather quite slowly and coconut oil soaps give a very 
coarse lather, so that some combination will indubitably 
give a better product than any single fatty acid, oil or 
fat alone. The ease of lathering will also depend to a 
large extent upon the solubility of the soap, and potash 
soaps are in general more soluble than the correspond- 
ing compounds made from sodium hydroxide. Never- 
theless, potash soaps alone are usually too soft, and a 
certain proportion of soda soap must be present to give 
body to the mixture. Triethanolamine is a desirable 
component in shaving creams because of its mildness 
as an alkali but it can be used alone only when free 
acids, not the original fats or oils, are saponified. This 
mild alkali is also useful when mixed with the stronger 
potassium and sodium hydroxides. As previously ex- 
plained, soaps in the presence of excess water revert 
more or less completely to the original fatty acids and 
to the alkalies from which they are made. This break- 
down occurs more readily with the weaker alkalies such 
as triethanolamine or ammonia than with the stronger 
alkalies sodium and potassium hydroxides. In a soap 
mixture containing triethanolamine and one or more of 
the stronger alkalies, water will first liberate only 
triethanolamine, and the lather can have no irritating 
effect due to the presence of free alkali; even if hy- 
droylsis progresses to the point at which stronger 
alkali is set free, the concentration of the latter will be 
much less than it would otherwise be and will cause less 
trouble. Creams have not been formulated with 
ammonia because of the possibility of darkening on 
aging and the loss of ammonia by evaporation. 

Kach of the twenty-one soaps described in the pre- 
vious article was examined for lathering power by 
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manipulation with a wet shaving brush on the back of 
the hand and the fore arm. The brush used was a 
cheap, coarse one, so we had to forego developing a 
lather on the chin after the first trial. In the tabulation 
below, quick or slow refers to the speed with which 
lather is developed on brushing; thick or thin refers to 
the density of the lather; coarse or fine refers to the tex- 
ture and bubble size. Since this is empirical testing, 
entirely adequate for the purpose, however, no fine 
lines can be drawn but general characteristics can be 
defined. 


Coconut Olive 
Potash soaps Quick Medium quick, 
thick, medium thick, 
coarse medium coarse 


Medium quick, Medium slow 


Soda soaps 
medium thick, medium thin, 


coarse medium fine 
Triethanolamine soaps Quick, Slow, 
thick, thin, 
coarse medium coarse 
Oleic Myristic 


Medium slow, Quick, 


Potash soaps 
thin, very thick, 


medium coarse coarse 


Soda soaps Quick, Medium quick, 
thin, medium thick, 
fine medium coarse 

Triethanolamine soaps Slow, Quick, 
very thin, thick, 


medium coarse medium coarse 


Palm Stearic Tallow 
Potash soaps Medium slow, Slow, Slow, 
thick, very thin, thin 
medium fine medium fine medium fine 
Soda soaps Slow, Insoluble Slow, 


medium thin, medium thick, 


medium fine medium fine 


Triethanolamine Slow, Slow, Slow, 
soaps medium thin, very thin, thin, 
fine medium fine medium fine 


Myristic acid, a comparatively recent commercial 
development, has real merit in shaving creams and 
other soaps. Its soaps are as soluble and lather as 
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SHAVING CR 


Myristic acid........ er, ' . 12.6 
Tallow fatty acids... Tree 18.9 
Nd esi ie kil Pia Ate Log Bale Os heal 3.8 
Mate. ..... Re em re ee nee 2.2 
INN 45 6 393-46 eee eae 50: eat 1.8 
Ae ee Sree cre stn a7.7 
Coconut oil fatty acids...... oes 7.0 
Palm oil fatty acids....... eer .. KO 
Olive oil fatty acids.............. .. 14.0 
ss. ryote a essed a os F, anal hae aera ee 5.6 
PS Sinise rewee es pide e ses pie ws 1.3 
Ghycerime........ , veer Dae a 5.0 
WN 4 8 ks oSessds need. hee nee See 53.1 
Coconut oil fatty acids... . a's ae 
Myristic acid........ Sian, aes 5 6.3 
Tallow fatty acids................. eas 9.5 
No CELT COLE! C1) | ee .» Es 
Se eee ee oe 3.4 
PNG fo excre ans ee ee verre 1.0 
Triethanolamine................. Para 1.7 
Glycerine... . a Teast Ae nntaee eee he re 5.9 
ME A) foes eon wcan Guan 53.9 


freely as those from coconut oil and it is demonstrably 
milder in its action upon the skin. It is available as a 
white product with a very mild odor. 

The accompanying formulas represent products that 
have been adjusted to proper consistency and lathering 
qualities. Colors are light tan, the cream made only 
with triethanolamine being somewhat darker; selected 
grades of fatty acids may lead to even lighter colored 
products. Although all the formulas contain glycerine, 
this material may readily be replaced by a substitute 
such as one of the glycol derivatives or, in fact, be 
omitted entirely. Some of the combinations, especially 
those containing triethanolamine, have such high water- 
retaining powers that glycerin to keep the lather moist 
or to prevent the cream from drying out may safely be 
omitted. 
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PN RI 8s, oad pate Pa 6.3 
Clive off fatty mcile. .. |... oc ope esin cnn 12.6 
Stearic acid..... Br ae L .. ERG 
MI io re lars Seen 5 oA erage are 4.1 
I ss p50 beens ora eee ae | Fy 
Glycerine. . Reema AN SELEY 5 8.0 
NW eR E CR once I an ean ee eee 34.7 
Coconut oil fatty acids................ rs 3.9 
Poem ads fatty nelde.. ... 2. 6.622 ed ncs 11.8 
SO IIs ok 565 oie one ee ee 7.9 
I o.oo ne oo a eae 7.9 
BO Se eee 17.2 
Glycerine..... Oe i ne ree 4.5 
WOR SSE die. Vint cer esa sean ees 16.8 
Wipriatie acted. . .......... 45. She acca ae 10.5 
pees. de CGUy WOON... « -. . 5 oi oh ccne ens 7.0 
TR I so 5s os a ee. 7.0 
Steanieideie 01. oe ee calyaSoeeee 7.0 
KOH...... Ee eee ee eee ic ee cede 2.8 
PRE fo Seeis aise: Rrtiie cee eee ei Pyles 1.8 
Triethanolamime....................... a 3.9 
Glveerine: 626 ae his oe ere ene 21 () 
Nis = 2524 5uka cote he oe eee eee 50.4 


The formulas given represent the result of mixing 
varying proportions of the soaps listed in the preceding 
article in this series. Since no change in properties took 
place after the mixtures had been allowed to stand long 
enough to arrive at equilibrium, no difficulty should be 
encountered in following the formula. Nevertheless, 
because of the unavoidable lack of uniformity in raw 
materials, the formulas cannot be followed blindly. 
Sodium and potassium hydroxides should be dissolved 
in some of the water called for and the melted fatty 
acids poured into the hot alkaline liquor. Stir thorough- 
ly. Test with phenolphthalein and add either acid or 
alkali mixture to obtain a mixture very slightly on the 
acid side. With triethanolamine, a critical end-point 
will generally not be required because of the mildness of 
the alkali. 
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VAGINAL 
PREPARATIONS 


| ow so-called vaginal 
mucous membrane, 
one of the relatively in- 


the body, is actually a 
modified skin which has a 
surface of stratified, 
squamous epithelium, and 
which is devoid of glands. 
Pecause of these anatom- 
ical characteristics the 
membrane is very resist- 
ent to bacterial invasion, 
and its tolerance to cer- 


A. RICHARD BLISS 


tain poisonous drugs has 
encouraged the use of too drastic and heroic topical 
preparations, with at times disastrous results. Thus, 
excepting in infants, primary gonococcal vaginitis is 
rather rare. However, when the normal vaginal lining 
has been injured by drastic medicaments which produce 
desquamation of the vaginal surface epithelium, infec- 
tion of the passage is likely to occur. 

An important fact which, it appears, has been disre- 
garded by some manufacturers of vaginal preparations 
is that the membrane lining of the vagina is capable of 
absorbing some drugs and poisons. Bichloride of mer- 
cury tablets, inserted into the vagina to prevent con- 
ception, have resulted in a number of reported cases of 
fatal mercurial poisoning. 

Dilutions of compound solutions of cresol from 1 to 
2 per cent as a vaginal irrigation, or half strength 
tincture of iodine for surgical disinfection are well 
tolerated, and are approved by many gynecologists. 
The cresol dilutions are useful, too, in prophylaxis 
against venereal disease. The fact that such toxic 
agents as cresol and quinine are tolerated by the vagina 
is responsible for their use as contraceptives, the quinine 
in the form of suppositories and the cresol as a douche. 
Although the user is in no danger of poisoning by 
proper dilutions of these agents, deleterious effects of 
the drugs on possible offspring is usually disregarded. 


sensitive membranes of 


It has been conclusively established by zoologists that 
physical and chemical agents may so injure reproductive 
cells, like the sperm, as to bring about such impairment 
of their fertilizing power that the offspring are un- 
healthy, monstrosities, deficient in reproductive powers 
or even sterile. In view of the fact that none of the 
chemical contraceptives are 100°; sure, fertilization 
may take place through an injured but still surviving 
spermatozoon, with possible resulting permanent. ill 
effects on the offspring. Some obstreticians are of the 
opinion that direct: cervical insemination is usually 
essential to conception, and since vaginal douches do 
not enter the cervex, they are quite unreliable. 


Vaginal Douches 

Douches are the most popular of the vaginal thera- 
peutic measures, and the “fountain” syringe is probably 
the most satisfactory apparatus to use. The nozzle, 
preferably of glass, should be five inches long, and have 
small perforations in the sides of the bulbous extremity, 
but no perforation at the end, in order to avoid the 
dangers attending the accidental introduction of the 
douche solution into the uterus. 

For the purposes of this article, the douches may be 
conveniently divided into classes, (a) cleansing douches 
and (b) medicated douches. 

1- Cleansing Douches—The healthy woman has no 
greater need for a daily cleansing douche than she has 
of daily gastric lavage. The normal secretion and the 
normal bacterial flora present together maintain proper 
cleanliness even after menstruation and coitus. How- 
ever, where there is a troublesome increase in the 
vaginal discharge, without pain, inflammation or other 
evidence of disease, the cleansing douche may be used 
to keep the parts clean. 

The simplest cleansing douche is ordinary tap water 
at from 100° to 105° F., preferably with a tablespoonful 
of sodium chloride to each quart of water. 

Aqueous solutions of from 2 to 4 per cent of boric 
acid are commonly employed when an acid douche is 
desired, but of possible greater efficacy is lactic acid in 
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lg per cent aqueous solution. Alkaline douches, like 
solutions of sodium bicarbonate and sodium borate, are 
useful cleansing agents for removing thick tenacious 
mucus and for allaying itching. 

Sodium chloride, bicarbonate, borax 
boric acid may be put up by the manufacturer as 
“douche powders,” or in the form of concentrated solu- 


sodium and 


tions, in each case with definite instructions concerning 
proper dilution. Lactic acid, being a thick syrupy 
liquid, is best packaged diluted with an equal quantity 
of water, and bearing proper instructions for use. There 
is no serious objection to imparting an agreeable odor 
to these preparations by the addition of acceptable per- 
fuming agents. From 2 to 4 quarts of the cleansing 
douche should be used. 

Several simple formulas for this type of douche are 
given below. 


Cleansing Douche Powder A 


Sodium Chloride, 
Boric Acid, equal quantities. 
Directions: One tablespoonful to 2 quarts of warm 


water as a douche. 


Cleansing Douche Powder B 


Sodium Borate 


100 parts 
SOG BICALDONSLES .so26o5s)05-0 oe asa chee bes 200 parts 
Directions: One tablespoonful to 2 quarts of warm 


water as a douche. 


Cleansing Douche Powder C 

Boric Acid. ... 

Oil of Peppermint 

Directions: One tablespoonful to 2 quarts of warm 
water as a douche. 


100 parts 
2 parts 


Cleansing Douche Solution 
Lactic Acid, 
Distilled Water, equal quantities. 
Directions: One tablespoonful to 2 quarts of warm 
water as a douche. 
b- Medicated Douches—The common antiseplic vag- 
inal douches include compound solution of cresol, from 
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VY to | per cent.; mercuric chloride, 1 to 10,000 to 1 to 
5,000; silver nitrate, 1 to 10,000; formaldehyde, 1 to 
5,000; potassium permanganate, 1 to 5,000 to 1 to 
2,000; pyridium, 1/10 to 14 per cent. 

isfringent vaginal douches include alum, 1°; 
glycerite of tannic acid, 1 tablespoonful to 2 quarts of 
water; and solution of aluminum acetate, 4 tablespoon- 
fuls to 1 quart of water. The last solution is a less ir- 
ritative astringent than the first two. 

Potassium permanganate, | to 2,000, is probably the 
best strongly deodorant vaginal douche. Its staining 
properties constitute its chief disadvantage. 

\/kaline and 
“Cleansing Douches.” 


acid douches were discussed under 


Typical formulas of douches of the medicated type 
follow: 


Compound Solution of Cresol* 

500.00 parts 

350.00 parts 
14.52 parts 

Sodium Hydroxide... . 37.05 parts 

Distilled Water, to make 1000.00 parts 

Directions: One to two teaspoonfuls to 2 quarts of 


Crea en sso ies ee ee ee es 


BD ipeseee Chee occa she eae a 


Potassium Ebvdroxide. . 25 65.2 ooci cence wacas 


warm water as a douche. 
*U.S.P. X] 


“Saponated Solution of Cresol.” 


Permanganate Douche Powder 


Potassium Permanganate, powdered. 
Directions: One-half teaspoonful to 2 quarts of warm 
water as a douche. 


Permanganate Douche Solution 


8 parts 
500 parts 


Potassium Permanganate..................+205-- 
Distilled Water 

Directions: One tablespoonful to one quart of warm 
water as a douche. 


Astringent Douche Powder A 


Alum 
EOC ROME. 6.2:d0cd-s Beat sep e ee a ene 
Directions: Two tablespoonfuls to 2 quarts of warm 


water as a douche. 


180 parts 
60 parts 


(Continued on page 809) 

















T.G.A. Meeting 

(Continued from page 794) 
Preparations,” which is recital of “‘antiquated facts and 
evident misinformation.” 

Hugo Mock, Counsel of the Association, in discussing 
the Robinson-Patman Act, save that “many manufac- 
turers are ignoring the Act on account of competitive 
conditions because. . . statutes. . . which so vitally 
affect relations with customers may operate very 
strongly against those who are first to comply. When 
the situation is as serious as it is in this industry the 
first law to be observed is the law of self-preservation.” 

“Tt seems to me,” said Mr. Mock,” that. . . pay- 
ment of demonstrators and P.M.’s should be figured as 
a concession or discount. ..and could be easily 
translatable into a form of discount. A department 
store which has a demonstrator. . . paid for by the 
manufacturer is in a better competitive position than a 
department store which has no demonstrator and which 
pays the manufacturer the same prices. I assume for 
the purposes of this argument that demonstrators and 
P. M.’s are perfectly legal.” 

With reference to the question of “proportionately 
available’ Mr. Mock said, “Just as it is impossible to 
give an advertising allowance for newspaper advertising 
below an allowance which will provide for a minimum 
of an one inch advertisement, so it seems impossible to 
make “proportionately available” the services of a 
demonstrator where the annual sales are below several 
thousand dollars. Either demonstrators will be banned 
altogether. . . or the Government will apply a rule of 
reason and will say that a manufacturer is justified in 
establishing a quota for sales for which he can provide a 
demonstrator. It is not a question of right or wrong, 
but of expediency.” 

Said Mr. Mock, “Suppose the courts. . . decide that 
you must treat your customers with the same imper- 
sonality as a gas company treats its customers. Some 
of the glamour of the industry will doubtless disappear 
and social relations with some of your customers will 
doubtless suffer, but I think. . . this consummation 
should be pleasant.” 

Mr. Mock pointed out that the provision of the 
Robinson-Patman Act that customers be treated alike 
is merely a strengthening of the provision of the Clayton 
Act. He spoke of the case in which the American Can 
Company was judged to have discriminated in prices 
between the Van Camp Packing Company and the 
Ladoga Canning Company, telling that the Ladoga 
Canning Company recovered $105,000 in damages plus 
$15,000 counse) fees from the American Gan Company. 
Therefore said Mr. Mock, even though the Robinson- 
Patman should be declared invalid, the Clayton Act 
would still apply to make sellers give like terms to 
buyers. 

With reference to State Fair Trade Acts Mr. Mock 
said, “I would advise, until the Miller-Tydings Bill is 
passed. . .no manufacturers listen to the blandish- 
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ments of wholesalers who wish to make omnibus con- 
tracts under the fair trade laws in states where such 
wholesalers have nothing like exclusive distribution 
privileges in that state. If you want to run afoul of the 
law, a good way is to enter into the oft-recommended 
omnibus contracts, because I have no hesitation in say- 
ing that I think they are in conflict with the anti-trust 
laws of the United States. 

‘My advice would be that unless you are prepared to 
become fully domiciled in a state by having a separate 
corporation controlling the business of that state, or by 
having a bonafide agency in that state, you had better 
not try to qualify under the fair trade law in any par- 
ticular state.” 

Mark Eisner spoke of the inconsistencies in taxation 
whereby cosmetics are taxed as luxuries but jewelry is 
not so taxed. He lauded the purposes of the Robinson- 
Patman Act but regreted that it is completely obscured 
in vague generalities. 

Forrest Walker, economist of R. H. Macy & Company 
spoke on the economics of retail price fixing stating that 
price maintenance freezes retail prices and burdens the 
consumer by making the merchant a glorified vending 
machine. Under the fair trade act in New York drug 
prices rose 16.6 per cent, cosmetic prices 8.1 per cent, 
and liquor prices 14.6 per cent, said Mr. Walker. 
Private brand sales have increased 75 per cent since 
March, he said. 

Crichton Clark, Counsel of the American Booksellers 
Association, defended price maintenance pointing to 
the automobile industry as proof that fixed prices do 
not burden the consumer since there is no underselling 
in that industry but open competition still exists. 

Senator Royal S. Copeland stated that the dispute as 
to whether the F.T.C. or F.D.A. should control adver- 
tising was a main reason for holding up passage of a new 
food and drugs act, expressing the thought that adver- 
tising was an extension of label claims and therefore the 
two should be regulated by one department. 


Proprietary Meeting 
(Continued from page 796) 
dollar sales in package medicines are the ones causing 
trouble, he said. 

William H. Berg, of Health Products Company, in 
giving the manufacturer’s viewpoint, said that in 
search of truth in advertising there has constantly been 
numerous instances where manufacturers or groups of 
manufacturers with mutual interests, have voluntarily 


underwritten clinical product research independently 


conducted. In some cases the research is continuous 
and is successfully answering questions that stil! remain 
concerning certain phases of even our best known drugs. 

Other speakers were John Benson, president of the 
American Association of Advertising Agencies, who 
praised the censorship of media and hoped it could be 


put on a cooperative basis; Joseph W. Gannon, of the 
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‘New York Times,” who spoke of the efforts to raise 
the standard of newspaper advertising; E. H. McHugh, 
of Hearst Magazines, and Miss I. Van Meter, of 
“Time” Magazine, reported what magazines are doing 
to censor copy; Janet MacRorie, National Broadcasting 
Company, and J. W. Bates, Jr., Mutual Broadcasting 
Company, explained how the radio systems censored 
copy; and C. O. Bridwell, Outdoor Advertising, Inc., 
told of the work in keeping billboards clean. 

Dr. Cullen concluded the meeting with an address on 
the stock phrases in advertising which are objectionable 
to the Federal Trade Commission, which included 
dandruff cure claims, broad statements as to speed of 
relief, general statements such as ‘Positive relief,” 
“absolute relief,” “protects against,” “‘congestion,” 
“aching joints,” ‘‘acidity in the system,” “sore throat,” 
“stopped up nostrils,” “indigestion.” The F.T.C. does 
not favor advertising for treatment of influenza or 
grippe or other serious diseases which should not be 
subject to self-medication. Dr. Cullen told of the rea- 
sons of the F.T.C. for their objections. The objections 
to the symptoms are that these conditions might be 
due to any one of a number of causes and the statements 
should be qualified as to what causes for the conditions 
the remedies are designed to correct. 





Equipping the Liquid Room 
(Continued from page 803) 


makes a much better appearance than six of a half 
dozen makes. A few nickel plated or polished brass 
fittings here and there add a lot to the cleanliness and 
order of the liquid department. 

The first law of efficient, low cost operation is order; 
the second is cleanliness; the third is symmetry. The 
assistant superintendent of a well-known pharmaceu- 
tical company complained to the writer, when [ said 
that his liquid department looked like a hog pen, that 
the type of immaculate cleanliness [ demanded could 
be had, but only at an increase in the departmental 
charges for janitor service. I asked him to try my way 
for a couple of months, at the end of which period the 
change in the appearance of the department was amaz- 
ing, and the gentleman confessed that his janitor serv- 
ices charge had not increased at all. Once a liquid de- 
partment is properly laid out and properly equipped 


service charges always go down as do operating costs. 





Vaginal Preparations 
(Continued from page 807) 


Astringent Douche Powder B 


penne eer ats hoes rte ee eer erer 30 parts 
ORR 6565 rai hint 5 Coo ache sie daca iret igs eto Re cael a oe are neta 12 parts 
I cf cavuccxcurenendeneenntek eerie 120 parts 
CINE CoE EG NEN E EN So) 56a 5 oon a wean sere Ser he ate 2 parts 


Directions: One teaspoonful to one quart of warm 
water as a douche. 
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Astringent Douche Powder C 


POTS es Fo oe eo cee e Pena ae Cae ee er ae 15 parts 
ORIEN cis Salus cnn t ou adae ates teen erates 75 parts 
Baeichiedh b HOON «5 esis ts soca eee ones 3 parts 
Wichineh ale Wil ook cosines co eas 2 parts 
Soluble Starch; toomake-. ....6 0.05 ch cee dcas weecensis 100 parts 


Directions: Two teaspoonfuls to one quart of warm 
water as a douche. 


Astringent Douche Solution 


Pa code oS erat Sg ravers: wars nee en pa oe eae 4 parts 
Birra Sled. = asi x hace so ee a eee aa eaten 4 parts 
COIN CONNIE so iar oihay owe cso ee cree are oeY 180 parts 


Directions: Two tablespoonfuls to two quarts of 
warm water as a douche. 


Resorcinol Douche 


FROROROINIOR Ss odio sree Same ere or ee es 10 parts 
BNStUCR GALEN... sos: 5 2m noire nee Gaon ne aR owas 180 parts 
Directions: One tablespoonful to one quart of warm 


water as a douche. 


Tannic Acid Douche 
WONG GIB 600 so. ac5 ays 4 Lact terse ea ea ees 20 parts 
Srclenaenthly @u Citas. 6 ho a nies whe leo aren seen 1 part 
Gyweenits COLMAN G ss. os Boece eos ee eee ane 100 parts 


Directions: Two to four tablespoonfuls to 2 quarts 
of warm water as a douche. 


Formaldehyde Douche 
Solution of Formaldehyde... ... . ........204...0850 0 1 part 
Bhictilled Waker: tamales «2:55 0-5-5 a 52 ese eicscctee Wace 10 parts 


Directions: One teaspoonful to 2 quarts of warm 
water as a douche. 


Triple Sulfate Douche Powder 


Alum, 
Copper Sulfate, 
Zinc Sulfate, 
Boric Acid, equal quantities. 
Directions: One teaspoonful to one quart of warm 
water as a douche. 


Mentholated Douche Powder 


TUR cea sesh eae coor wrais Ra Si ager hen 3 parts 
C11) eae ene earn need Mure Feeney ee Avert pe 16 part 
Deane GN oss Sain acs ate Pa ae ue eae 16 part 
SHH IATNETE EURAEO 095.7 dct lo naa atid tee aomees 48 parts 
Sodium Bicarbonate, to make..................... 100 parts 


Directions: One teaspoonful to one quart of warm 
water as a douche. 

In the next issue, vaginal suppositories, tablets, 
tampons, pigments, jellies, insufflations and ointments 


will be discussed. 





Electric Tooth Brush 


A new gadget for which the United States Patent 
Office recently granted a patent is an electric tooth 
brush. All you need to do is to make sure the device 
is kept supplied with tooth paste, then push a button 


put the power brush in your mouth and steer it around 
over your teeth and gums. 
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Some 600,000,000 collapsible 
tubes are consumed in tl 
United States annually. 

far the most of these are 
tainers for tooth paste, shaving 


cream, cosmetic creams, salves 
and ointments. These picture 
illustrate the high-speed, 
chine production which fab- 
ricates these containers. 
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TUBE MAKING 


The first picture shows the 
heart of the process. A slug 
or flat coin-like disk of metal 
(tin, or aluminum usually) is 
placed over the entrance to a 
shallow die which is shaped 
exactly like the outside of a 
tube’s neck and shoulder. 
Then a metal plunger or shank 

shaped like the inside of the 
tube—drops into this slug. 
The tin instantly spouts up, 
surrounding the shank like a 
skin. After the tube is 
threaded and trimmed, the 
machine shown in the second 
picture screws on the cap and 
applies a basic coat of enamel. 


At the left, the decorative de- 
sign is being applied in one 
swift ‘‘offset’’ operation. The 
tube mounted on a spindle, is 
carried by a revolving disk into 
contact with a revolving drum 
which carries a ‘ blanket.” The 
complete design is transferred 
to the tube by this blanket on 
which the various colored 
parts of the design were ap- 
plied by small plate cylinders— 
each cylinder applying one 
color. After the design has 
been imprinted, the tubes are 
conveyed through a drying 
oven. The final operation, 
shown below, is to coat the 
tube with a protective lacquer, 
after which they are ready for 
inspection and filling. Photos 
courtesy Sherwin-Williams. 
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LUCRETIA VANDERBILT 


Lucretia Vanderbilt face 
powder is now available in 
three shades, Rachel No. 2 hav- 
ing been recently added. The 
new powder is darker than 


Rachel No. 1. 


McKESSON & ROBBINS 

The one pound tin of McKes- 
son's Theatrical cold cream has 
been repackaged. Finished in 
peach, silver and black, the new 
package has a vertically knurled 
leak-proof lock-grip that assures 
safe handling on the road and a 
positive grip. 


UPLAND PRODUCTS CO. 

Upland Products Co. of Wi- 
none, recently introduced at- 
tractive new packages. The die 
cut silver foil labels are printed 
in a deep contrasting blue. 
Double shell metal screw caps 
by the Aridor Co. are coated in 


a matching blue. The glass is by 
Hazel Atlas. 


BARBARA GOULD 


“Currant Rose’’ is the name of 
Barbara Gould’s newest lip- 
stick and cream rouge. The 
cream rouge, in a red and ivory 
container, is a new texture that 
blends into the skin tone, and 
the lipstick in a burnished gold 
case with red enamel bands, is 
exceptionally permanent. 


SHARP & DOHME 


Sharp & Dohme’s new pack- 
age features Bacterial Antigen 
(respiratory mixed Vacagen- 
Mulford). Twenty tablets are 
packed in a Kimble glass vial 
closured with a moulded screw 
cap, the whole ensemble being 
packaged in a neat box. 


CARLIN PRODUCTS, INC. 


Carlin Products, Inc., present 
Neozol, a remedy for athlete’s 
foot. Dozen lots of bottles of 
convenient size are packed in 
compact display containers made 
by Eastern States Carton. 


MORNY 


Morny’s latest presentation is 
a highly perfumed Body Sachet. 
(It is not a talcum or dusting 
powder). It is available in a 
beautiful satinee bottle contain- 
ing six ounces. Two odors and 
colors: Chaminade (white), Rose 


Geranium (flesh). 


HELENA RUBINSTEIN 


Helena Rubinstein’s Anti-Sun- 
burn cream is a light, snowy 
cream instantly taken up by the 


skin. It nevertheless forms an 
effective filter against the sun’s 
burning rays. 


HOUBIGANT 


Houbigant announces the in- 
troduction of a talcum powder 
presentation in a metal con- 
tainer for the fragrances Quel- 
ques Fleurs, Le Parfum Ideal and 
the new Gardenia Concentre. 
The attractive container is blue 
and gold with a moulded screw- 
type cap of brilliant blue. 


PRO-PHY-LAC-TIC BRUSH 
CO 


A new Pro-phy-lac-tic Brand 
tooth powder, based on a mod- 
ern formula, comes to take its 
place as a companion item to the 
Pro-phy-lac-tic tooth brushes. It 
is packaged in an_ attractive 
orange and black container with 
a red band circling the can. The 
powder has been awarded the 
seal of the American Dental 


Assn. 
ANTOINE 


Antoine's summer make-up is 
not designed to simulate a 
tanned or burned skin, but to 
add a richness, depth and radi- 
ance to summer tanned skins. 
The tones have been carefully 
assembled for the three preve- 
lent shades of warm-weather 
skin tones. 


J. R. WATKINS CO. 


The J. R. Watkins Co. has re- 
designed the Mary King line of 
toiletries in attractive jars and 
packages. The jars are supplied 
by Carr-Lowrey ass Co.; 
bottles by Owens-lllinois & 
Carr-Lowrey; face powder 
boxes by Dennison Mfg. Co., 
Cans by American Can Co. and 


caps by Phoenix Metal Cap Co. 
eerie 


A new perfume, ‘Shocking’’ 
was featured at Schiaperelli’s 
Paris opening and will be intro- 
duced in this country. The bot- 
tle takes the form of a dress- 
maker's mannequin with a tape- 
measure around the neck of it 
and a bunch of tiny waxed 
flowers fastened over the top. 
The bottle comes in a glass case 
which has a white lace design 
painted around the base. 


PARFUMERIE DE RAYMOND 


Parfumerie de Raymond's lat- 
est eh iis is an one 
new and unusual eau de colo 
bottle with a sprinkler top. the 
bottle is modernistic in pai 
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NYAL CO. 


Smartly designed caps and 
labels create a modern at- 
mosphere for ‘Sadira’’ Facial 
Freshener, Cleansing Cold 
Cream, and Finishing Cream con- 
tainers. The gold metallic labels 
are printed in green andred... 
and this color scheme is further 
emphasized ec use of Arm- 
strong s Double-Shell Metal 
Caps, gold lacquered and litho- 
graphed in green with the same 
design. 


ALLEN B. WRISLEY 
Allen B. Wrisley’s beautiful 


Superbe Bath ensemble comes 
in four delightful odors: Carna- 
tion, Pine, Lilac and Gardenia. 


RICHARD HUDNUT 


Richard Hudnut offers a new 
and ‘fragile’ appearing makeup 
in the new Gemey pastel make- 
up kit to complement the de- 
cidedly feminine fashions. 


CONT! 

Conti's Beach-Tan Oil con- 
tains Conti's virgin olive oil and 
is prepared with a sun-screening 
agent to filter out the burning 
rays of the sun but permit tan- 
ning. The label is green and 
gold, carrying out Conti’s color 
scheme. 


H. A. CASSEBEER 


Packages for Cassebeer skin 
cleanser, a product prepared by 
H. A. Cassebeer, are made of 
white opaque glass jars, carrying 
transparent labels with the prod- 
uct name printed in red, and 
Armstrong’ s Artmold j Jar covers. 


GLORAY CO. 


Colorful molded caps and 
metal caps enhance the group of 
packages designed for “Hyglo’’ 
beauty preparations manufac- 
tured by Gloray Co., Long 
Island City, New York. The 
“Hyglo’”’ Wave Set bottles are 
sealed with green Armstrong’s 
single-shell metal caps, and the 
cream jars are sealed with 
white-coated Armstrong's 
double-shell metal caps. 


BEAGLE PRODUCTS CO. 


Beagle Products Co. present 
a corrective for brittle nails 
one drop at the base of the 
nails at night helps the nails 
from becoming brittle. The 
product is called “‘Tuffi.”’ 


SHULTON 


Shulton has created some- 
thing new in the way of talcum 


containers. “Baton de Talc’ 
containers are gay, unusual and 
brilliant colors in a choice of six 
designs. This package was de- 
signed as a costume accessory. 


L. T. PIVER 

L. T. Piver will shortly intro- 
duce three delightful odors of 
eau de cologne—the well- 
known Azurea, Floramye and 
Le Trefle Incarnat. The cologne 
comes in gracefully fluted 5 
ounce bottles with moulded 
caps, in green, white and blue 
—a different cap for each odor. 


G. C. HANFORD CO. 


Packaging that lifts its product 
above the average classification 
of household remedies was the 
objective of the G. C. Hanford 
Co., in its presentation of ‘‘Bal- 
sam of Myrrh.’’ A decorative 
glass container of pleasing and 
convenient shape was provided 


by the Owens-Illinois Glass Co. 


ROSINE 
Eau de Cologne de Rosine, 
distributed in the United States 
by Maurice Levy, is obtainable 
in five sizes, 2, 4, 8, 16 and 32 


ounce bottles. 


JOHN H. WOODBURY, INC. 


An attractive, convenient and 
novel beauty kit has been 
created by John H. Woodbury, 
Inc. for summer vacationists. En- 
cased in a blue box, it contains 
seven Woodbury cosmetics: the 
new Windsor Rose shade of 
facial powder, skin tonic and 
freshener, facial soap, and jars 
of tissue, cleansing, cold and 
facial creams. These Woodbury 
cosmetics possess the germ free 
qualities. 


RALLET 


Rallet is making a special offer 
of four odors in an eau de 
toilette, thus making Rallet per- 
fume odors economically avail- 
able to women. The odors are 
Rallet’s Le No. 1, Gardenia, 
Giroflee and Muguet in a jewel- 
faceted flacon containing four 
ounces. 


HALITOSINE SALES CO. 

Through the use of the 
Anchor molded Cap and ap- 
plicator stopper, the latter of 
which is inserted after the pack- 
age has been a The Hal- 
itosine Sales Co. of St. Louis, 
Mo., are able to use a standard 
finish bottle for their Heck De- 
odorant and thus speed up their 
filling operation. 
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Rose Centifolia 


(Continued from page 785) 


Several attempts to produce roses on a commercial 
scale have been made in Morocco by various companies, 
both French and Moroccan. In 1921 nearly 2,000 slips 
of roses from Marrakech were planted with some success 
near Cape Spartel, while other attempts were made at 
Fedhala near Casablanca. A very successful rosery 
was started at Oued Ykem, some 43 miles from Casa- 
blanca, planted entirely with Rosa centifolia; this 
served as the experimental fields for the cultivation of 
rose bushes by the Compagnie Africaine des Plantes a 
Parfum (C.A.P.P.) and it might be mentioned in passing 
that the growing of flowers has sometimes been very 
difficult if not impossible due to the wide range of 
climatic conditions of certain districts and many planta- 
tions have been lost. At the same time experiments 
have been carried out in the experimental garden of 
Marrakech on the cultivation of roses. 


It is, however, in Meknes lying at an altitude of 1,600 
feet, in northwest Morocco that cultivation has been 
most successful and it is in this district that C.A.P.P. 
has concentrated most of its efforts. Many acres of 
selected Rosa centifolia have been planted under ideal 
conditions and new plantations are started every year 
with excellent results. Careful selection of proper 
species of rose bushes has been made and the one that 
has been preferred is the “thornless” variety of Rosa 
centifolia. This differs from the so-called “thorny” 
variety in that it has fewer thorns, and is really a hybrid 
type produced from the crossing of Rosa indica and 
Rosa centifolia. It produces more flowers but the qual- 
ity of the perfume from them is not quite as fine as 
that from the “thorny” variety. 


A good part of the production of Moroccan rose oil is 
produced by methods similar to those used in Bulgaria 
and differs from the common method used in Grasse. 

In carrying out the Bulgarian procedure much ex- 
perience is necessary and industrial development has 
progressed within the last few years to the point where 
it is now possible to obtain good results both in yield 
and quality. The yield is approximately about the 
same as that obtained in Bulgaria, i. e. from 3,000 to 
5,000 pounds of flowers are needed to obtain one pound 
of oil of rose. 

This oil has a fine yellow color, slightly tinted with 
green, yet not dark, and processes a delicate odor which 
differs quite markedly from that of Bulgarian otto. Its 
character is more closely like that of the Rosa centi- 
folia of Grasse with all the same delicacy of its perfume. 
The physico-chemical constants which C.A.P.P. chem- 
ists have found for oil of Rosa centifolia from Morocco 
for the 1933, 1935 and 1936 crops are given in Table I 
and for comparison the same constants are given for 
representative samples of the complete oils from Grasse 


and Bulgaria. 


TABLE I 


Morocco Grasse Bulgaria 
; Characters 1933 1936 1936 Complete Oils 
Stearoptene content (percent) 13 15 17.5 30t035 18 to 23 
Melting Point (in.°C.)..... 31°.5 vay big 32° 2° 
Density of the complete Oilat 0.873 0.871 0.8706 0.879 0.849 to 
15°C 0.858 
Melting point of the complete 
i ae rere wees , 23°S 20°S 21° 
Freezing point of the complete 
ae esNe ee ori: 22° 20° 20°5S 25 to 38° 19 to 21° 
Eleoptene 
Freezing point eee -9° -10° -15° -12° -10° 
Density at 15°C.......... 0.8782 0.885 0.8805 0.879 to 0.886 to 
0.886 0.888 
Polarimetric Rotation...... -2° =e -2°10’ -3° to-2° -3°to-1° 
Refraction at 20°.......... ime 1.4702 1.4523 Riko Bsccaee 
yO OS. a ee ar 2.5 0.8 0.9 3 1lto3 
Or gy bel [ee 13.75 14 7.4 14 10 to 12 
Ester Index after acetylation 263.2 253.87 261.3 227 to 248 to 
264 258 
Total Alcohol percent...... 90 86.23 89.4 75to90 S84to88 
Geraniol percent.......... 37 50 55.5 55to75 44 to 50 
Citronellol percent (formylation) 50 32 31.8 20to23 30 to 40 
Solubility in 70° alecohol.... 1.3 vol. 1 vol. 0.8 vol. 2 vol. 1.5 vol. 
&over &over &over & over & over 


It will be noted that the stearoptene content is very 
small in the oil of rose Morocco and in consequence it is 
richer in the highly odorous oxygenated bodies. The 
percentage of total alcohols is close to the upper limits 
found for Grasse and Bulgarian oils and the ratio be- 
tween the geraniol and citronellol is essentially the same 
for all the oils (except in the case of the sample from the 
1933 oil). It is interesting to compare these analyses 
with the analysis of an oil distilled in 1923 by the Direc- 
tion of Agriculture of Morocco from flowers grown in 
the Experimental Garden at Marrakech. 


TABLE II 
POMBE OUMNO TOINOU ND <5 6:13.-64d ics. cima eereaniamecnsamae TeBoe 
Polarimetric Rotation... 223 Pon mS es . “Serle? 
Freezing point... .. ; : skins s/c, Se 
Index of Acid. ; ; ; ioe ere etn . 0.93 
Index of Ester oe ae 
Percentage of Ester ; : ere : F 
Index of Ester after acetylation ; ' : 210.93 
Total Geraniol percent... .. ; 68.5 
Citroneliol paroent....... 5.6.60 ca cece es OE Eee Pree , 39.6 


This oil had the analytical and odor characteristics of 
Bulgarian otto, but with a more delicate note. 


Due to the relatively small production this oil of rose 
Morocco is not yet well known in the trade, but it may 
well be looked upon as a revival of the Rose de Mai Oil 
from Grasse, the manufacture of which has been prac- 
tically abandoned and which is very expensive. 

At Sebaa-Aioun C.A.P.P. has erected a factory 
which is not only equipped for the distillation of roses 
but is also set up for the extraction of rose oil by the 
hydrocarbon process. Here the flowers are collected 
and prepared under ideal conditions for this treatment 
(which means the total absence of moisture) and be- 
cause of this the petroleum ether used for extraction can 
better penetrate into the dry flowers. As a result a 
better yield of absolute is obtained, and a good quality 
product is produced. This absolute has a normal ap- 
pearance but the color is sometimes slightly darker due 
to the fact that the petals are of a deeper shade than 
those grown in Grasse, this deeper color being passed 
on to the absolute during the extraction. This should, 
however, not interfere with its general use in all regular 
perfume compounding. 


The distilled oils and extracted products obtained 
from Rosa centifolia grown in Morocco are still a 
novelty to most perfumers but others have been using 


them for some time with quite satisfactory results. 
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ELONG’S POWDER MERCHANDISING: Lu- 

cien Lelong’s new face powder presentation em- 
bodies several new and interesting features. In the 
first place, Lelong seems to have clarified the question 
of powder shades very nicely. Instead of using a whole 
range of mystifying colors, which make it difficult to 
buy and to sell the correct shade, Lelong has divided his 
colors into two groups: Roseate, and Aureate, or golden- 
ivory shades. In each group, the colors are graded 
according to their intensity, and are definitely “related” 
to each other and to the corresponding shade in the 
There are six related shades, easy to 
related to each other, and exactly 
graded in depth of tone. In addition, Lelong includes 
Naturelle (flesh tint), Blanche (a pure white) and 
Sirocco (a warm bronze sun-tan shade). 

Another important feature has been incorporated 
into this new package in order that the consumer may 
secure the most flattering shade. Artificial light and 
unusual lighting conditions in the store often make it 
difficult for the purchaser to select a shade, so that when 
she brings it home and opens it, many times she is dis- 
appointed with the shade, but she has to keep it because 
the package has been opened. To obviate this, Lelong’s 
“shade tester” One 


adjacent group. 
select, definitely 


package contains three envelopes. 
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envelope contains the same powder that is in the pack- 
age, so that the purchaser may try it at home. The 
other two shade testers contain “‘related”’ shades. In 
the event that she prefers one of these colors, she can 
return the package unopened and exchange it for the 
desired shade. In this way the powder shade can be 
tested at leisure, under conditions most favorable to 
the purchaser, with an opportunity to change her mind 
about the shade if she wishes. 

The package itself is leak-proof and can be carried 
safely in the traveling bag without sifting or dusting 
over clothes. The top given a quarter of a turn is 
securely fixed. It is made of plastic material and is in- 
tended to be a permanent possession for which refills 
are obtainable. A great deal of thought was given to 
this package to make it practical as well as beautiful. 


ITSTICK: Dedon Laboratories of Erie, Pa., is 

presenting what amounts to practically a com- 
plete facial treatment and make-up kit in a molded 
container which measures about 23%” long and about 
7%’ in diameter. This nest of tiny containers each 
unscrews from the other and when you get them all 
apart you find you have lip rouge, cleansing cream, 
powder base and eye shadow. Some kit, hey fun! 
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SWING CLEAR! 


eoAnd 


LAND 


In 


BUYING 
CIRCLES 











Pe ae ‘ : + Fe oe es 
i i BOSE i i tn Sa I San Aa AE OO wat tae cs 


wing your PACKAGING plans clear 





of tradition! The modern trend leaves 
“cracker-barrel” display just a memory. 
@ Well-known products ¢ in Packages that 
have served their time * can well step out 
in a new container dress © with fresh 
interest to consumers, and a speed-up of \ | 
slowing sales @Swing Clear of crampea and 
worn-out Package style! With "NATIONAL" 


enterprise and flair for NEW display effects, 





: - EVENT 
your product LANDS! It is made an exciting 





event in TRADE circles. 


NATIONAL / 


SPEED SALES! LANDING IN THE WINNER'S CIRCLE 


NATIONAL 


NATIONAL CAN CORPORATION - EXECUTIVE OFFICES - 110E. 42nd ST., NEW YORK 
. SUBSIDIARY OF McKEESPORT TIN PLATE CORPORATION 
Sales Offices and Plants @ New York City « Baltimore « Maspeth, N Y e Chicago e Boston « Detroit « Hamilton, Ohio 
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HE TREND IN) COSMETICS: The 

months promise a fair amount of activity upon 
cosmetic counters. Pre-season sales have been accom- 
panied with more than average success and buyers be- 
lieve that they will be able to deal effectively with any 
tendency to slump late in July or during August. A 
lively tourist season and an expected increase in the 
transient trade will help. Well known national brands 
and stables with an established reputation meet best 
the transient’s needs—and, therefore, will be favored 
up by stores in cities where tourists congregate. 

The demand for summer make-up, now fully under 
way, goes strictly along conventional lines with the 
browns and henna-browns dominating as had been 
forecast by buyers earlier in the year. No change in 
perfume preferences is noticed except for the greater 
variety of flower scents among the better perfumes. 
This tendency is expected to become more pronounced 
as the summer progresses, and may give manufacturers 
a chance to place upon the market some of the corona- 
tion formulas that failed to blossom this past May. 

Fall and Winter shades for powders, facial make-up 
and hand make-up are generally expected to favor the 
natural tones and flesh tints with a slight shading either 
to the yellow or the purple. Much will depend upon the 
dress fashion as color harmony of appearance still con- 
tinues as the predominant dress note. Buyers point to 
such dress colors as Aztec red, Incan gold, Mexican 
fuchsia and Panama coral as a possible indication what 
make-up may do this Fall, but the more general opinion 
is that these now fashionable shades are merely a 
seasonal development and will be gone with the late 


summer 





summer. 

Hair is coming to the fore and hair preparations are 
in increasing demand. Many stores contemplate 
special women’s promotions of hair beauty aids this 
summer. They will include hair tonics, ointments and 
the more conventional hair aids, but specialties are 
called for. Women ask for hair lacquers, concentrated 
waving solutions and special rinses. The blonde 
fashion is regaining lost ground. Buyers think that the 


sale of hair beauty preparations to women could be 
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materially increased if manufacturers would improve 
the eye appeal of their packages. 

For eye lashes and eye brows, metal shades have been 
talked of as an eventuality, either this coming winter or 
during the next year. This is one of the fashionable 
undercurrents as appear occasionally in the form of 
trial balloons and nobody can say whether they will 
come through or not. Under the same heading falls the 
talk of flower scented hair tonics for this coming 
Winter's social season. 


ane WINS: An article with this title appears 
in Printers’ Ink Monthly for May 1937. It indi- 
cates the degree of association that has been established 
between headache and various headache remedies on 
the New York market. It shows that 77.6 people 
thought first of aspirin for headache. Of these, 45.7 
per cent thought of aspirin; 30.1 per cent of Bayer’s 
aspirin; 1.6 per cent of Squibb’s aspirin; and .2 per cent 
of St. Joseph’s aspirin. Other products thought of for 
headache were Bromo Seltzer, 8.4 per cent; Alka 
Seltzer, 2.8 per cent; Anacin 2.2 per cent: and Pyra- 
midon, 1.4 per cent. 


ENTHERIC’S “PAN-AMERICAN PAGEANT”: 

Lentheric’s promotion campaign, ~“Pan- 
American Pageant,” features the new Siesta shade of 
face powder and the new Gaucho lipstick and rouge 
These shades, as well as eye make-up, have 
Mayan Blue, one of the Pan- 
American Exposition Flag colors. Other Lentheric 
make-up assortments have been correlated with the 
three other Flag colors, namely, Aztec Red, Toltec 


hew 


shade. 
been correlated with 


Green, and Incan Gold. This correlation is the central 
feature of the display plan being proposed, but other 
types of merchandise to complete the window are sug- 
gested. This makes a very flexible arrangement ap- 
plicable to every store and it is believed that a great 


many stores will wish to cooperate in this promotion. 
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PURITY MUST 
BE PRESERVED 


A drug product must reach the consumer in 
the same condition as it left the manufacturer. 
Standard Collapsible Tubes provide sealed 
protection to an exceptional degree. Even 
during use, careless handling cannot contami- 
nate the contents. 








lt has been our pleasure to serve many na- 
tionally known firms in the drug field. Included 
in the list is Abbott Laboratories. 


Your product packed in carefully designed, 
well made Standard Tubes will reach the con- 
sumer in perfect condition. It will still be in 
perfect condition when the last particle is used. 


Why not send for a catalog describing 
Standard Collapsible Tubes and Applicators 
“designed for a purpose.” 


STANDARD SPECIALTY and TUBE CO. 


NEW BRIGHTON : ; PENNSYLVANIA 

















We are pleased to announce the new 


“HAGERTY HANDY FILLER” 


| : : No. 44 No. 774 
| The Practical 


Here is a representative assortment of our exclusive 


designs. These are made of the highest quality, crystal HAND FILLER 


clear, glass bottles. The caps are bakelite in which we 
attach the correct liner and genuine quill camel hair brush 
































or metal shank brush to order. f ti d 
WRITE FOR SAMPLES AND PRICES or creams, !orons an 
GLASS PRODUCTS Co. all liquids, which can be 
GLASSWARE ‘ 
VINELAND @ NEW JERSEY used on any type of jar 
ATLANTA, GA. NEW YORK, N.Y. ST. LOUIS, MO. a b | 
ss a, ae ana boitle. 
| Room 301 Street 
No. 1 No. 2 No. 54 No. 336 No. 8 a 
| Write us for illustrations and prices. 
* 
HAGERTY BROS. & CO. 
10 PLATT ST. NEW YORK CITY, N. Y. 
EST. 1849 4 
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p . ) If you feel that a beautiful cap would vitalize your 
[ / 7 / / rf / [ / [ [ t) package or accent a line of attractive containers, 
dd ey | | ae woo # es investigate Molded Color caps. Their beauty is 


your great opportunity to have an outstanding cap; 
their appeal is universal and profitable because 


everyone is attracted and pleased by lovely color. 
It may be a pastel cap you need, or a vividly 
colored one...or a pure white closure as Elmo, Inc., 
uses. You have only to name your color to obtain 
it in a Plaskon cap—that’s also smooth, lustrous, 
and warm to the hand. 


Packaging experts will tell you that outstanding 
performance and great popularity among con- 
sumess are the concluding reasons why a Molded 
Color cap is the wise and beautiful finishing touch 
on any container requiring a closure. 
Askus today for complete information and samples. 

















Hundreds of sales winners are packaged in Plaskon Molded Color. Caps molded by Armstrong Cork Products, Lancaster, ht 
Samples and design information to meet your requirements on request. 


| PLASKON COMPANY, INC. - 2116 SYLVAN AVENUE - TOLEDO, OHIO 
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1937 


The wholesale value of toilet preparations for the twelve month period ended Apri! 1937 was equal to $194,- 
800,000, comparing with $189,600,000 for the year ended March 1937 and $139,800,000 for the year ended 
April 1936. These values correspond to apparent increases of 2.8 per cent over the previous month and 39.4 per 
cent over the same month of the previous year. These figures must be treated with caution in making comparisons 
with individual brand activity, since they are twelve month totals. Individual sales figures should be recalculated 
on this same basis before any comparisons can be made. It should be remembered too that this chart includes all products 
from inexpensive syndicate store merchandise to the most expensive perfumes, which further increases the difficulty 


of individual brand comparison. 


OESIES—JUST TOESIES: Not often is our 

perilous path in this trouble-wracked world 
crossed by such a harbinger of happiness as Toesies, 
just Toesies. Toesies, according to their sponsor—or 
perhaps we should say creator—Mr. Carl S. Molitor, 
“explain themselves.” That, Mr. Molitor, if we may 
says so, is putting it mildly. 

Toesies enter this vale of tears like a paean of sheer 
joy—an oasis of utter contentment. There is some- 
thing almost spiritual about Toesies in their power to 
banish the cares and futilities of this existence. Neither 
sermon, nor symphony, nor sonnet, no—nor even a 
nervous breakdown, has left us so completely refreshed 
and at peace with the world, as Toesies. Since the 
coming of Toesies, this our life (and we call upon the 
greatest master of English literature to aid us with this 
description) finds tongues in Toesies, books in Toesies, 
sermons in Toesies, and good in everything. 
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Toesies, to be blunt about it, are soft rubber toe- 
racks, recommended for use during pedicures to space 
the toes, and hold them calmly in place during that 
procedure. Mr. Molitor (Box 1083, Miami Beach, 
Fla.) suggests a retail price of $1.00 per pair, but to us 
they will always seem priceless. 


ARK & TILFORD’S HALF CENTURY: Park & 
Tilford is currently introducing large sizes of 
Faoen perfume into the drug and department store 
market. The new sizes, retailing at 25 cents, are large 
editions of those which the syndicate stores have been 
selling for 10 cents since 1931. 

Consumer advertising will link perfumes with moods 
and emphasize Fine Perfumes for Half a Century, 
harking back to the old days of Park & Tilford when 
that company handled the business in this country for 
such accounts as Houbigant, Guerlain, etc. 
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“AND, MADAM, THE PACKAGE MAKES A DANDY BIRD BATH” 


“BUT, | DON’T WANT A BIRD BATH!” 





| eae believes this: your package should __ you raise your price to cover the extra cost of your 
help induce people to buy your product — for — “permanent” package . . . then, Ritchie believes, 


its own sake. Your package should give your pro- you've created an unhealthy situation. 


duct display value...should emphasize its sales Dileep alls auhate puidiabasaes i 
aybe s g 


features ... should capitalize at the point of sale on ; ; ‘ 
a bird bath, cigarette box, jewel case —or what 


all the advertising and merchandising behind your 
P have you—once—but where are your repeat sales ? 
product. 


But — when you try to induce people to buy your How long will today’s smart consumer pay a pre- 


, 
product for the sake of your package... when you = mium for something she probably doesn’t want 


subordinate your product to your package... when —_ and can’t use? 


For 71 years Ritchie has been de- 
signing and manufacturing Pack- 
ages that Sell — for leaders in nearly 
all fields. Modern and progressive, 
Ritchie believes that because of 
its exclusive advantages of economy, 
flexibility and style the set-up paper 
box will unquestionably continue to 


be the package of popular appeal. 





Set-up Paper Boxes — Fibre Cans 
W. C. RITCHIE AND COMPANY « 8847 BALTIMORE AVENUE e CHICAGO 


NEW YORK PHILADELPHIA DETROIT CINCINNATI LOS ANGELES ST. LOUIS MINNEAPOLIS FT. WAYNE 
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1934 1935 1936 1937 


Sales of toilet articles and drugs by department stores in the 
New York Federal Reserve District were 7.4 per cent greater in 
April of 1937 compared with April 1936. 
index number, adjusted for seasonal variation, was 114.0 for 
April 1937, comparing with 113.4 for the previous month and 


The corresponding 


1934 1935 1936 1937 


The adjusted index number of sales of toilet articles and drugs 
by department stores in the Chicago Federal Reserve District 
This compares with 126.2 in 

Actual sales in April of this 


was equal to 126.8 in April 1937. 
March 1937 and 117.1 in April 1936. 
year were 6.1 per cent greater than in the same month of last 
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The adjusted index of sales by department stores of toilet ar- 
ticles and drug sundries was 130.6 in April 1937, 130.3 in the 
previous month, and 121.6 in April 1936. Sales in the whole 
district were 2.9 per cent greater than in the previous year, 
10.5 per cent greater in Baltimore and 3.3 per cent less in Wash- 
ington. 


KETH-AGLEAM: Teeth-Agleam Co., Omaha, 
4 Neb., has a paste, packaged in a small molded 
pocket-size container, for restoring whiteness to the 
teeth at any time during the day. J. B. Fickes, D.D.S., 
City National Bldg., that city, would like to hear from 
somebody equipped to market this product on a com- 


mercial scale. 


AGAZINE VS. RADIO: Those of you who use 
or who are considering the use of radio for adver- 
tising will be interested in an analysis by the National 
Publishers Assn., New York, called “A 2-Year Record 
of 317 National Advertisers.” According to the fore- 
word, “During the past year (1936) the 317 largest 
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1934 1935 1936 1937 


Sales of toilet articles and drugs by department stores in the 
San Francisco Federal Reserve District increased by one per 
cent in April 1937 over the same month of the previous year. 
This average figure results from an increase of 3 per cent in Los 
Angeles, an increase of 19 per cent in the Pacific Northwest, and 
a decrease of 8 per cent in San Francisco. Index numbers for the 
whole district were 114.7 for April 1937, the same for March 
1937, and 107.1 for April 1936. 


advertisers spent $173,703,607 in magazines and radio 
(time only) or $28,206,474 more than in 1935. 

“In the pages that follow will be seen how these 317 
advertisers invested these huge appropriations. It is 
significant to note that virtually all of them used 
magazines (95.3%), while only 41.9% used radio. Ex- 
penditures showed an even greater contrast in favor of 
magazines. 

“The charts showing the number of companies mak- 
ing increases during 1936 are testimony indeed that 
magazines were used with ever increasing success as the 
basic medium of national advertising.” 

The companies were broken down by size or appro- 
priations, by companies and by products in a very com- 
plete and interesting analysis. 
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A Popular Seidlitz 























RECTIONS: &S A LARATIVE. DISSOLY 
MITE PAPER SEPARATELY EACH IN A TL 
WATER, MIX AND DRINK £ 


FOR A CATHARTIC 
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SANITARY 


Seihluy, 


SANITARY 






SEALED 


|| SR mp PR, 











i | Today’s trend to better packaging is found in every field. An excellent example among 
I pharmaceuticals is the attractive and decidedly practical package of Seidlitz powders prepared by 
| i the Purepac Corporation of New York City. Each dose is individually enclosed in a special 
| printed wrapper of Riegel’s Waxed Sulphite to insure the utmost in cleanliness, convenience, 
I safety and good merchandising appeal. If there isa headache in your packaging procedure, relieve 
| it by writing to Riegel Paper Corporation, 342 Madison Avenue, New York City for ideas that 


| will improve your package economically and help your sales}as well. 


PERFUME BOTTLES and CREAM JARS 


ISSTWRIEw of Beauty and Distinction 


a brilliant, rich 
Stanley Label will help 


it to “shining success” 














See for yourself how much greater 
eye-appeal Stanley Labels have... 
yet how inexpensive they are. 
Metal or Foil. Write for 
interesting samples. 





THE STANLEY 
MFG. COMPANY 
Dayton, Ohio 








| New York 

| Room 707,Empire State Bldg. 
Chicago 
714 Westminster Bldg. Upper lett Upper right 
ite 5: Deasborn St. No. 2471 No. 240 No. 2990 No. 2735 No. 2451 
St. Louis l4,1&2o0zs.8&50gms. 2&4 ozs. 1 & 2 ozs. 2 oz. only 
S41 Syndicate Trust Bidg. SPOT STOCKS % IMPORTS % PRIVATE MOLDS 
Kansas City , 
500 Fidelit Bank Bldg. At Appealingly Low Prices 


Los Angeles, Maxfield Bldg. * 


Metallic Seals SUDBURY IMPORT COMPANY, INC. 
SIPAIN EB NC and Labels 309 Fifth Avenue, New York, N. Y. 


Visit our Showroom and view the Largest Collection in America 
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ALCOHOL NEWo 


Prepared Monthly by the U.S. Indastrial Alcohol ¢ 








June * 


A Monthly Series of 


Technical 


Articles for Chemists and Executives * 


1937 





Ectimated NET SALES of ETHYL: ALCOHOL tothe TRADE 
1937 COMPARED TO 1936 - "Jo 


1937 APPARENT CONSUMPTION 


} 
30|__| of INDUSTRIAL ETHYL ALCOHOL | 
| if SHOWN CUMULATIVELY «ss PER CEI 
| Increase or Decrease Over 16 


Apparent consumpti t justrial ethyl t 
from Jan to Marct was 3 Q 
wine gallor Tt S . per cent |e than dur 
ing the ame per } } wt 

wine gallons were consumed 


BEAUTY EDITORS CITE 
NEW COSMETIC. NEEDS 
Fe ne a Fe eta 

Phat 


asked of seven famous 


women demanding in 


cosmetic lines?” was thie 
cently beauty 
If thei replies are to be taken as a criterion. 


there exists a need for 


que stron re 
editors, 


A waveset that dries as quickly as water. 


\ pertume with the scent of erab ipples. 


suitable fon 


A mouthwash in tablet form 
carrying in the purse. 

\ perfumed, mentholated toilet water for 
after-bath use 

Clearer and more concise directions with 
beauty preparations. 

Simple, standardized allergie tests. 

Phey also ask that manufacturers devote 
more time to lipsticks which do not rub off 
and depilatories which are lasting in action. 
No adequate solution to the old problem of 
graying hair has come along, states one editor. 

One striking fact which emerges from theit 
lack of 
filled needs of women. Although some twenty 
odd the 


women, there were a fe w. if any. items selected 


responses is a unanimity on the un 


requirements were given by seven 


by all seven 


MORE ANHYDROUS S.D. 
ALCOHOL FOR DRUGS 


Drug manufacturers are among those new 
using larger quantities of anhydrous specially 
denatured alcohol, the current issue of U.S.L’s 
companion publication, Solvent News, reveals. 

Pointing out that large scale development of 
certain processes have been a major influence 
on anhydrous alcohol consumption, the article 
emphasizes the fact that an increasing number 
of manufacturers in allied industries is turning 
to anhydrous alcohol where greater solvent 
powers are required, Anhydrous alcohol is also 
looked upon as essential in certain separation 
differential solubility of 


chemicals in ethyl alcohol of varying concen 


processes Ww he re 
trations makes possible their isolation 

Also sharing the 
other 


Solox and the 


vreater Consumptron are 


anhydrous alcohol 


Ansols, 


have found these blends of anhydrous alcohol. 


certain specialty 


solvents. Manufacturers 


esters and hydrocarbons inereasingly useful 





rea¢ 


A.C.S. AND A.D.M.A. PLEAD FOR 
BROADER VIEWS ON ALCOHOL 


A.C.S. Opposes Laws Which | 


Limit Molasses Alcohol 
LEGISLATORS “CONFUSED” 


Voicing continued opposition to any attempt 


lo impose “onerous and unnecessary restri 
tion” on molasses aleoli the committee on 
industrial alcohol of the American Chemical 
Society has. during the past vear. actively 


restriet the manu- 


least for 


opposed bills whieh would 


facture and use of aleohol. at some 
erain. 


Chemist of the 


to that derived from 


Dr. Martin Th Tttner. ©] 


purposes, 


Coleate-Palmolive-Peet Co. told chemists 
gathered in Chapel Will N. Cl. reeently that 
such legislation might do irreparable damage 


lo thre 
ticularly in 


drug and cosmetic industry where, pat 


perfume making much molasses 


alcohol is used 

Confusion in the minds of legislators re 
garding the different types of aleohol is dan 
Dr. Httner 


raising 


d out. sinee the possi 


revenue from bev 


rerous, 
bility of 


porte 
additional 
erage alcohol and the desire to control liquor 
trathe, leads 


restriet industrial 


often lawmakers unwittingly to 


and denatured alcohols. 

Pharmaceutical Exports Rise 
Foreign demand for American medicinal and 
pharmaceutical products in the first quarter of 


this vear was 18 per cent greater than in 1936 
according to ©. ©. Concannon. chief of the 
U.S. Dept. of Commerce Chemical Division. 


The total value was $4.189.500. approximately 
months of 
this progress will 
recorded dur- 
1930 will be 


35 per cent thove the three 


1935. 


lirst 
Experts predict that 
be maintained 


and that levels 


ing the boom period preceding 


hed shortly. 


Tolerances Too Narrow In 
Official Books—A.D.M.A. 


PAST EXPERIENCE CITED 








Dissatisfaction with the present alcohol tol- 
erances specified by the U.S.P. Xd and the 
N.F. VE was voiced by 
aleohol tolerances of the Contaet Committee 
of the A.D.M.A. in their recent report at the 
meeting of the American Drug Manufacturer's 
Ass'n. It is their contention that it is impossible 
in many cases to comply with regulations and 
that. reasonable variability in 
alcoholic content of finished preparations is 
not of significant importance. 

Although it is not their expressed intention 
to establish wide tolerances. the committee 
feels that if the aleohol figures given in the 
official hooks could be regarded as informative 
rather than mandatory. sufficient latitude to 
allow for production difficulties and other 
factors could be set up. 


the sub-committee on 


moreover, a 


Single Out Digitalis 
Digitalis was singled out as a specific ex- 
ample where, on account of variations in the 
physiological assay or the use of comparatively 
low potency drugs, it is extremely difficult to 
keep the therapeutic content in balance with 
the specified alcohol content. Attempts to ad- 
just the aleohol content to the amount speci- 
fied in the official books may involve damage 

to the finished product, they assert. 





CHOLESTERIN ABSORPTION BASE, a new sun 
screen for sunburn preventives, a rancidity 
retardant and other interesting specialties 
are described in the “Technical Develop- 
ments” on the next page. For further infor- 
mation, write to U.S.1. 





ALCOHOL — subject of current discussions at A.C.S. and A.D.M.A. meetings — flowing from 
stills into tail boxes at the Curtis Bay, Md., plant of the U. S. Industrial Alcohol Co. 
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FACE POWDER GREASE 
RESISTANCE GRADED 


Colloidal Kaolin Absorbs Least: 
Magnesium Stearate Most 





Colloidal kaolin is the most effective ingre- 
dient for face powders if its grease resisting 
properties are taken as the criterion, reports of 
arecent series of studies indicate. On the same 
basis. precipitated chalk ranks second. while 
magnesium stearate and rice starch rate 
poorly. Titaniumdioxide appeared te have a 
lower absorption factor than the latter two 
materials, 

In order to devise a controlled series of tests. 
the investigator adopted a mixture of lanolin 
and peach kernel oil as that most nearly simu- 
lating the sebaceous secretion of the skin. This 
was painted in a thin laver on highly polished 
black glass and the powders applied with 
powder puff to equal squares of glass. The 
rate of absorption of oil by the powder when 
the glass was gently warmed was taken as a 
measure of the powder’s grease resisting pro 
perttes. With colloidal kaolin. it is reported 
that no perceptible absorption was observed. 


RESEARCH PAVES WAY TO 
SYNTHESIS OF GLYCERIN 


Production of synthetic glycerin. which has 
so far eluded the grasp of chemical industry, 
may have moved a step closer to realization 
with the announcement of a synthesis pro 
ceeding from keto-dimethyl ethyl ether, re 
ports from abroad indicate. Since the keto 
dimethyl ethyl ether can be readily obtained 
hy several methods. the report adds. the 
method is of interest. 

Keto-dimethyl ethyl ether was converted 
into the diethyl ether of glycerin by cold 
hydrogenation in alcoholic solution in the 
presence of activated nickel, a description of 
the experiments relates. This diethyl ether was 
then converted into glycerin by heating fer 8 
hours at 120-125° in an enamel autoclave or 
sealed tubes with three te four times the 
weight of concentrated hydrochloric acid. All 
reactions are said to have given quantitative 
vields. 


MORE STABLE SOLUTIONS 
WITH ABSOLUTE ALCOHOL 


Absolute Alcohol solutions of Lobelia in 
flata. Cinchona, Atropa belladonna, Valeriana 
officinalis, Convallaria majalis and Cannabis 
sativa are more stable than solutions of these 
drugs made with dilute alcohol, according to 
areport from Rome, Italy. Storing the solution 
in diffused light weakens them all, the author 
says. but solutions in absolute aleohol are con 
siderably more stable. The investigator also 
reports, however, that when absolute alcohol 
is used for extraction, weaker tinctures result 
than with dilute aleohol. in all cases except 
valerian. 


Find Amyl Salicylate Is 
Help In Treating Burns 


Treatment of second and third degree 
burns with a blend of amyl salievlate and 
methyl tertiary butyl phenol produces 
steady healing and gives sears which are 
smooth and pliable. reports the British 
Vedical Journal in a recent issue. 

Although amyl salicvlate is said to lack 
the coagulant effect of tannic acid on tis 
sues. so valuable in the case of severe and 
extensive burns, it) was found that this 
ester gave almost uniformly good results 
and the treatment was painless throughout. 
Phe methyl tertiary butyl phenol compo- 
nent is asserted ao add an antiseptic effect 
to the treatment, 





IMPROVED PICRATE TESTS 
FOR ALKALOIDS REPORTED 


Identification of alkaloids as picrates may 
be made a more sensitive and specific test 
when the standard picric acid reagent is used 
in a mixture of alcohol and glycerin, a recent 
report states. The same solution of reagent can 
also be used successfully for the microchemi- 
cal identification of certain synthetic drugs 
having properties similar to those of the alka 


loids, the report adds. 

Slow crystallization directly on the micro 
scope slide is considered sufiicient. Among the 
characteristic crystals formed in the test) by 
alkaloids and synthetic drugs are reported the 
following: atropine, m.p. 165-166" C.; cocaine, 
m.p. 154-155 hyoscyamine, mp. 162-163 
antipyrine, melts to a blackish liquid at 180 


182 


STUDY PROPERTIES OF 
AMBERGRIS FOR PERFUME 


Ambergris with a definite indole odor and 
a not too pronounced sea smell is the most 
desirable grade for perfumes. according to the 
conclusions reached by at least one investiga- 
tor. Infusions of this grade made with one 
part by weight of ambergris to 40 parts by 
weight of 960% alcohol give a tincture suitable 
for use in the proportions of 30 to 80 ce, to one 
liter of perfume, the report suggests. 

According to the method outlined. the di- 
gestion should be made with 1,000 grams in a 
wide-mouthed vessel of 10-12 liters capacity. 
using five successive extractions, each with 8 
liters of alcohol. and allowing a digestion 
period of 8 days before decantation of each 
extract. The combined 40 liters of extract is 
filtered and then put away to mature for six 
months. while the mare may be kept covered 
with an additional 10 liters of aleohol until 


needed again. 
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Further information on these items 
may be obtained by writing to l Rey 
Cholesterin absorption base, recently pi 
the market, may be used ine O V 
emul t rT Te 
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Sunburn lotions and oils formulated with é 
sun screer aid to have ar bsorptior ive 
similar to the natural Drowr pigment t 
wre reported romote healthy tar 
surprising degree. The product 
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Fluffy packing material can be made from wa 
paper at a negligible cost according to the mar 
facturer of a shredding machin 
sheet »f newsprint into lé n. strips in 
second t is claimed that the fine shred d 
the appearan ot y printing on fhe 1s 
Vakina the p paper re des t 





troduced 


A rancidity retardant for vegetable 





oils, fc waxe etc. has just been intr 
The material recommended by the manufac 
turer use in the textile, leather, lubricant 
cosmetic and other industries where rancidity 
souring nd discoloration due yxidatio 
occur 


A dry-air cleaner for new glassware, recently de 


veloped, is said to have a speed range between 
40 and | 20 bottles per minute. A 66 ot 
clean, dry air is blown into bottles ide 





Jown in the new, fully automatic mach 


The fragrance of spring flowers can be duplicated 
in soap, claims the manufacturer of a new syr 

thetic aromatic compound. The compound ts said 
and 





to bear the true odor of mountain cyclame 








to be very stable, highly resistant to alka ind 
non-irritating to the skir 

Water-jacketed, trough conveyors for transport 
ing and cooling raw materials in the plant are 





now available. A vibrating action ts said to € 
efficient operation by preventing the formation oft 


nsulating films usually formed between hot and 


1 urfa 
Lemon concentrate which, according to the manu 
facturer, retains the fresh fruity character of 


emon oil, while strength, solubility and stability 


are increased, 1s now available 


For filling small vials or bottles with perfume or 
other volatile materiais, an apparatus now on 
the market consists of a 3- to 4-pint glass con 
tainer connected through a rubber hose to a glas 
stop cock with a fine drawn out point. The 
jevice is also supplied with spring pinch cocks and 





a non-rusting metal needle 


Fabric gloves coated with synthetic rubber are 
reported to resist otl, grease, gasoline and acids 
It is claimed that the gloves, recently marketed 
prevent hand sweating in both summer and winter 
and are especially wear-resistant 


Natural daylight is said to be produced by new 
tubes containing carbon dioxide. They are ar 
ranged in grids to give a diffused light closely 
INproaching north-sky light in color value 





U.S. INOUSTRIAL ALCOHOL Co. 
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INDUSTRIAL ALCOHOL 
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PER PYRO Anti-Freeze 


Executive Offices: 00 East 42nd Street, New York, N.Y. Branches in all Principal Cities. 























People 
Simpson 60 Years with Meyer Bros. 


Stanley B. Simpson, vice-president of 


Meyer Bros. Drug Co., St. Louis, has com- 
pleted sixty years of active service with 
the company. Mr. Simpson started as an 
errand boy and worked his way up to his 


present position. 


Firmenich Returns to Europe 

Andre Firmenich, a partner of Chuit, 
Naef & Cie., Geneva, Switzerland sailed 
for home on the Normandie June 2 after a 
visit to his American agents, Firmenich & 





ANDRE FIRMENICH 


Co., Inc., New York. While here he called 
on the trade in New York, Philadelphia 


and New England, accompanied — by 
Rupert C. Watson, vice-president and 


sales manager of the New York house. 


Kelly & Lemmermeyer Travel 

Robert C. Kelly has recently made a 
York state with M. 
president of Aromatic 
the companies 
Boston. 


trip through New 
Lemmermeyer, 
Products, Inc., 
which Mr. Kelly 
Following this trip Mr. Kelly went to 
Toronto to investigate the advisability of 


one of 
represents in 


appointing a sub-agent for that territory 
under the jurisdiction of his Boston office. 
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Teeter Returns 

A. A. Teeter, of Charles Pfizer & Co., 
accompanied by his son, John, returned 
from Europe May 13 on the Conte di 
Savoia. Mr. Teeter and his son left the 
United States April 1 and visited England, 
France and Italy, combining business with 
pleasure. He had many opportunities to 
exercise his photography hobby. He took 
several fine cameras with him and bought 
still another. Eighteen hundred negatives 
were the result. 


Butler Takes European Vacation 

M.S. Butler, secretary of Ungerer & Co., 
New York, sailed on the Queen Mary 
May 26 for a vacation in Europe. Accom- 
panied by Mrs. Butler and his daughter, 
he will visit Wales, London, Paris and 
Grasse. 


Buckman Changes 

Howard M. Buckman, advertising man- 
ager of the F. J. Stokes Machine Co. and 
formerly vice-president of the Roland 
G. E. Ullman Agency of Philadelphia has 
been appointed business manager of 
George School, co-educational preparatory 


school at Newton, Pa. 


Michelin to Europe 

Marcel Michelin, executive vice-presi- 
dent of the House of Pinaud, New York, 
will sail for Europe on the Ile de France 
June 19. He visit the Paris and 
London offices of Pinaud and return to 


New York August 15. 


will 


Zimmer to Europe 

B. F. Zimmer, vice-president of Fritz- 
sche Bros., Inc. left New York May 15 on 
the S. S. Conte di Savoia for a two months 
trip which will take him to Italy, Switzer- 
land, Germany and England. Part of his 
time in France will be spent at the com- 
pany’s plant in Seillans. 
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Dean Goes to Hawaii 

G. B. Dean of the G. B. Dean Distribu- 
ting Co., Pacific coast representative for 
Magnus, Mabee & Reynard, Inc., John 
Wyeth and other drug manufacturers have 
gone to Hawaii on a six weeks business 
trip. 


Pearson with Northam Warren 

E. W. Pearson has been temporarily 
assigned to detail work in New England 
for the Northam Warren Sales Corp., New 
York. 


Kileen Goes Abroad 
Edward V. Kileen, president of George 


New 


Lueders, York, and Mrs. Kileen 





EDWARD V. KILEEN 


sailed May 14 on the Ile de France for a 
visit to France. They will return to this 


country July 8. 


Huisking Buys in Platt St. 

Charles L. Huisking, president of 
Charles L. Huisking & Co. has bought the 
buildings at 4 and 6 Platt St., New York, 
from the estate of the late Christian C. 
Euler. He also owns the buildings at 3 and 
5 Platt St. 


825 
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TO SELL NEW CUSTOMERS! 


Armstrong’s Metal Caps 
give these attractive pack- 
ages the finishing touch 


of salesmanship. 


RMSTRONG’S) Metal Caps 
play an important part in 
creating that “favorable first im- 
pression” so essential in moving 
packages from the retailer’s store 
to the consumer’s home. On the 
Allen’s 2-Drop Hand Lotion bottles 
illustrated at the right, Armstrong’s 
Double-Shell Metal Caps harmonize 
perfectly in both design and color 
with other units of the packages. 
These distinctive caps are available 
in both single-shell and double- 
shell types. And, if desired, they 
may be specially lithographed with 
your name or trade-mark to give 
your product instant identity. 
Besides their beauty and sales- 
appeal, these efficient closures pos- 
sess many other practical advan- 
tages. Because their thread con- 
tours are accurately formed, you'll 
find that Armstrong’s Metal Caps 
are always sure-fitting. They seal 
tightly and securely—give your 
products dependable protection. 
And they are easy for the con- 
sumer to remove and _ replace. 
For added sales-appeal, dress up 
your packages with stylish Arm- 
strong’s Metal Caps. You'll find 
complete information about these 
and other Armstrong Closures in 
the new closure catalog, “Better 
Seals for Better Sales.” Write for 
your copy today. Armstrong Cork 
Products Company, Clo- 
sure Division, 913 Arch 
Street, Lancaster, Penna. 


ARMSTRONG is CLOSURE HEADQUARTERS 
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Storfer Abroad 


Benson Storfer, president of Parfums 
Corday, Inc., New York, sailed for Europe 
June 9 on the Queen Mary. He will visit 
Paris, Grasse and London. 


Warner Joins Calco 
a. EF. 


Warner, for many years with 


Pacific Mills, has become vice-president of 


the Calco Chemical Co., Inec., Bound 


Brook, N. J. 


Dwight Austin Honored 

The honorary degree of doctor of laws 
was conferred at Presbyterian College, 
Clinton, S. C., April 26, upon Dwight 
Edwards Austin, of Thomas Leeming & 
Co., New York, and president of the In- 
stitute of Medicine Manufacturers. 


Bohan Marries 


Joseph D. Bohan, export manager of the 
Centaur Co. and chairman of the foreign 
trade section of the Proprietary Associa- 
tion was June 3 to Ruth D. 
Maloney of West Haven, Conn. 


married 


Miss Fielder to Europe 


Elise Fielder, secretary to Fred Ertel of 


the Ertel Engineering Co., New York, will 
sail on the Queen Mary July 7 for a six 
weeks’ tour of Europe. She expects to 
visit England, France, Switzerland, Bel- 
gium, Holland and Italy. 


Zemmer Elected 


Paul Zemmer, advertising manager of 


the Armand Co., has been elected presi- 
dent of the Des Moines Advertising Club. 


Coffey Joins Colloidal Sulphur 

Lee Coffey is now in charge of adver- 
tising and sales for the Colloidal Sulphur 
Co., Chicago. He was formerly owner of 
the Crea-Lyptas Co. 


Vitex Appoints Rebholz 


Edwin C. Rebholz has been appointed 
sales manager of Vitex Laboratories, Inc.., 
subsidiary of the National Oil Products 
Co., Harrison, N. J. 


Deakers’ New Products 

Thorpe W. Deakers, of 3275 Wilshire 
Blvd., Los Angeles, is now marketing two 
new preparations, a Beachcomber sun 
burn preventive, and a Beachcomber sun 


tan cream. 


Fritzsche Returns to Germany 

H. T. Fritzsche, president of Schimmel 
& Co., A. G. of Miltitz bei Leipzig, who 
has been visiting Schimmel & Co., New 
York, of which he is also president, re- 
turned to Germany on the Europa May 15. 
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Companies 
United Drug Officials to Europe 


President of the 


Grilling, 


Liggett, 
Edward J. 


Louis kh. 
United 
General Manager of the company, and 
Florin J. Hailer, Purchasing Agent, sailed 
May 22 on the Bremen to attend the In- 
ternational Rexall held in 
London May 30 to June 1. Following 
this, they toured through Europe return- 


Drug Co.. 


Convention 


ing via Italy. 


Dr. Dillon Joins Searle 


Dr. Robert T. Dillon has resigned as re- 
search assistant at the Hospital of the 
Rockefeller Medical Re- 
search to become a member of the staff of 
chemists of G. D. Searle and Co., Chicago. 


Institute for 





DR. ROBERT T. DILLON 


His work will be under the direction of 


Dr. Albert L. Raymond, director of the 
Searle Research Laboratories. 

Dr. Dillon is a graduate of the Cali- 
fornia Institute of Technology. His work 
butenes and 
Roman 


has included researches on 


butyl alcohols, reaction rates, 
spectra, amino acids, sugars, enzymes, gas 


and electrolytic equilibria in blood. 


Sterling Products Buys American 
Ferment 

Sterling Products, Inc., has acquired all 
of the trade-marks, 
business, etc. of the 


assets, properties, 


American Ferment 
Co., and its associated companies, the 
Drew Pharmacal Co. and the Cellasin Co., 
Buffalo. The purchase price was approxi- 
mately $7,000,000, 25 per cent of which 
was payable in cash and the remainder 
over a period of three years. 

The principal products of the new units 
are caroid and a number of medicinal com- 
pounds of this digestive ferment. 


Armstrong Cork in Chicago 

Armstrong Cork Co., will 
offices in the Merchandise Mart, Chicago, 
July 5. C. E. Graham will be in charge of 
the floor division; H. J. Krampe, building 
Fencil, indus- 


open new 


materials division: W. M. 


trial division and C. F. Henry closure 


division. 
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Columbia Alkali Appoints Dockum 

Wek 
Columbia 
the appointment of J. F. 


Galliher, director of sales, the 

Alkali Corp., has announced 
Dockum as 
district manager of New England with 
offices at 300 Babcock St., Boston. 

Mr. Dockum is a graduate of the Uni- 
versity of New Hampshire and since his 
graduation has been associated with the 
Columbia Alkali Barberton, 
Ohio. For the last several years his efforts 


Corp. at 


have been in sales relating to the distribu- 
tion of Columbia’s full line of products. 


Bartlett & Snow Moves 

The C. O. Bartlett & Snow Co., Cleve- 
land, has announced the removal of its 
New York office to Room 404-E, 30 
Church St. The office continues in charge 
of C. W. Ross, district manager, who has 
represented the company in New York for 
over twelve years. 


Vadsco Sales Reelects 

The present board of directors of the 
Vadsco Sales Corp. was re-elected by the 
largest vote in the company’s history at a 
stockholders’ meeting held May 19.  Fol- 
lowing the stockholders’ meeting the board 
re-elected all of the officers of the com- 
pany. 

The board of directors re-elected is com- 
posed of: Samuel L. Antonow, Benjamin 
V. Becker, A. L. Fletcher, John Glos- 


singer, Glenn L. Haskell, Joseph M. 
Jaffin, Louis S. Ottimer, S. Barksdale 


Penick, Daniel P. Seibert, Oscar U. Sisson 
and Henry W. Wittner. 

The following executive committee was 
elected: A. L. Fletcher, Samuel L. Anto- 
now and Louis S. Ottimer. 

The officers re-elected were: Samuel L. 
Antonow, president; Joseph M. Jaffin, Ist 
vice-president; Daniel P. Seibert, 2nd vice- 
president; Henry W. Wittner, secretary- 
treasurer; John V. Helberg, assistant sec- 
retary-treasurer. 

New Non-Allergic Line 

Physicians Formula Non-Allergic Cos- 
metic Co. is a new cosmetic company with 
offices at 2006 Wilshire Boulevard, Los 
Angeles. Dr. F. G. Crandall, a well-known 
dermatologist who has practiced for many 
years in Los Angeles and vicinity, is presi- 
dent of the company and Edith K. Lilly is 
general manager. At present the line is 
being retailed entirely through prescrip- 
tion pharmacies and better department 
stores. 

Koster-Keunen Appoints Kuhne- 
Libby 

Kuhne-Libby Co , New York, has been 
appointed distributor for hKoster-huenen 
sun bleached the 
United States with the exception of the 
middle west which will continue to be 
handled by Walter H. Jelly & Co.. Inc., of 


Chicago. 
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How easily little things can affect 
the careful plans of school teachers 
—or drug and cosmetic manufac- 
turers! A slightly out-of-date 
package design may seem unim- 
portant — yet it can make a big 
difference in the sale of pharma- 
ceuticals and proprietaries. In 
present-day markets, you need the 
sales-effectiveness of a thoroughly 
modern Owens-Illinois Sales- 
package! Glass containers, clos- 
ures, labels and cartons—all are 


designed by Owens-Illinois with 








. TEACH THEM TO 
BE GOOD WITH AN 


QWLILNS - 
SLALINOIS 


SALES PACKAGE 


a definite sales-purpose. They 
are the distinctive sales-leaders 
of today! Owens-Illinois has 
branch offices in most large cities. 
Owens-Illinois Glass Company 


.. » Toledo, Ohio. 


@ This outstanding line of Salespackages 
designed by Owens-lillinois is the Futura line 


(design patent No. 94747), shown here with 


the popular C. T. cap. 








Hindenburg Survivors Get Unguentine 

Survivors of the Hindenburg disaster 
owed relief from their burns to the 
splendid organization of the Norwich Phar- 
macal Co. which placed an emergency 
supply of Unguentine at the disposal of 
the Paul Kimball Hospital in Lakewood 
within a few hours after it had been dis- 
covered that the supply of the burn 
remedy had been completely exhausted 
not only at the hospital, but at all drug 
stores in the vicinity. 

When it was discovered on the day of 
the tragedy that the badly burned sur- 
vivors of the Zeppelin explosion could not 
be treated with Unguentine at the hos- 
pital every drug store in the vicinity was 
asked for its supply. A. Solomon, pro- 
prietor of a Lakewood pharmacy, after 
giving the hospital the remainder of his 
stock, phoned the Jersey representative of 
the Norwich Pharmacal Co., in Atlantic 
City, Wilfred Howden, who communica- 
ted by telephone with the warehouse in 
New York. 

Within a few minutes after the call, a 
special emergency shipment of enough 
Unguentine, over 25 pounds, to relieve the 
burns of the survivors at Lakewood, was 
on its way to the hospital in a car under 

New Jersey. 
Turner F. Currens, vice-president of the 
company donated the use of his own car 
which made the trip. 


police escort provided by 


Stern & Kaufman to Coast 

Richard Siern, president and Martin 
Kaufman, vice-president and sales man- 
ager of Ferd Mulhens, Inc., left May 1 for 
an extended trip to the Pacific coast. They 
plan to return to New York the middle of 
June. 


More Colgate Directors 

Colgate-Palmolive-Peet Co., Jersey City, 
decided that, in view of the increasingly 
large proportion of the stock held by the 
public, the public should be represented 
on the board of directors. A committee 
composed of S. B. Colgate, president of 
the company, C. S. Pearce and W. R. 
Bassett was appointed to approach four 
business men of national repute to serve as 
directors. Four executives of the company 
were elected to serve temporarily pending 
their selection. 


Aromatic Lab-Scents 

“Aromatic Lab-Scents” is the name of a 
new paper which is published every other 
month by Aromatic Products, Inc., New 
York. The first issue appeared in Jan- 
uary, 1937. In the May issue considerable 
space is given to a discussion of the suit- 
Credit is 
given to ‘Toilet Requisites” for setting 
the ball rolling in the campaign to make 


ability of perfume as a gift. 


perfume the all-occasion gift. 
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Baron Baltique Changes Hands 

The Baron Baltique Hunt Club line of 
men’s preparations has been taken over by 
a new organization. The company, which 
has offices at 244 Fifth Ave., New York, 
will be known in future as Baron Baltique 
Cie. 


“Happy Days’’ Headache Powders 

Gulf Laboratories, Lafayette, Ind., has 
built a complete plant in that city for the 
manufacture of ““Happy Days” headache 
powders. 


Morton Joins Houbigant 

Pierre Harang, sales manager of Houbi- 
gant Sales Corporation, announces that 
L. E. Morton is associated with the com- 
pany. Mr. Morton, well known in the 
toilet goods and retail field through his 





L. E. MORTON 


long association with Wm. Filene’s Sons 
Co., Boston, will direct his activities to- 
ward consumer trends, retail promotional 
work, and furthering of closer merchandis- 
ing relations between Houbigant and the 
retail trade. 


Ballard Succeeds Arny 


Dr. Charles W. Ballard, Professor of 
Materia Medica in the College of Phar- 
macy, Columbia University, has been ap- 
pointed acting dean of the school, succeed- 
ing Dean Henry V. Arny whose retirement 
becomes effective July 1. Certain plans 
for reorganization have also been an- 
nounced. They include a four-year course 
of study, higher standards of admission, a 
closer tie-up between the school and the 
university and the introduction of aca- 
demic subjects into the curriculum. Dr. 
Ballard taught at the School of 
Pharmacy for thirty yearsand since 1917 he 
has been associated with the New York 
City Health Department as a food and 


has 


drug analyst. 


Peggy Sage Sales Manager 

Miriam Acker has been appointed sales 
manager for Peggy Sage, Inc., New York. 
Miss Acker was formerly toilet goods 
buyer for Bonwit Teller & Co., New York, 
that sales manager of 


and _ before was 


Isabey. 
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Ford Hopkins Enters Dept. Stores: 

Ford Hopkins Co. who operates drug 
stores in fifty cities in Illinois, Iowa, 
Minnesota, Wisconsin and Indiana, has 
leased the drug and cosmetic departments 
of the Interstate Department Stores— 
Hill’s Dry Goods Co., in Milwaukee, and 
Rockford Dry Goods Co. in Rockford, Hl. 

Ford Hopkins began business in Septem- 
ber, 1928, with a drug store in Sterling, 
Ill. which did an opening year’s business of 
$50,000. Since that time, they have ex- 
panded rapidly until their stores today do 
a volume of approximately 37,000,000. 


Miles Laboratories Expands 

Miles Laboratories, Inc., Elkhart, Ind., 
is planning an addition to its plant which 
will concentrate the company’s activities 
in one section of the city. 


Anderson Heads Vorac Company 

The Vorac Company, Newark, N. J., 
has elected Robert J. Anderson president 
of the company. Mr. Anderson is one of 
the founders of the Vorac Company, hav- 
ing served in the capacity of chief chemist. 
He has been associated with nail polish 
formulation for many years, specializing 
in this branch of the lacquer industry. 


New Perfume Plant 

Associated Bo-Kay Perfume and Tal- 
cum Puff companies have opened a new 
factory at 323 South Fifth St.. Waco, 
Texas, for the manufacture of eithr cos- 
metic line. The new factory will supply 
Texas, New Mexico, Arizona, Colorado, 
Kansas, Oklahoma, Arkansas and part of 
Louisiana. 


Del-Van Moves to Fort Wayne 


Del-Van Laboratories, Inc. will move 
its equipment from its plant in Covington, 
Ohio, to Fort Wayne, Ind., where the com- 
pany has taken a one-story brick building 
at 3115 Fairfield Ave. Manufacturing 
operations will begin about July 1. 


Bucklin to Larger Quarters 
F. C. Bucklin, Inc., has moved to larger 
quarters at 821 East 17 St., Los Angeles. 


Good Products Co. Expands 


Good Products Co., Inc., Bridgeport, 
Conn., has leased larger quarters at 962 
Crescent Ave., that city. Additional 
modern equipment is being installed for 
the packaging of many new items. 


Revlon Opens New Offices 

The Revlon Nail Enamel Corp., New 
York has opened new offices at 125 West 
45 St. The new offices occupy the entire 
fifteenth floor with terraces high above 
surrounding buildings and over looking 


Times Square. 
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Ciba in New Plant 


Ciba Co. moved to its new building in 
Summit, N. J., May 21. In announcing 
this, the company also announced that its 


name has been changed to Ciba Pharma- 
ceutical Products Inc. 


Sum Products Co. 

Dr. Cortez R. Hall has formed the Sum 
Products Co., 8620 Epworth Boulevard, 
Detroit. The company will market a line 
of drug products under the name of Sum 
Drugs. 


New M.M.&R. Price List 


A new price list and catalog has been 
issued by Magnus, Malee & 
Sections of it 
Oils, Balsams, Aromatic Chemicals, Oleo- 
resins, Certified Colors, Flavoring Ma- 
terials, Basic Perfuming Products, ete. 
Copies of the booklet are available upon 
request. 


Reynard. 


are devoted to Essential 


New Schimmel Price List 

Schimmel & Co., Inc., New York, has 
issued a new summer price list. There are 
sections devoted to Essential Oils, Aroma- 
tic Chemicals, Flower Oils and Perfume 
Bases, Terpeneless & Terpene-and Ses- 
quiterpeneless Oils, Resinoids and Ex- 
trols, Fixoresins “Schimmel & Co.,’? De- 
odorants, Natural Fruit Flavors, Kallis- 
taroms, Vanilla Flavors, Powder Flavors, 
Imitation Basie Flavors, Oleoresins and 
Liquor Flavorings. Copies are available 


upon request. 


Pfaltz & Bauer Appointed 

Dubuis and Rowsell, Ltd., of Croydon, 
England, announce that they have ap- 
pointed Pfaltz & Bauer, Inc. of New York, 
as American Agents for their complete line 
of perfume compositions and aromatic 
specialties. 


Pepsodent Incorporates in Canada 

The Pepsodent Co., Chicago, has an- 
nounced the incorporation of an_ all- 
Canadian company to be known as the 
Pepsodent Co. of Canada, Ltd. 


Skol Appoints in Cal. 

The Skol Co., Inc., New York, has ap- 
pointed Samuel Liebman its California 
representative. He will make his head- 
quarters in Los Angeles. 


Lambert Pharmacal Co. moved its New 
York office on May 15 to 9 Rockefeller 


Plaza, that city. 


Walgreen Builds in Akron 


The Walgreen Drug Co. is planning the 
erection of a new $150,000 building in 
Akron, Ohio. 


Cosmetic Research Corp. 

Cosmetic Research Corp. has been or- 
ganized in Toledo by W. K. Curtis, Opal 
Graves and R. N. Lewis. 
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Large Expansion for Owens 
Owens-Illinois Glass Co., Toledo, is 
undertaking an expansion program which 
will cost approximately $12,500,000. The 
program calls for the erection of glass con- 
tainer plants, glass additions for the manu- 
facture of thin blown tumblers and stem- 
ware and glass blocks and fiber. About 


$2,000,000 will be spent to enlarge the 
company’s can manufacturing facilities. 


Rudemar Distributing Co. 
Winifred A. Fayant has formed a com- 
pany for the distribution of cosmetics. It 


will be known as the Rudemar Dis- 
tributing Co. and will be located at 1211 


Chestnut St., Philadelphia. 


Danco Gets New Account 

& Bertrand, S. A., 
France, distiller and manufacturer of raw 
materials for the perfumery, soap, cos- 


Paysan Grasse, 


metic and drug trades, has announced that 
it has appointed Gerard J. Danco, Inc., 
New York, its exclusive agent for the 
United States and Canada. 


Watson Sails For Europe 
Rupert C. Watson, Vice-president and 
Treasurer of Firmenich & Co., Inc., ac- 


companied by Mrs. Watson, sailed for 


RUPERT C. WATSON 


Europe on the Champlain, Saturday June 
12. Mr. Watson will visit the home office 
of his company in Geneva, Switzerland, 
and will later visit Paris and London, re- 
turning in about six weeks. 


American Can Appoints King 

J. W. King Jr. is now assistant to the 
director of marketing and sales promotion 
of the American Can Co., New York. 


Marathon Hollywood Branch 


Marathon Laboratories, Inc., has opened 
a branch office and laboratory at 1027 No. 
Highland Ave., Hollywood. Robert Lowy 
will be the director of the new branch. 


Denise Margaret Harang 

A daughter was born May 4 to Mr. and 
Mrs. P. L. Harang. Mr. Harang is the 
sales manager of Houbigant, New York. 
The baby Denise 
Margaret. 


has been named 
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New Dermay Showroom 

A new showroom has been opened at 36 
South State St., Chicago, by Dermay Per- 
fumers, Inc., New York. 


Scovill Building 


Scovill Mfg. Co., Waterbury, has begun 
the construction of a new one-story build- 
ing on Mill St., Waterbury, which is ex- 
pected to cost approximately $25,000. 


Van Ostrom Forms Lacquers, Inc. 

William Van Ostrom, formerly with the 
Vorac Company, has established and is 
president of Lacquers, Inc. The plant of 
the new company is located at 84 Paris St., 
Newark, N. J., and the main office at 1465 
Broadway, New York. 


Sterling Products Builds Abroad 

Sterling Products, Inc., has completed 
arrangements for construction of a re- 
search and manufacturing laboratory in 
England to cost $300,000, stated Dr. 
W. E. Weiss, general manager of Sterling 
Products upon his return from a two- 
months’ survey of business in Europe. 
Proprietary Agencies, Ltd., a Sterling 
Products holding will serve the British 
Isles from the new plant which is required 
to meet business expansion and a program 
of pharmaceutical and chemical research. 
Enlargement of laboratory facilities in 
France and construction of a manufactur- 
ing and research unit in Cape Town, Africa 


are also announced by Dr. Weiss. 


Sweepstakes Winners 


Winners in the recent [rish Sweepstakes 
drawn against the Derby run at Epsom 
Downs, England, included people con- 
nected with this industry. Alfred Ferry, a 
clerk in the New York sales department of 
the Noxzema Company for the past five 
years, drew a ticket on Le Grand Duc who 
finished third. Before the race, however, 
Mr. Ferry sold a half-interest in his ticket 
and according to his brother, gave up his 
job with Nozxema, although his sister 
denied this part of the story. Anyway the 
horse paid $50,000, half of which Mr. 
Ferry got. 

Murray k. Barton, a Negro butler for 
Rudolph Sonneborn, of L. Sonneborn 
Sons, Inc., bought a ticket which he signed 
“Gone With the Wind.”” He won $75,000 
when his horse finished second. He was 
tempted to sell his ticket before the race 
but Mr. Sonneborn persuaded him not to 
do so. He is fifty-five years old and says 
that he is going to stay right where he is. 


Arcularius Joins Seventeen 

Seventeen, Inc., New York, announces 
the addition of Robert S. Arcularius to its 
sales force. Last November Mr. Arcular- 
ius celebrated his forty-fifth year as a 
toilet goods salesman. He was connected 
with Mulhens & Kropff, now Ferd. 
Mulhens, Inec., New York, for over 43 
years and was more recently with Par- 
fumerie St. Denis. 
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Ogilvie Expands on Coast 

The business of Ogilvie Sisters on the 
Pacific coast has increased so tremendously 
that they have been obliged to open a 
warehouse there. Beginning June 15 all 
shipments to California, Washington, 
Oregon and Nevada will be made by 
J. Theo Erlin Co., 145-175 Fremont St., 


San Francisco. 


A.M. A. Accepts 
SYNTROPAN 

Syntropan, the phosphate of d--/tropic 
acid ester of 3-diethylamino-2, 2-dimethyl- 
l-propano I-CgH;5.CH(CH2,0H)COO. 
CH»C(CH3)2CH2N(C2H5)2.H3P04, man- 
ufactured by Hoffmann-LaRoche, Inc., 
Nutley, N. J. U.S. Patents 1,932,341 
(Oct. 24, 1933; expires 1950) and 1,987,546 
(Jan. 8, 1935; expires 1952). U.S. trade- 
mark 308,080. 

The actions of syntropan are similar to 
those of atropine. However, syntropan 
acts to a certain extent directly on smooth 
muscle in addition to its inhibitory effect 
on parasympathetic endings. It does not 
depress salivary secretion as actively as 
atropine or induce mydriasis as readily, 
and its inhibitory action on the para- 
sympathetic innervation of the heart is 
not as pronounced as that of atropine. 
Syntropan is employed for its  anti- 
spasmodic action on smooth muscle. 


A.M. A. Rejects 
CICAL BASE 125 

Under the name “Cical Base 125,” 
Chemical Industries of California — re- 
quested the Counci!l’s consideration of an 
ointment base stated to be composed of 
stearic acid, spermaceti, white wax, ter- 
pineol, an especially processed stable ani- 
mal oil, distilled water, triethanolamine 
and sodium benzoate. The firm claims the 
use of this ointment base to be “‘of value 
in dry skin, senile skin, sunburn, windburn 
and ichthoid conditions.” In addition it is 
proposed as an ointment base for pre- 
scriptions. As such it is claimed to be 
superior to those in common use because 
diffusible in the presence of serous and 


sanguineous exudates. 





The Council declared “‘Cical Base 12 
unacceptable for inclusion in New and 
Non-oflicial Remedies because it is a prep- 
aration of essentially secret and uncon- 
trolled composition marketed under a 
proprietary, non-informative name (in 
which there is the use of numbers), with 
unsupported therapeutic claims. 


ANTICOMAN 

Anticoman tablets were submitted to 
the Council on Pharmacy and Chemistry 
by Bruno L. Monias, American represen- 
tative of Anticoman G.m.b.H. of Berlin- 
Halensee, Germany, as a therapeutic agent 
for the correction of hyperglycemia and 
glycosuria. The tablets are said to consist 
of pancreatic enzymes, sodium phosphate, 


832 


tannic acid, bismuth subnitrate and de- 
camethylenediguanidine ditartrate. 

The Council declared Anticoman not 
acceptable for New and _ Non-official 
Remedies because it is a mixture of well- 
known substances marketed under a thera- 
peutically suggestive name with = un- 
warranted therapeutic claims which may 
tend to replace the use of a scientifically 
correct and physiologically sound thera- 


peutic regimen. 


ENDO-BISARPHEN 

Endo-Bisarphen is the proprietary name 
under which Endo Products, Inc., markets 
. a combination 


a product stated to be 
of organic arsenic with bismuth, in solu- 
tion eminently suitable in “Wassermann- 
fast’ cases and in congenital Syphilis.”’. In 
an advertising circular it is stated that 
“Each 2 cc. represents approximately 26 
mgm. of metallic bismuth combined with 
10 mgm. of Arsenic in the form of a Para- 
glycolamino-arsonic acid derivative, of the 
Arsphenamine type.” 

The Council declared Endo-Bisarphen 
unacceptable for inclusion in New and 
Non-official Remedies because it is a prep- 
aration of inadequately declared compo- 
sition and unsubstantiated therapeutic 
usefulness, marketed under a proprietary 
name with unwarranted therapeutic claims. 


POISONIVI AND POISONOK 

A physician called the attention of the 
Council to a letter sent by the Cutter 
Laboratories to one of his patients recom- 
mending “Poisonivi’ to be taken by 
mouth. 

The Council declared Poisonivi and 
Poisonok unacceptable for New and Non- 
official Remedies because they are mar- 
keted under proprietary, therapeutically 
suggestive names and advertised directly 
to the public. 


Regulatory 
F. T. C. Cites Arden 


The Federal Trade Commission has 
issued a complaint charging Elizabeth 
Arden, Inc.. New York, with violation of 
the Robinson-Patman anti-price discrimi- 
nation act. The Elizabeth Arden Sales Co. 
was also named in the complaint. The 
Commission charged the company with 
allowing discounts to customers based on 
the total annual purchases of Arden prod- 
ucts; with favoring certain customers by 
furnishing them with demonstrators and 
others by allowing transportation charges. 


Squibb Gets Fair Trade Injunction 

An injunction has been granted to E. R. 
Squibb & Sons, New York, restraining 
Max Nexer and Maxwell Cut Rate Drug 
Stores from selling Squibb products below 
the minimum prices established under the 
Pennsylvania Fair Trade Law. This is said 
to be the first case tried under the new 
Pennsylvania Fair Trade Law. 
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Florida to Vote on Chains 

At the next general election the voters 
of Florida will be asked to vote on the 
elimination of chain stores from the state. 
After a bill has been passed in the lower 
house of the legislature outlawing chains it 
was decided to submit the question to a 
referendum. 


St. Louis Chain Tax Void 

Missouri Supreme Court has declared 
unconstitutional the chain store tax ordi- 
nance passed by the city of St. Louis in 
1932. The ordinance, which provided for a 
graduated annual fee of $25 to $250 for 
each store, depending on the number of 
units operated under the same ownership, 
was held by the court to exceed the taxing 
authority conferred on the city by state 
laws. 
Maryland Taxes Cosmetics 

A general tax measure has been passed 
by the Maryland legislature which im- 
poses a sales tax of 10 per cent of the retail 
price on toilet articles and cosmetics. 


Associations 
N. W. D. A. Meeting 


The annual meeting of the National 
Wholesale Druggists Association will be 
held at the Greenbrier Hotel, White 
Sulphur Springs, W. Va., October 4 to 7. 
De Sales Harrison of the Coco-Cola Co.. 
Atlanta, is chairman of the committee on 
arrangements and entertainment. Serving 
on the committee with him will be Aglar 
Cook, Eddie Hicks, Charles Luckman, 
Harrison Jones, Stanley MeGiveran and 
Harold Sharp. Chairmen of other com- 
mittees are: golf, Johnson Rogers; ladies’ 
affairs, H. L. Brooks; president’s recep- 
tion, Ray Whidden; registration, B. Mac- 
Callum; souvenirs, Max Norris; Sunday 
afternoon, William Allen; Sunday night, 
Charles Luckman; Thursday night, J. S. 
Norton; Tuesday night, J. J. Kerrigan and 
Wednesday night, Earl Means and Ken- 
neth Laird. 


Allen Head M. C. A. 

E. M. Allen, President of the Mathieson 
Alkali Works, was re-elected president of 
the Manufacturing Chemists’ Association 
at the meeting held June 3 at Absecon, 
N. J. Other officers serving with Mr. 
Allen were also re-elected. New members 
taken into the association included: E. R. 
Squibb & Sons, the Celluloid Corporation. 
Sylvania Industrial Corporation, Durite 
Plastics Co., the Fiberloid Corporation, 
the Austin Powder Co., Metal & Thermit 
Corporation, and Sharples Solvents Cor- 


poration. 





Foragers Outing 

The Foragers of America will hold their 
annual outing at Green Gables, N. J., 
Saturday, June 26. 
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... 17S NEVER LUCK / 


Men and methods, to a large degree, determine skill in manufacturing 
Fine Chemicals. Baker’s constant flow of purity by the ton is the result 


of unique control methods and ceaseless testing. It’s never hit or miss. It’s never luck. 


These control methods are very similar to those used in the manufacture of Baker’s famous 
C. P. Analyzed Reagents, chosen for their exceptional purity by the nation’s foremost re- 
search chemists. The men who use these methods to manufacture Baker’s Fine Chemicals 
grew up in the atmosphere of defining purity to the decimal. Baker’s fundamental principle 


—‘‘There shall be no compromise with quality”—never gives way to short cuts. 


Leading pharmaceutical manufacturers appreciate this Baker principle. More and more are 
safeguarding their precious trade-marks—their reputation for quality—by buying their Fine 


Chemicals from Baker. 


If you, by chance, have yet to discover Baker as a source of your Fine Chemicals, we invite 
you to get acquainted. See the Baker representative the next time he calls. It’s a business 


friendship you'll appreciate over the years—one of which we are sure you will be proud. 


J. T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA ‘ CHICAGO 


420 Lexington Avenue 220 South 16th Street 435 North Michigan Avenue 










A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 
Alkali Bromides 
Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate — 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 
Salicylates 


Baker’s fine chemical 


for Pharmaceutical Manufacturers 
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FOR WAVE SETS 


Ver many years our knowledge of KARAYA, its 


variable properties and peculiarities, has assisted many 
leading manufacturers in obtaining a dependable product. 
Some of the most successful Wave Sets were originated 
with the aid of our gum experts and are based on 


Penick KARAYA. 


\\ e specialize in assisting manufacturers in solving 


their problems of viscosity, surface adhesion, precipita- 
tion, etc., and our staff is at your disposal to discuss 
any usual, or unusual difficulty with which you may 


be confronted. 


Your inquiries will be appreciated. 
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ALL GRADES 


\\ e offer to manufacturers a complete line of 
TRAGACANTH qualities. Whatever may be _ the 
grade you require there is a suitable selection among our 


stocks to give you the best finished preparation. 


Also QUINCE SEED, BENZOIN GUM, 
ALMOND MEAL, ACACIA, HENNA, ORRIS 
ROOT and numerous other materials are included in 
our line . . . carried in stock for immediate or future 


shipment. 
Your inquiries involve no obligation. 
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ASPIRIN | 

STARC 

10, H GRANULATIONS 
%» 16% and 20%. Also pink and green 10%. 


Cmte U.S. P 

oi, ORAL HYDRATE U. S. P. 

GLYCRAMINE-T U.S. P. 
CEROPHOsPHATES 


Monsanto Lhemical Lompany 


Sr. Louis U.S.A. 


Tribune Tower Everett Station Brown Marx Bldg. Johnston Building 
CHICAGO BOSTON BIRMINGHAM CHARLOTTE 
Midland Building 373 Brannan Street 378 St. Paul St., West 
CLEVELAND SAN FRANCISCO MONTREAL 


30 Rockefeller Plaza 
NEW YORK 











Flavoring Extract Meeting 


The Flavoring Extract Manufacturers 


convention 
Medinah 


Association held its annual 
golf party May 24 at the 
Country Club, Medinah, Il. 


Insecticide & Disinfectant Meeting 
The National Association of Insecticide 

and Disinfectant Manufacturers, Inc. 

held its semi-annual meeting at the Edge- 


water Beach Hotel, Chicago, June 7 and 8. 


Perfume & Cosmetic Buyers 

The 1937 convention of the Perfume & 
Cosmetic Buyers Conference, Inc., will be 
held September 20 to 23 at the Commo- 
dore Hotel, New York. Harry Becker, 
toilet goods buyer, Saks 34th Street, New 
York, is chairman of the convention. 
Joseph Byrnes is managing director of the 
exhibit. 


Chemical Salesmen's Golf 

The 
American Chemical Industry will hold four 
golf tournaments this season. The first 
will be at the Baltusrol course at Short 
Hills, N. J., Tuesday, June 15. The second 
will be July 13 at Green Meadow, Harri- 
son, N. J. Plans have 
nounced for several luncheon meetings 
next fall at which men from representative 


Salesmen’s Association of the 


also been an- 


industries will discuss the particular uses 
of chemicals in their respective fields. 


Chemical Exposition 

The sixteenth Exposition of Chemical 
Industries will be held at Grand Central 
Palace, New York, December 6 to 11. 
Dr. M. C. Whitaker, vice-president of the 
\merican Cyanamid Co. is chairman of 
the advisory committee for the exposition. 


Callan Heads Chemists’ Club 


The following officers were elected at the 
annual meeting of the Chemists’ Club, 
New York: William 
A. EK. Marshall, resident vice-president; 
E. R. Weidlein, non-resident vice-presi- 
dent; R. J. Moore, suburban vice-presi- 
dent; Robert T. Baldwin, secretary; S. J. 


Callan, president; 


White, treasurer; Frederick M. Becket 
and Thomas Midgley, Jr., trustees for 
three years and Harry H. Replogle, 


trustee for two years of unexpired term. 


Financial 
Lehn & Fink Dividend 


Lehn & Fink Products Corp. has de- 
clared a dividend of 621% cents a share. 
This is the same amount that was paid on 
June 1, 1936. 
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Lambert Earnings Up 

The Lambert Co. has reported a net 
profit of $447,378 for the March quarter. 
This is equal to 60c each on 746,371 capital 
shares. This compares with a net profit of 
$380,885 or 51 cents a share in 1936. 


McKesson Sales Improve 

McKesson & Robbins, Inc., reports 
sales for the month of March of $15,576,407 
This represents a gain of 22.64 per cent 
over March, 1936, when sales of $12,701,- 
172 were reported. 


Cunningham Raises Net 

Cunningham Drug Stores, Inc., Detroit, 
reports for the six months ended March 
31, 1937, a net profit of $326,202. This 
compares with a net profit for the six 
months ended March 31, 1937, of $283,- 
441. 


Parke-Davis Earnings 

Parke-Davis & Co. 
quarter ended March 31, 1937, net earn- 
ings of $2,522,059, equal to 51 cents a 
share on capital stock. This compares 
with a net profit of $2,324,179, or 48 cents 
a share in the March quarter of the pre- 


reports for the 


vious year. 


Crown Earnings Up 7% 

Crown Drug Co., reports sales of $702,- 
376 for the months of April 1937. This is 
a 7 per cent increase over the sales in 
April, 1936. 


Hazel-Atlas Earnings 

Hazel-Atlas Glass Co. and subsidiaries 
reports for the twelve months ended 
April 3 a net profit after loss on property 
retired of $3,223,234, equal to $7.42 each 
on 434,474 shares of $25-par capital stock, 
including treasury shares. The report 
states that no provision was required for 
Federal surtax. The net profit for the 
twelve months ended March 28, 1936, was 
$3,071,176, including $538,007 net profit 
from sale of securities and was equal to 
$7.07 a share. 

The net profit for the three months 
through April 3, 1937, was $832,490, or 
$1.91 a share. 


Continental Can Earns 9 Million 

Continental Can Co. reports for the 
twelve months ended March 31 a net 
profit of $9,080,316, equal to $3.18 each on 
2,853,971 shares of $20-par common stock. 
This compares with a net profit of $11,- 
245,398 or $4.22 each on 2,665,191 shares 
in the corresponding twelve months of the 
previous year. In the fiscal year ended 
December 31, 1936, the company reported 
a net income of $9,038,787 or $3.17 a 
share on 2,853,971 shares. 
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Owens Earnings Up 50% 

Owens-Illinois Glass Co., Toledo, re- 
ports a net profit of $11,046,984 for the 
twelve months ended March 31, 1937. 
This is equivalent to $8.30 a share on 
1,330,602 
compares with a profit of $7,923,152 or 
$6.25 a share on 1,267,600 shares in the 
previous twelve months. 


shares of common stock and 


United Drug Earnings Improve 

United Drug, Inc. reports for the three 
months ended March 31, 1937, a net 
income of $580,640, equal to 41 cents a 
share on 1,400,560 shares of capital stock. 
This compares with earnings of $392,153 
or 28 cents a share in the same period last 
year. 


Sterling Products Maintains Earnings 

Sterling Products Co., has reported for 
the first quarter of 1937 a net profit of 
$2,746,767, equal to $1.60 a share on 
1,714,663 shares of $10-par capital stock. 
This compares with net earnings of $2,- 
706,646, or $1.57 a share in the same 
quarter last year. 


Allied Products Earnings 


Allied Products Corp. reports for the 
quarter ended March 31, 1937, a net profit 
of $47,851, equal after quarterly dividend 
requirements on Class A stock to 25 cents 
each on 75,050 shares of $10-par common 
stock. 


Bristol-Myers Earns More 

Bristol-Myers Co. has reported for the 
first quarter of 1937 a net income of 
$777,298.31 or $1.13 a share on 687,228 
shares of $5-par stock. This compares 
with a net profit of $659,885.92 or 96 
cents a share earned in the same quarter 
last year. 

For the twelve months ended March 31, 
1937, the company’s consolidated net in- 
come, after provision for undistributed 
profits surtax, was $2,392,663.65 or $3.48 
a share. 


Gillette Earnings Steady 

Gillette Safety Razor Co. has reported 
for the March quarter a net profit of $1,- 
254,720, equal, after dividend require- 
ments on $5 preferred stock, to 44 cents 
each on 1,998,769 no-par common shares, 
against $1,227,366, or 42 cents a common 
share last year. Net profit for the twelve 
months through March was $5,003,243, or 
$1.74 a common share, against $1.52 a 
common share in the preceding twelve 
months. Stockholders approved a reduc- 
tion in capital from $17,465,767 to $17,- 
240,767, this change representing the 
10,000 shares of convertible preference and 
20,000 shares of common stock held in the 
treasury of the corporation. 
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Kolmar customers report increasing sales and repeat sales that are 
directly traceable to the superiority of Kolmar ATOM-ated Dry Rouge. 


Kolmar ATOM-ated Dry Rouge is made of finest available raw materials, thoroughly tested 


by our own chemists. Manufactured in an air-conditioned modern plant, it is subjected by a 


unique Kolmar process to terrific air pressure. Under this pressure all particles are uniformly 


reduced to their smallest possible size. 


It is a superior rouge that assures 


Kolmar ATOM-ated Dry Rouge is made in 246 shades. 


customer satisfaction and repeat sales. Write for Samples today. 
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Kolmar Representatives will be pleased to serve you: 
Atlanta, Ga. 


Warren Curry 
2895 Peachtree Road 


Los Angeles, Calif. 
R. G. F. Byington 
1709 West 8th St., Room 504 
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New McKesson Directors 

At the annual meeting of the board of 
directors of McKesson & Robbins, Inc., 
Richard G. Pettingill and A. H. Van 
Gorder were elected directors, succeeding 


J. H. Ballinger and J. W. Cutler. 


Thrifty Drug Stores Stock 

Thrifty Drug Stores Co., Inc., Los 
Angeles, has filed a registration statement 
with the Securities Exchange Commission 
covering 42,252 shares of $25—par value 
6 per cent. cumulative preferred stock, 
Series A., of which 40,000 shares have 
common stock purchase warrants attached. 


National Oil Bond Issue 

National Oil Products Co., Harrison, 
N. J., has filed a registration statement 
with the Securities Exchange Commission 
covering $845,000 of fifteen-year conver- 
tible 334 per cent. debentures due June 1, 
1952. 


Stearns Dividend 

A dividend of 25 cents a share on com- 
mon stock and a regular quarterly divi- 
dend of $1.25 on its preferred stock has 


been declared by Frederick Stearns & Co. 


Crown Drug Earnings 

The Crown Drug Co., Kansas City, 
Mo., has reported sales of $691,063.86 
for March 1937. 
crease of 1.05 per cent. over the cor- 
responding period in 1936. 


This represents an in- 


National Oil Earns More 

Charles P. Gulick, president of National 
Oil Products Co., Harrison, N. J., has an- 
nounced a rise of more than 33 cents per 
share in the earnings of the company for 
the first quarter of 1937 as compared to the 
same period last year. 


Walgreen Gains Slightly 

The Walgreen Co. reports for the six 
months ended March 31 net profit of 
$1,260,719, equal after preferred dividend 
requirements to 87 cents each on 1,292,791 
shares of no-par common stock. This 
compares with a net profit of $1,190,739 or 
$1.28 a share on 828,961 common shares in 


the six months ended March 31, 1936. 


Sharp & Dohme Earns More 

Sharp & Dohme, Ine.—March quarter: 
Consolidated net profit, $539,485, equal, 
after dividend requirements on $3.50 
cumulative convertible preference stock, 
to 43 cents each on 776,627 shares of 
common. This compares with $310,521, or 
14 cents a common share, a year earlier. 
George Willing Pepper of Philadelphia 
was elected a director in place of Edwin A. 
Fish of New York, who resigned. 
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McKesson Earnings Jump 

McKesson & Robbins, Inc., report a net 
profit of $979,691 for the first quarter of 
1937, equal after dividends on preferred 
stock to 45 cents a share on common stock. 
This compares with a net profit of $551,- 
005, or 12 cents a common share in the 
first quarter last year. 

Net sales, after deducting 
pany transactions, totalled $42,580,103 for 
the quarter as compared to $35,782,206 
last year. Sales for March 1937 were $15,- 
576,407 against $12,701,172 in March, 


1936, a gain of 22.64 per cent. 


inter-com- 


Monsanto Earnings Gain 

The Monsanto Chemical Co. reports for 
the first quarter of 1937 a net profit of 
$1,333,854, equal to $1.20 a share on 
1,114,408 shares of $10-par capital stock. 
This compares with $1,032,852, or $1.03 a 
share on 999,123 shares last year. Edgar 
M. Queeny, president of the company, re- 
ports that both sales and earnings during 
the quarter reached an all-time high for 


any three-month period. 


Peoples Drug Earnings Steady 

Peoples Drug Stores, Inc. report for the 
quarter ended March 31, 1937, a net profit 
of $284,163, equal after dividend require- 
ments on 61% per cent. preferred stock to 
$1.10 each on 245,474 shares of no-par 
common stock. This compares with $270,- 
404 or 97 cents a common share earned in 
the same quarter last year. 


Grove Pays 850% 

At the close of the fiscal year April 30, 
the Grove Laboratories, St. Louis, paid a 
dividend of 850 per cent. J. R. DeSaxe, 
vice-president of the company, attributed 
the four-year rise in sales to the firm’s 
advertising which was greatly increased 
during the same four year period, the 
flexibility of the campaigns, the discreet 
copy used on censorable items and the 
enlarged coverage in all media. 


Dow Chemical Dividends 

Directors of the Dow Chemical Co., 
Midland, Mich., declared a year end 
dividend of 50 cents a share on common 
stock payable May 28 to stoch holders of 
record May 24. The purpose of the div- 
idend was to avoid the major part of sur- 


tax on undistributed profits. 


Obituaries 


Ludwig Lader 

Ludwig Lader, an of H. 
Kohnstamm & Co., Inc., New York, died 
May 6, at the age of fifty-seven. He had 
with the company for thirty-six 


associate 


been 


years. 
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J. B. Eberhardt 

John B. Eberhardt, general sales man- 
ager of the Ivers-Lee Co., Newark, died 
suddenly. He had been in sales work in 
the drug field for many years. 


Dr. Park M. Gilmore 

Dr. Park M. Gilmore, president of the 
Kenton Pharmacal Co., Covington, Ky., 
died May 13 at his home, Lakeside Park, 
Ky., at the age of fifty-six. , 


A. M. Craigie 

A. M. Craigie, former general sales man- 
ager of the Palmolive-Peet Co. died at his 
home in Chicago at the age of fifty-eight. 
He was with the Palmolive-Peet Co. for 
twenty-five years. 


M. A. Ripp 

M. A. Ripp, special New York repre- 
sentative for Gerard J. Danco, Inc., died 
May 10. 


Burtis J. Dolan 

Burtis J. Dolan, vice-president of Lucien 
Lelong, Inc., was one of the victims of the 
Hindenburg disaster. Mr. Dolan, who was 
forty-seven years old, made his home in 


Chicago. 


Edward F. Helbig 

Edward F. Helbig, manager of the lab- 
oratories of the Meyer Brothers Drug Co., 
St. Louis, died in that city of a heart 
attack April 28. Mr. Helbig, who was 
sixty-seven years old, had been ill for four 
weeks. He 
Meyer Brothers for the past forty-eight 


years. 


had been associated with 


F. T. Buss 

F. T. Buss, manager of the St. Louis 
office of Solvay Sales Corp., died in that 
city April 18, following a major operation. 
In 1916 he joined the sales force of the 
Whitelaw Brothers Chemical Co. During 
the war he was with the Chemical War- 
fare Service in Washington. After the war, 
he returned to the Whitelaw company and 
when Solvay Sales Corp. absorbed that 
company in 1935, he was appointed 
manager. 


Adrian F. Wolff 

Adrian F. Wolff has died at the age of 
eighty-three. He retired as mechanical 
superintendent and consultant mechanical 
engineer of the Scovill Manufacturing Co., 
Waterbury, Conn., in 1933 after sixty-five 
years of consecutive service with the 
company. 
Mrs. Catherine A. Barry 

Mrs. Catherine A. Barry, mother of 
William D. Barry, of Mallinckrodt Chem- 
ical Works, died Thursday, May 20, at 
her home in New York of a heart attack. 
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very purchase of GUM* from ORBIS is backed by knowledge and 
E expert experience of forty years standing—both in America and 
in the country of origin. Many of the personnel have spent a life- 
time in this industry. 
ORBIS imports directly, selected GUM TRAGACANTH from Persia. 


Astute knowledge of values, seasons, and localities together with 
constant contact with individual commission merchants assure you 
that the GUMS you buy from ORBIS will come from sections pro- 
ducing the finer natural raw gum. 

ALL ORBIS GUMS* are milled at the modern ORBIS factory at 
Newark, N. J. Here too, long experience guarantees satisfaction for 
your most exacting technical requirements. 
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The A.D. M. A. Meeting 


(Continued from page 790) 


and physicians under 65 years of age should make up 
the list. Reduction of waste in medical journal adver- 
tising can be accomplished having the advertisements 
catch the eye when the pages are thumbed. Mr. 
Fraenkel is not inclined to judge a journal by its coupon 
returns feeling that physicians are no more inclined to 
use coupons than are the readers of general magazines. 

William T. Kelley, Chief Counsel for the Federal 
Trade Commission, spoke of the manner in which the 
Commission functions in law enforcement and investiga- 
tions. With reference to the Robinson-Patman Act, 
Mr. Kelley, merely expressed the hope that the various 
provisions of this act will be cleared up at an early date. 

The Scientific Committee, under the Chairmanship 
of H. S. Adams, of the Upjohn Company, reported on 
many subjects. Dr. F. O. Taylor, of Parke, Davis & 
Company, reported on cooperative studies on nitro- 
glycerin assay. Results on molded tablet ran from 
98.7 to 106 per cent., and on compressed tablet from 
94.7 to 105 per cent. Dr. E. Fullerton Cook, Chairman 
of U.S.P. revision, said that a wider tolerance is prefer- 
able to modification of the method until further study 
can be made. 

Dr. Taylor also reported on the assay of chloroform 
in cough syrups, the work having been done by G. E. 
K’we, of the Tailby-Nason Company. The average of 
the assays was 97.11 per cent. and the method was be- 
lieved to be sufficiently accurate. 

Dr. T. H. Rider, of The Wm. S. Merrell Company, 
called for a revision of the U.S.P. XT method for assay 
The U.S.P. X method was con- 
sidered most accurate. Dr. Cook explained that polar- 
iscopic method had to be dropped because of the recog- 
nition of synthetic camphor which is optically inactive. 

Dr. Rider also said that neither U.S.P. X or U.S.P. 
XI methods for mydriatic assay give concordant re- 
sults. Better results are obtained by combining the 
extraction process of U.S.P. X with the heating process 
of U.S.P. XI. 

F. F. Berg, of E. R. Squibb & Sons, said the official 
assay for lead acetate gives low results and offered an 
assay using potassium bichromate as titrating agent. 
Mr. Berg also said that high results are given by assay 
of ammonium benzoate and ammonium salicylate be- 
cause the salts lose ammonia. He suggested that assay 
be directed toward the alkali content instead of the 
acid content as in assay of sodium salicylate. Mr. Berg 
also criticized the yeast test for distinguishing silver 
protein compounds as too slow. 

Mr. Berg also indicated the difficulty of maintaining 
alcohol tolerances of U.S.P. and N.F. extractive prepa- 
rations and at the same time assuring their therapeutic 
strength. The question raised is whether official state- 
ments of alcohol content are mandatory or merely 


of spirit of camphor. 


informative. 
Dr. E. L. Newcomb spoke of the desirability of re- 
ducing the alkaloidal requirement of stramonium from 
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0.30 to 0.25 per cent. He also said that capsicum 
should not be restricted to the African article pointing 
out that the Louisiana capsicum was of equal quality. 

Dr. David Klein, of Wilson Laboratories, reported 
that assay of thyroid tablets is not possible by any 
known method and therefore they should not be recog- 
nized. His committee has continued study of starch- 
digestive power of pancreatin noting the lack of a pre- 
cise endpoint reaction. Tests on A.D.M.A. reference 
trypsin were also continued with improved results. 

Dr. E. A. Volwiler, of Abbott Laboratories, reported 
on assay of methylene blue finding the U.S.P. method 
unsatisfactory and the Moraw (A.0.A.C.) method 
promising. The official method for epedrine salts is 
unsatisfactory and variations are suggested. Because 
of the difficulty of drying sodium-phenobarbital, the 
committee recommended that an undried sample be 
assayed and results be corrected for loss of moisture 
after six hours. 

Dr. A. H. Holmes, of The E. L. Patch Company, 
gave a voluminous report for the Vitamin Assay Com- 
mittee. Comprehensive tabulations of direct and com- 
parative assays for vitamin A are included. These show 
considerable variation. The committee recommended 
that the vitameter be checked against U.S.P. reference 
cod liver oil which had been carefully read on a standard 
spectophotometer and bio-assayed. Variations in the 
results of comparative assays can be corrected because 
the influencing factors are constant and need but to be 
calculated to obtain concordant results. The com- 
mittee found by the vitameter that the average E value 
of U.S.P. standard reference cod liver oil is 1.61. This 
requires a factor of 1875 to convert it into U.S.P. units, 
but individual laboratories must apply their own con- 
version factors. Computation of U.S.P. units from a 
vitameter I value of cod liver oil is according to the 
following formula in which X is the laboratory’s E 
value for U.S.P. standard reference cod liver oil: 

1.61 x 1875 x E value of oil assayed. 

a 

The committee cooperated with the U.S.P. Revision 
Committee to find a single biological method for assay 
of vitamin B,, but nothing definite was obtained. The 
rat curative method is favored. Because of the com- 
plexity of vitamin G, statements of potency are thought 
to be doubtful. An assay of flavin, an important factor 
in vitamin G complex is being sought. 

Dr. C. L. Barthen and Dr. C. S$. Leonard, of White 
Laboratories, reported on comparisons of spectophoto- 
metric and bio-assay of cod liver oil, having obtained 
satisfactory results with the vitameter. They found 
that the spectophotometer is more accurate, more con- 
venient, less costly, and less time consuming than the 
bio-assay. 

Dr. J. P. Snyder, of Norwich Pharmacal Company, 
reported for the Contact Committee. He told of the 
many meetings held and of the steps leading up to the 
compilation and issuance of a supplement to the U.S.P. 
The committee desires prompt issuance of the sup- 
plement. 
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The Cosmetic Bookshelf 


TRUTH ABOUT COSMETICS 
McDonough, 311 pp. $5.00 


A searching and critical analysis of 
cosmetics and cosmetic action. A 
discussion of every type of cos- 
metic, their character, 
their use and established cosmetic 


chemical 


value. 


HOW TO SELL COSMETICS 
McLeod, 104 pp. $2.00 


Chapters cover the sales of every 
kind of cosmetic. This book is a 
compilation in easily read form of a 
notably successful sales course. 

Chilson 


MODERN COSMETICS 


Second Edition 


The first book to be published in 
America on the manufacture and 
formulation of cosmetics is now in 
its Second Edition. New features: 
Completely revised and tested 
formulas, a complete section on 
manufacturing processes, plant lay- 
out, machinery and equipment. 


COSMETIC DERMATOLOGY 


Goodman, 591 pp. $6.50 


Dictionary of ingredients, discus- 
sion of anatomic, physiologic. and 
pharmacologic bases of cosmetic 
application; “shelf-tested” formu- 
lary; and appendices on odor and 


color in cosmetics. 
LOL WEST 3Ist STREET 


DRUG 


PERFUMES, COSMETICS & 
SOAPS—Poucher, Second Edition 


Vol. 1—Dictionary of cosmetic raw 
materials, 439 pp. $8.00 

Vol. 2—Perfume formulary and pro- 

cedure of manufacture 426 pp. $8.00 

Vol.3 — Cosmetic formulary and 

procedure of manufacture, 228 pp. 

37.00 


PREPARATION OF PERFUMES & 


COSMETICS — Durvelle, 419 pp. 
$10.00 
This well-known work contains 


much valuable information on cos- 
metic raw materials and a com- 
plete formulary on the manufacture 
of perfumed products. 


THE HAIR AND THE SCALP 


Savill, 288 pp. $5.00 


Discusses in detail the structure 
and physiology of hair, and the 
probable causes and treatments of 
dan- 


common conditions such as 


druff, excessive oiliness, ete. 
HAIR DYES AND HAIR DYEING 
Redgrove and Foan, 194 pp. $3.00 
There is little literature on 


dyeing. In the making of this book, 
hair- 


hair- 
a chemist and a_ practical 
dresser have collaborated to  pro- 
duce the most complete treatise on 


the subject. 


AND COSMETIC 


Book Department 


FLAVORS ANDESSENCES—Gazan, 
115 pp. $10.00 
This new-type formula book gives 
you brand-new formulas, most of 
which have never before been pub- 
Every formula has been 
Every product is 


lished. 
carefully tested. 
highly concentrated, very soluble, 
and may be kept for several years 
without change or deterioration. 


MODERN SOAP MAKING — 

Thomssen and Kemp, 550 pp. $7.50 
Designed as a practical volume for 
the practical soap-maker. Its com- 
pilation is based on twenty years 
of actual experience in the soap 
plant by the authors. The em- 
phasis is all on the practical hand- 
ling and refining of raw materials, 
kettle practice, and other opera- 
tions in the modern soap factory. 


MANUFACTURERS’ PRACTICAL 
RECIPES — Jameson, 579 pp. $10.00 
Although a general formula book, 
this volume contains many worth- 
while recipes for perfumes, and 


cosmetics. 


PHARMACEUTICAL FORMULAS 


Vol. 2—982 pp. $8.00 
The title of Vol. 2 is somewhat 
misleading as this work contains 
115 pages of Toilet 


Preparations. This work is author- 


formulas on 


itive and can be recommended. 


INDUSTRY 


NEW YORK CITY 
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Any book reviewed in this section can be pur- 


chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher's price. 


Truth About Cosmetics, by Everett G. MeDonough, 
Ph.D., 320 pages, published by The Drug and Cos- 
metic Industry, $5.00. 

Dr. McDonough, whose eminence as a chemist and 
research man in the field of cosmetics is unquestioned, 
in this book has given a reasoned, well-written account 
of the whole field of cosmetics. Devoting the opening 
chapters of the work to a detailed history of the use of 
cosmetics and perfumes through the ages, and to a dis- 
cussion of the physiology of the skin, the author then 
covers the subjects of allergy, cosmetic dermatitis, and 
cosmetic raw materials. Succeeding chapters give com- 
plete information about individual cosmetic prepara- 
tions and beauty parlor items, their use, what they can 
be expected to accomplish, and the various ingredients 
that enter into the finished product. Final chapters 
discuss the beauty shop and the operator and cosmetic 
publicity. 

Throughout the book will be found the answers a 
trained investigator in the field gives to the far less 
able critics of an immensely important industry. The 
work can well act as a rallying point for the many who 
are getting to be pretty sick of being scape-goats for the 
publicity seekers who find a heretofore mute cosmetic 
industry easy and safe to attack. 


Materia Medica, Toxicology and Pharmacognosy, 
by William Mansfield, A. M., Phar. D., 707 pp. 
Ilus., C. V. Mosby Co., St. Louis. Price $6.75. 
This is a text and reference book on the therapeutics, 

toxicology, pharmacognosy, and posology of the official 

drugs of the United States Pharmacopoeia XI and the 

National Formulary VI. 

groups to permit ready reference. 


The drugs are classified in 
All descriptions are 
systematized and each vegetable and animal drug is 
provided with a working photograph. Under each drug 
is given its Latin title, abbreviation, English name, 


synonym, botanic name, part or parts used, impurities, 
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assay, ash, habitat, description, constituents, dose, 
preparations, properties, uses and toxicology. The in- 
organic and organic compounds are grouped as follows: 
(1) caustics, (2) irritants, (3) systemic poisons. There 
is also a glossary of medicinal and botanic terms. There 
are two posology tables, one for the study of posology, 
and one for ready reference. 


Kosmetisches Praktikum, by H. Janistyn, 300 
pages, published by H. Ziolkowsky, Augsburg. 

This is another in the series of reprints of articles 
appearing serially in “Seifensieder Zeitung.” As with 
the previous items, this work is of considerable value to 
anyone in cosmetic manufacture who has a reading 
knowledge of German. The subjects covered this time 
are perfumery in cosmetics, skin cleansers, bath prepa- 
rations, toilet waters, cosmetic emulsions. 


Solvents, by T. H. Durrans, 205 pages, published by 
D. Van Nostrand Company, Inc., New York, $5.00. 
Advances occur so rapidly in the field of solvents that 

this is now the third revised edition of a work that first 

appeared in 1930. The book is divided into two sec- 
tions. The first covers the physical properties of sol- 
vents as a whole, with individual chapters on solvent 
action, solvent power, plasticizing solvents, solvent 
balance, viscosity, vapor pressure, inflammability, and 
toxicity. In the second part, attention is devoted to 
individual solvents classified by chemical groups in- 
cluding separate chapters on hydrocarbons, alcohols 
and ethers, ketones, esters, glycols and ethers, cyclo- 
hexane derivatives, chloro compounds, furfurals, and 
plasticizing solvents. Appendices include lists of trade 
names, solubility tables and plasticizer proportions. 

Although major emphasis is necessarily placed upon 

solvents in the lacquer industry, applications in other 

fields are adequately treated. 


839 








pea WY 
Y 


AT 
NOW-A YEA SUMMER FANCY . 
R-’ROUND SENSATION! 






_and our predic- 


n it lingered an 
erfumes 





AST yeat We forecas 
rue! But instead © 


int where today s yogue {or cologne-tyPe Pp 


tion came t 


urers investigating our 


them the basic ini of some of this 
ue qualities which 


Of particular interest, therefore, | 
COLOGNES s ZEPHF FLEURS will detect in 
ading sellers. They will detect, too, 


», years le 
or theit compelling appeal. 


= account { 


DIRS, fy 
Ge Fee: /A/ ‘ . 
Z\\_ j7] wo groups, totaling twenty different floral pouquets. comprise our present 
™~ ; *\ list of COLOGNES 7EPHFLEURS. Each emanates 4 quality of fragrance that*is 
\ \ at once delightiully refreshing, but s subtle 4 nd elusive- Only by sampling, 
can the true beauty and variety of these effects be fully appreciated. 
fo) communicate 


sponsible manufacturers t 


d detailed suggestions for 
Icoholic extracts "as 


\ with us. Each will receive prompt an 
/ | ;ncomparable materials in toilet waters, powders and ora 
/ / / | y be desire 

/ 




















FRITZSCHE 7. 7 
as 


y UIC. 





T STH S 
TREE 
Proprietors si L O Ss A 
ot PARFUM NGELES 
FRITZSCH ERIES d , Sab 
E BROTHERS, of Canada, me ri sat ee oe page AUTHORITY COMME 
de tii arvis St., Toronto 6 NINTH RCE B 
: Canada AVENUE LDG. 
, NEW YO A 
RK, N.Y 


840 
ei ; 118 WES 
The Drug and Cosmetic Ind T OHIO ST CHICAGO 
ustry ; TEL. 





June 737: 40, 6 








A Manual of Pharmacology, by the late Walter E. 
Dixon, Revised by W. A. M. Smart, Eighth Edition, 
183 pp. illus., William Wood & Co., Baltimore. 
Price $6.50. 

The first edition of this work appeared in 1906 sub- 
sequent editions having established a world-wide 
reputation. 

The latest edition by W. A. M. Smart is completely 
revised to bring the subject in line with the rapid 
advance in pharmacology in recent years. An innova- 
tion is the liberal insertion of prescriptions illustrating 
the practical application of the subject matter. Con- 
tents include: Material Medica, Hypnotics; General 
Anaesthesia; Drugs Acting on The Autonomic Nervous 
System; Drugs Acting on Certain Nerve-Cells; The 
Nux Vomica Alkaloids; The Opium Alkaloids; The 
Coca Alkaloids and Local Analgesia; Drugs Which Act 
on The Urinary System; The Cardiac Glycosides; 
Drugs Which Act on The Blood Vessels; Uterine Drugs 
—The Ergot Alkaloids; The Cinchona Alkaloids- 
Antipyretics; Disinfectants and Antispetics; Drugs 





Acting on The Alimentary System; Drugs Acting on 


GROUP | The Respiratory System; The Essential Oils; Parasiti- 
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P. System: Part Thirteen—Diseases Of The Gastro-In- 
a testinal Canal: Part Fourteen—Diseases Of The 
= a> Peritoneum And Mesentery: Part Fifteen—Diseases Of 


weal vg The Pancreas: Part Sixteen—Diseases Of The Liver, 
AO oiio Gall Bladder, and Bile Passages: Part Seventeen— 

eh Van fe Diseases Of The Kidney And Bladder: Part Eighteen— 

Diseases Of The Bones, Joints, and Muscles: Part 


Nineteen—Diseases Of The Nervous System: Part 
Twenty—Psychoneurotic Disorders. 
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Weare not surprised because 
three of our B-2 Rotary ma- 
chines have turned out one 
billion three hundred million 
tablets at the Carroll Dunham 
Smith plant, neither are we 


surprised that theyareinsuch 
good mechanical condition. 


Stokes Tablet Machines are 
built expressly to withstand 
heavy production schedules, 
and to convince their users 


that they are among the 


“finest pieces of pharmaceu- 
tical equipment on the mar- 
ket today.” 


It will be to your advantage 
to investigate the new Stokes 
Tablet Machines and their 
features, as well as auxiliary 
equipment — mixers, granu- 
lators, dryers, etc. 


5932 Tabor Road 


1,300 000,000 
TAB LETS 











* 


Foreground shows new 
BB-2 Tablet Machine 
recently installed for 
Carroll Dunham Smith 
Pharmacal Co. Capacity: 
1000-1200 tablets per 
minute. Ranged in back 
are the three B-2 ma- 
chines referred to in Mr 
Smith's letter. 
















al He 
tN 





a f 


















F. a: Stokes Machine Company 
ney 

Philedeiphia, Pennsylvania 
Attention Mr. Buchanan: 


Dear Mr. Buchanan: 


We have in our possession three of your Stokes 
B Rotary machines, of which we have turned out over one 


Latablshed 134-4. 
CARROLL DUNHAM SMITH PHARMACAL COMPANY 
ORANGE, NEW JERSEY 


April 9, 1957 


billion three hundred million tablets. 


It 1s a source of surprise to us that this equip- 
ment, after being in heavy use over a long period, is still 
in good mechanical condition and operates in a very satis- 


factory manner. 


For that reason, when we found it very necessary 
to secure additional equipment we naturally turned to Stokes 
and purchased one.of your BB 2 rotary tablet machines. The 
simplicity and speed with which this machine can be changed 
from one size to another, the smoothness and the flexibility 
of the variable speed drive which gives uniformity of product 
and high speed production, leads us to believe that this 
machine is the finest piece of pharmaceutical equipment on 


the market today. 


We are convinced that we can obtain the same long 
years of service from this machine that we have ootained 


from your B Rotarys. 


BR eaucurses . Mia. 
-RMMeBe es vias: 
‘SOS RES: 








Olney P. O. 


Carroll D. 


Yours truly, 


Came. 9. Lm fo. 


Smith, Jr. 


OKES MACHINE COMPANY 


PHARMACEUTICAL EQUIPMENT 


Philadelphia, Pa. 



































ESTABLISHED 


1895 


DY Prareeninn, Ch Mics: 
PRODUCTION ENGINEER 


TRANSFER CONVEYORS 


Again we repeat there is a very general 
need for a transfer conveyor to load and 
unload powder mixers and to transfer ma- 
terials from one operation to another. We 
are thinking particularly of small batch 
work and of instances where a_ great 
variety of products must be made in the 
same equipment. In the great majority of 
instances the transfer of powder products 
must be accomplished by hand which 
means labor and what is worse, it means 
dust. In one case recently we had a very 
careful check of the dust loss involved in 
making an expensive tablet, which is made 
in rather large quantities. It amounted to 
$1,200.00 per year. And it was the source 
of acute discomfort to workers especially 
in summer. In this case annual produc- 
tion warranted the installation of a closed 
system consisting of dust tight, Redler 
conveyors, bins and process equipment. 
But such cases are very rare. Usually the 
problem is met by installing a dust ex- 
haust system, which is only partially ef- 
fective in reducing dust escaping into the 
work room, but it does not prevent or save 
the dust at all. The trouble with transfer 
conveyors is that they cannot be cleaned 
adequately for drug products; they are too 
expensive or else they are too inflexible. 

Redler conveyors, bucket 
screw conveyors, drag conveyors are very 
useful in handling large batch products 
and other materials which will not be 
affected by slight contamination. But for 
handling small lots of edible materials 
which are easily contaminated, they can- 
not be used. They can be brushed out and 
blown out with comparative ease but a 


conveyors, 


drug product conveyor should lend itself 


to thorough washing. Pneumatic con- 
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veyors are easily washed, but they are ex- 
pensive and require more headroom for 
the cyclones and air releases than is gen- 


The Johns conveyor, 
is simple, easy to 


erally available. 
recently introduced 
clean and dust tight. But unfortunately it 
is also the most expensive type of small 
conveyor. It is competitive in all large in- 
stallations but not in small ones. The 
only way we ever were able to accomplish 
the transfer of powders without dust and 
with equipment that was easily washed 
and comparatively inexpensive was through 
the use of a mono-rail and portable hopper 
system. The hoppers, top and bottom, had 
dust tight connections. But they were 
slow and awkward to handle and the sys- 
tem was used only because there was 
fifteen feet of available head room. In 
recent months we’ve seen dozens of in- 
stances where a simple transfer system 
was required, but we haven’t been able to 
find the system. If you know of one let’s 
hear from you. 


NORWICH WIREWORKS 


If you need machine guards, animal 
cages, trash baskets and burners, display 
racks, rat cages, woven wire enclosures, 
portable tables, bin trucks and similar 
miscellaneous equipment get into touch 
with Norwich Wire Works, Norwich, N. Y. 
This outfit builds good, sturdy devices. 
We had them build some portable assem- 
bly tables for Norwich, which were better 
than the specifications called for. These 
portable tables have flat stainless steel 
tops and a low shelf below on which two 
sugar barrels can be carried. They are 
used for carrying the ingredients of each 


batch of goods from the formula depart- 
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ment, where the ingredients are weighed 
out, to the various process departments. 
These tables are illustrated on page 31 of 
the new catalogue just issued by the 
above company. Send for a copy. 


EXTRACTION PRESS 


Some time ago we mentioned to you 
that we had applied for patents on an ex- 
traction press. This press is intended to 
work in conjunction with the above ma- 
chine and it will be ready for test in July. 
The purpose of the press is to reduce the 
amount of menstruum required to make a 
complete extraction, to increase the yield 
by making it possible to handle finer drug 
and to speed up the operation to a point 
where it will be possible to use it on small, 
varied lots. Thus, when we get the press, 
we shall be able, if the commercial ma- 
chine works as well as the model upon 
which the original tests were made, to 
keep the marc in motion as well as the 
menstruum. This appears to be our lucky 
year and we hope it stays that way. 


DUST COLLECTORS 


The C. O. Bartlett & Snow Co., Cleve- 


land, Ohio, has just released its new bulle- 
tin, No. 79—Dust Collectors. This cat- 


alog is complete not only with a de- 
scription of the design and operation of the 
dust collecting equipment itself . . . but 
contains in addition, more than 8 pages of 
basic and extremely usable technical en- 
gineering data, relating to air flow through 
pipes, etc.,—and the solutions of two prac- 
tical and very real dust collecting prob- 
lems, showing the application and use of 


this engineering material. 
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“om JUST RIGHT 
os SOFT DRINK 
POWDERS 


7004 sofr wy 


ackaged on the S &S Filler and 
Sealer, soft drink powder, or any free 
flowing material, is accurately Filled, 
tightly sealed and speedily delivered. One, 
two, or three filling units can be used with 







each sealer. 


A host of well-known users have made the 
S &S Filler and Sealer one of the most pop- 


ular of packaging machines. Wiel 


25 to 150 Units Per Minute 








Convenient payment terms are available. 
Write for complete information. 






MITH © 


PAPER BOX MACHINERY 


STOKE 


PACKAGING MACHINERY 
4912 Summerdale Ave., Philadelphia, U.S. A. 
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PRIVATE LIVES 


This is a tale of John Paul, Norwich 
Pharmacal’s, Snyder and his haltered ego. 
In other words, his famous race horse. | 
was up at the Norwich Pharmacal Co., 
when Snyde bought the noble steed, so I 
know the tale well and am in a position to 
relate it without any embellishment of the 
facts. To give you some conception of the 
beauty of this animal (I mean the horse), 
I must resort to the Muse for an adequate 
means of expression :— 


**He’s a nice old hoss, sound as a ring, 
Ten years old since early last spring. 
His ribs stick out and his chest caves in, 
But he’s a damn fine hoss for the shape 
he’s in.” 


ee 


In spite of all the kidding that’s been 
done about Snyde’s horse, I can assure you 
that he can run like chained lightning. In 
order to clock his time we tried him out in 
a race against Turner Currens. This was 
a bit unfair, perhaps, since Turner ain’t 
what he used to be. Still Turner managed 
to win, by a few yards. And, as you might 
expect, Turner immediately started to 
brag of his accomplishment. I haven’t 
won a heat,” said he, “‘since that fellow 
out in Peoria chased me with an axe many 
years ago.” 

When the horse was christened by 
cracking him over the conk with a bottle 
of Pepto-Bismol, there was considerable 
difficulty over the choice of an appealing 
name. calling him 
Cabby, but John Paul took offense at 
this. ‘This is no livery stable horse,” he 
roared. “Nobody can hire this horse. No 


Turner insisted on 


unworthy name will be acceptable.” 
You've it!’ exclaimed Turner. 
“We'll call him ‘O Unworthy’; it’s pos- 


“es 


said 
itively inspirational!’ And O Unworthy 
it is. We didn’t think this quite as antique 
as Road Apple, but then, we don’t count. 
So if this summer you read of a race be- 
War 


keep your money in your pocket. 


tween Admiral and O Unworthy, 


June °37: 40, 6 





P. S. Notwithstanding all the badinage 
Owen Worthy is a powerful animal and he 
can run like a jack rabbit. He is indeed so 


fast that in his first tryout he burned up the 


track like a meteor and finished with his 
hooves on fire. 

P.S.S. When the first race is run this 
summer you are all invited to come to 
Norwich at Dr. Snyder’s expense. 


HAND PACKAGING 


We present herewith a table of per- 
formances in hand packaging operations, 
which will be useful to you in checking 
your own results. The figures are based on 
standard shapes such as panels, rounds, 
squares and flasks. Necessarily there is 
some variation depending upon the shape 
of bottle, style of cap, shape and size of 
label. The data given represents average 
results and if your performance is better 
than the maxima stated here we'd be very 
glad to hear from you. 

Hand wrapping of small boxes is accom- 


plished at the following average rates: 


IN 


- oe PETE BOWLEY, 


You all remember Pete Bowley of J. L. 
Ferguson Co. Poor Pete. 

Here lies the body of Bald Headed Pete, 

Instead of by neck he was hung by his 

feet. 

That’s the epitaph I’m going to carve 
| water the 
daisies with some of that Irish whiskey he 
fed me, that time I tried to lick Jack 
Dempsey. (He didn’t feed me enough.) In 
case you don’t remember exactly. Pete’s 
the guy who’s been selling filling and 
packaging machines and case sealers for 
J. L. Ferguson Co. these many years past. 


on Pete’s tombstone while 


Pete would rush into your office and say, 
“Hey, you don’t need any machines, do 
You'd say, “no” and after that 
you’d have to throw him out. The reason 
for this preliminary obituary is that Pete 


you?” 


has been exiled to Siberia. It seems that 
one day J. 


Velvet Joe to some, called Pete into the 


L. Ferguson, himself no less, 





Quantities per Hour 





Size One 

Boltle Capping Label 
12, 3-& 
4 ounce 662/827 250/313 
6 & 8 ounce 662/827 250/313 
10 & 12 ounce 662/827 146/183 
16 ounce 662/827 146/183 
32 ounce 662/8 92/115 
Gallons 662/827 90/115 


Two Celloph. Glassine 
Labels Wrapping Wrapping 
125/156 125/156 260/325 
125/156 125/156 260/325 
73/92 110/140 260/325 
73/92 110/140 260/325 
46/58 105/135 155/200 
46/58 40 /60 80/100 


Me OF ee S/S wrapped in No. 300 cellophane 114/143 per hour 
2” yA" x 3/4” ‘ cts éé 84/145“ 
A" x 6" x" ‘ or ae “ 70/88 


These figures are based on table work 
where conditions were reasonably good. 
Therefore they constitute a fair check on 
your present performance. It is our in- 
tention to go on compiling similar data 
until we have tables based on different 
container types and shapes and obtained 
under different operating conditions. This 
will give you a good yard stick. In the 
meantime if you have much handwork to 
do why not send me a table of your 
results. 

The above figures show that in capping 
by hand the size of the container does not 
influence production. This applies of 
course only to cases where the operator is 
not obliged to lift the container and trans- 
fer it to another point. In such a case the 
production drops in direct proportion to 
the weight and size of the container. 
Labeling is governed by the size, type and 
positioning of the label. Wrap around 
labels are slowest to apply. Strip labels 
are pretty bad especially when they must 
be placed in an exact position on the con- 
tainer. Wrapping either with glassine or 
cellophane varies rather widely depending 
upon the size of the container, the top 
finish and whether or not a fold is made on 


the bottom of the container. 
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office. “‘You don’t seem to get the idea,” 
he said. “For ten years I’ve been sending 
you out to sell machines and all you’ve 
written up in that time is the phone 
numbers of a couple of thousand phone 
operators and private secretaries. So I’m 
exiling you to Siberia.”” He tossed across a 
handful of greenbacks and Pete caught 
them in his hat (the first time he took his 
hat off in twenty years) and started out. 
But J. L. is a Scotsman and the money 
took Pete only as far as San Francisco, 
where he decided to represent J. L. Fer- 
guson Co. and several other machinery 
accounts. If any of my machinery friends 
is looking for a first rate equipment agent 
on the West Coast Pete’s the man. Pete’ll 
sell the Golden Gate bridge to somebody, 
sure’n’ hell. 


CONSTRUCTION 


Recently an architect told us something 
worth remembering. When your layout 
will permit, plan a square rather than a 
rectangular building because you will save 
wall space. For example a building 100 
x 100 will contain ten thousand square 
feet of space within 400 linear feet of out- 


side wall. A building 50 x 200 will contain 
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Over 100 of our 


FA wrapping machines 
are now in use 


In the short time since it was introduced, the Model FA type has 
become one of the most popular general purpose wrapping ma- 
chines on the market. It has already been installed by over one 
hundred manufacturers, covering practically every industry in 
which packaged goods are produced. 


Moderately priced. Compact in construction. Fast—wraps 60 
to 75 packages per minute. Extremely flexible—may be quickly 
adjusted to wrap a wide range of sizes. Handles any type of wrap- 
ping material. 

Using printed material in roll form, the FA offers large savings 
over the cost of cut-to-size sheets. With its Electric Eye registration, 
the machine locates the printing accurately on the package. 

Manufacturers still employing hand wrapping or obsolete ma- 
chines should, by all means, investigate the facts about the Model 
FA now! Because of the important savings this highly efficient ma- 
chine makes possible, its price is often completely paid off within 
a few months after installation. 


We shall be glad to show you one in your neighborhood. 


Write for literature. 


PACKAGE MACHINERY COMPANY, SPRINGFIELD, MASSACHUSETTS 

NEW YORK CHICAGO CLEVELAND LOS ANGELES 

Mexico, D.F.: Apartado 2303 Peterborough, England : Baker Perkins Led. 
Melbourne, Australia: Baker Perkins, Pty. Ltd. 


PACKAGE MACHINERY COMPANY 

















Over a Quarter Billion Packages per day are wrapped on our Machines 
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the same area but within five hundred 
feet of wall. A square building, if used for 
general purposes, is impossible to expand 
without disintegration, unless property is 
available to expand it on all four sides. 
But for straight warehousing purposes 
this fact is worth keeping in mind. 


DIESEL ENGINES 

If you are interested in power costs keep 
your eye on the development of Diesels. 
We ran across one recently in a small plant 
which, including depreciation and fuel 
costs, was supplying power at 1 and 4 
cents per KW against a local central 
station rate of four. Progress in the de- 
velopment of diesels seems to have ac- 
celerated immensely since the depression. 
This is attested by the fact a miniature 
size of three horsepower has just been an- 
nounced by The Witte Engine Works of 
Kansas City. 


NEW EXTRACTOR 


We’ve just completed the installation of 
a new type of extractor for one of our 
clients, whose name will be given to you 
as soon as we get permission to tell the 
whole story. We think this machine is an 
interesting departure. In order to be able 
to handle any drug under almost any con- 
dition we designed it so that it can be used 
as an ordinary percolator, as a vacuum 
percolator, as a pressure percolator, as 
a pressure and vacuum percolator, as a 
refluxing percolator, as a_ recirculating 
percolator, as a mixing, vacuum extrac- 
tor, as a steam still and as a dreg still. 
We can 
top or bottom or both with vacuum or 


introduce menstruum from the 
pressure or both vacuum and _ pressure. 
In short we made up our minds this time 
that we'd have a plant that we could run 
one or any 
After several runs have been 


under any combination of 
conditions. 
made so that we can get comparative re- 
shall with per- 


mission tell you the story. 


sults, we our clients 


NEW MIXERS 


Something entirely new in stoneware 
mixers is being made available by the 


U. S. Stoneware Co. in standard sizes 


ranging from twenty-five gallons up to 
five hundred. The novelty of these mixers 
is that they have side-driven stainless steel 
agitators. The agitators are supported by 
outboard bearings, and all vibration and 
thrust is absorbed by the new Flex-lock 
packing developed by this company. The 
rubber packing is housed within a specially 
constructed stuffing box which also forms 
the outboard bearing. The stuffing box 
and agitator assembly is constructed so 
that it can be taken apart in a few minutes. 
Offered by the company from its head 


office at Akron, Ohio, as constituting the 
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least expensive type of corrosion proof 
equipment, which will withstand corrosive 
acids and alkalis as well, the development 
of this novel equipment is worth check- 
ing up. 


STAINLESS STEEL TABLES 


Standard size stainless steel work tables 


are being offered the trade by Alloy 
Products Corp., Waukesha, Wis. The 
same company manufactures cooling 


tanks, constant temperature tanks, storage 
and mixing tanks and kettles. 


PRECISION WEIGHING 
MACHINE 


A new precision machine applicable to 
the processes of continuous weigh-feeding, 
proportioning and batching, called the 
‘“Waytrol,”’ is announced by the Jeffrey 
Manufacturing Co., Columbus, Ohio. This 
combines three features 
super-accuracy: (1) All- 
. (2) a syn- 


machine these 
conducive to 
electric vibrating feeding . 
chronous weigh-belt on a scale beam so 
pivoted as to receive material at the most 
sensitive end .. . (3) automatic all-electric 
control sensitized through a device called 
the Electric Brain. 

On this unit feeding and weighing are 
physically separated processes. Further- 
more, the rate of feed to the weigh-belt, 
which travels at constant speed, is in no 
way dependent on the volume of material 
handled, but is directly by 
weight through the Electric Brain, 
which registers any slight unbalance of the 
belt, makes correction by 
speeding up or slowing down the vibrating 


governed 


and instant 


feeder. For dustless operation and to avoid 
the possibility of error caused by wind 
pressure, the entire unit is enclosed in steel 
and glass. It operates from any standard 
60-cycle lighting circuit. 

Waytrols are available in sizes handling 
a few pounds up to many tons per hour. 
The 


terial weighing 100 Ibs. per cu. ft. at a rate 


smallest will handle granular ma- 


that can be varied from several pounds to 


a maximum of 4,000 Ibs. per hour. All will 
weigh to within 1% of absolute at least. 
Jeffrey Bulletin No. 644 describes the 
machine and its applications in detail. 


SOLUBILITY OF CHOLESTERIN 


Cholesterin does not dissolve in water. 
About 10 g. dissolve in one liter of 90% 
ethyl alcohol or in one liter of 75% 
propyl alcohol; 25 g. dissolve in one liter 
of ethyl acetate diluted with 12 to 15 
liters of water. These solutions cannot be 
much further diluted with water. The 
ethyl acetate solution, because of its 
odor and volatility has limited use in 
cosmetics. 

Various and 
such as methy] salicylate are good solvents 
for cholesterin. Their practical use is 
limited, however, by the fact that they 
often cause irritation of the skin and be- 
cause of their powerful odors. These sol- 
vents are most useful in stabilizing solu- 
tions of cholesterin in less powerful sol- 





iso- 


essential oils aromatics 


vents. 

Twenty-five grams of cholesterin dis- 
solve in 75 g. of stearic acid at 80° C.; 10 
g. of cholesterin dissolve in 90 g. of cocoa 
butter: 20 g. of cholesterin dissolve in 80 g. 
of beeswax; 20 g. of cholesterin dissolve in 
80 g. of ceresin or spermaceti. 

Fat solutions are necessary for the pre- 
With this 


no other emulsifying 


duction of W/O emulsions. 
type of emulsion 
agent is necessary, although the addition 
of oxycholesterin and other cholesterin 
derivatives is useful for stabilizing the 
emulsion and making emulsification easier. 

To produce O/W emulsions, stir the 
solution of cholesterin in oil (with the ad- 
dition of other fats and oils if desired) 
with typical O/ W emulsifying agents and 
water. These emulsifiers are soaps. so- 
dium cholate, glyceryl monostearate, etc. 
Sodium cholate also promotes the solu- 
bility 


tures. Seifensieder-Zeitung. 


of cholesterin water-alcohol mix- 





WAYTROL PRECISION WEIGHER 
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Something NEW in Tablet Coating Pans! 


The new electric direct drive stand for copper or galvan- 
ized iron tablet coating and polishing pans is the first im- 
portant departure in the design of such pans in many years. 

The new Colton Direct Drive Coating Pan is a complete 
self contained unit having its own direct drive mechanism 
mounted on the base, thus eliminating all belts and shaftings 
and making a pan much quieter in operation and very much 
easier to operate. The shape of these pans and the angle 
at which they are set are correct to give finest results in 
coating and polishing and are based on Arthur Colton’s many 
years of experience of building such equipment for the drug 
industry. 

These pans are made of copper or galvanized iron in a com- 
plete range of sizes and capacities to suit your requirements. 
Polishing pans can be lined with canvas at a small extra cost. 






Send for our new circular 
THE NEW ELECTRIC DIRECT 
DRIVE STAND 


é cS 
ae Sa 
if 
y n 
f ™ 


ARTHUR COLTON Sugg 
COMPANY 


Deiroit, Michigan 


\ 
So 





2620 East Jefferson Ave. 


Modern Units are Essential for the Laboratory 
ROSS 


#18 W.C.8inch 
Motor Driven 


GALVANIZED IRON PAN 


No. 4 STAND WITH COPPER PAN 


























Motor Driven 


Ointment | Laboratory 


Mill Mixer 





For mixing and combining of liquid, 


Mounted on base. 
paste and semi-paste materials. 


For milling of tooth paste, rouge, ; , : 
Container tin coated, easily removable. 


creams, ointments, etc. 
Mixing capacity one gallon. A substan- 





Water jacketed or steam jacketed, as 
necessary. 








SEND FOR CAT. 








83 EMERSON PLACE “ 








tially built, portable mixing unit adapt- 
able for many purposes. 


{LOGUE No. 10 


CHARLES ROSS & SON COMPANY 


Manufacturers of Mixing and Grinding Machinery Since 1869 


BROOKLYN, @. ¥., U. S&S. A. 
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READY FOR HUMID SUMMER WEATHER 


The illustration shows one of the three LECTRO- 
DRYERS now being used by one of the most 
prominent pharmaceutical manufacturers in the 
country. 

There are no delays caused by high humidity 
where the LECTRODRYER is used. The LECTRO- 


DRYER provides winter dryness on the most 
humid summer days. Positive and inexpensive 
humidity control is provided. 

May we show you what the LECTRODRYER can 


do for you? Write now for our illustrated bulletin. 


Investigate the LECTRODRYER. 


PITTSBURGH LECTRODRYER 
CORPORATION 


FOOT 32nd STREET, PITTSBURGH, PA. 
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Seivstif DRYING diez 


) with PROCTOR DRYERS err: 


Cabinet 
Tray Dryer 







The texture and color of a product are often dependent on scientifically correct 
drying. It is highly important, therefore, to select a dryer that is ideal for the 
perfect drying of a particular product . . . a dryer by a manufacturer with a reputa- 


New Proctor 
tion to uphold. Proctor Dryers have been proved over a long period of time and Laboratory Dryer 
in a large number of installations to be correct for the uniform drying of pharma- 
ceuticals and cosmetics, and a wide variety of allied products. In some cases, standard 


units are satisfactory, in others, it is necessary to design special dryers, but in 


every case, economical, highly efficient and perfectly uniform drying is assured. 


New Proctor 


Soap 
Chilling Roll 





PROCTOR & SCHWARTZ, IN<. 


Vieni 


PHILADELPHIA 








JUST PURCHASED 
A REAL utility Capper 7 - 


For Both LARGE and SMALL Plants 


3—Pfaudler 150 gal., tilting type, glass lined, 


rouge and powder Mixers, with double motion 
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Made to measure for short soueear. i ight —— 
sis 5—J. H. Day 100, 200, 400 lb., belt and motor | 

runs and as an aux! | lary driven porenen Siieees. sas dae | -_—— 

j 1—J. H. Day No. 1, gals. Brighton Mixer. eas 
machine where many styles 2— Kiefer, Metal-Glass 100 gal. Percolating Units. | 

: Ayers automatic Tablet Counting machine. 

and sizes of caps are used, 6 Abbe dar Mills. G to, 4 gals; capacity. 

H H 6—Abbe Pe e Mills, 25 to gal. capacity. ———— 
this high-speed capper 4—J. H. Day, Eureka, National Powder Fillers. == 
brings real savings in time 1 Dey 40 gal. motor driven, Pony Mixer, monel | 

3—40 gallon Pony Mixers, BRAND NEW. 
and labor. 1—Colton, worm style, tube filler. 
1 aoe _ pogo arena Po ge ” 7 

: a8 H 2—Stokes No. 2-C piston type ube and ar 
It is equally efficient on jars, Fillers. 
bottles and metal containers eee Ne. 9 Tabs toe ane Ee 

4 . —Stokes No. 90-D automatic Tube Filling and 
—setting any style or size l Closing machine. Sree ; 

1—Colt No. automatic T 2 ng an 

screw cap up to 54 mm. Glosing Machine. S i 

: . 8—U. S. Kiefer, International, Alsop, Seitz Filters. 
Maximum capacity above 2—No. 3 Rotey Sifters. P ‘ 

: 20—Pfaudler, Glascote 20 to 200 gallon Storage 

90 caps a minute! ea a 

ee Shae ee faeces SEND FOR BULLETIN COVERING COM- one 

For further information and PLETE STOCK RE, fe 

tllustrated lite rature, write eT rakes ETC. a 

R. G. Haskins Company, **‘We buy from single items to complete plants.”’ 

4648 W. Fulton Street, 





Chicago. 


: 
| measkins 


















Agent for George G. Rodgers Co. 
Manufacturers of Tube Filling and Closing Machines 


FLEXIBLE SHAFT EQUIPMENT 













with Greater Adaptability 187 Varick Street New York, N. Y. 
Cable Address: —Bristen Tel. WAlker 5-6892-3-4 
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BOTTLE FILLERS 


SPEED, SIMPLICITY, ACCURACY AND 
WORKMANSHIP ARE THE REASONS WHY 
ERTEL FILLERS ARE IN DEMAND. 

r 


BACK GEARED. 
MIXERS 


Complete, proper | 
mixing is of special | 
importance in drug and | 
cosmetic manufacture. 

An Ertel Mixer speeds 
up mixing, assures 
proper mixing, and 


mr STRAIGHT LINE SEMI-AUTOMATIC 


a 











aici 








MANUFACTURERS of 


Asbestos Disk Filters, 
Neutral Asbestos Filter 


offers extra portability. Sheets, Pumps, Portable 


; z Mixers, Glass-Lined and 
The Ertel Mixer is Stainless Steel Tanks, 


scientifically balanced lechatad Tanke: Potala 
and easy to handle. and Semi-Automatic 
Vacuum Bottle Fillers, 


SEMI-AUTOMATIC FILLER Capping Equipment. 


ERTEL ENGINEERING CORP. cos, 10 cos om st, new vork, wv 


You Can Get Better Grinding 
of Wet or Dry Materials with 


ABBE 
JAR MILLS 


or 
PEBBLE MILLS 
Abbé Ball or Pebble Mills — plain or 


These Abbé Mills have long been jacketed; for vacuum or pressure; also 




















widely accepted for superior grinding __ with dustproof housing. 


Abbé Jar Mills in any combinations and @Nd thorough, intimate mixing or 
sizes for grinding same or different ma- blending of wet or dry materials such 


terials simultaneously. as drug extracts, chemicals, rouge, 
face powder, cosmetic colors, etc. 


There's a size and type of Abbe Jar 
Mill, Ball or Pebble Mill for every 


manufacturer, large or small. 


Write for Catalog No. 42 


ABBE ENGINEERING CO. 


56 Church St. New York, N. Y. 
COrtland 7-1115 
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Since 1924, sales of Mikro- 
Pulverizers have risen con- 
sistently year after year. Trial 
orders have developed into 
repeat orders for 5, 10 and 
even 30 Mikros for a single 
plant. Industry has compared 
results and found the Mikro 


outstanding. 


Prove this for Yourself! 


Send for our 32 page book- 
let containing performance 
data, typical installations, re- 
sults in over 100 industries. 
Prove for yourself that the 
Mikro-Pulverizer can save you 
money, give better results and 
pay for itself in an incredibly 
short time. 


PULVERIZING 
MACHINERY COMPANY 
107 Valley Road 
Roselle Park, N. J. 




















REG. U.S. PAT... OFF. 


Jhe MIKRO- 


PULVERIZER 
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THE ELECTRIC HOMOGENIZER FOR 
SMALL-SCALE MANUFACTURE 


Designed to meet a very definite need in smaller plant pro- 
duction, experimental work, and as auxiliary equipment to 
large scale production units. It is particularly suited to limited pro- 
duction and for laboratory purposes where extremely high pressures 
are not required. 


Recommended for mak- 
ing all kinds of liquid 
emulsions and suspen- 
sions, and for ointments, 
creams, lotions, etc. 


This homogenizer has 
an operating capacity of 
from 12 to 15 gallons per 
hour. It is sturdily con- 
structed, with long hour 
heavy duty motor, and 
meets all requirements 
of continuous service. 


Complete literature, in- 
cluding the booklet 
“Cosmetic Emulsions 
and Their Stable Prep- 
aration,’* upon request. 


A convenient system of 
deferred payments avail- 
able if desired. 





INTERNATIONAL EMULSIFIERS, Inc. 


666 LAKE SHORE DRIVE, CHICAGO, ILLINOIS 


SPECIAL OFFERINGS 
REBUILT EQUIPMENT 


1—800 Ib. Dry Powder Mixer. 
1—6000 Ib. Dry Powder Mixer. 
3—Powder Fillers -- Stokes & Smith, Day and Rodgers. 
1—Peerless Air Conditioner—Ajir Washer for powder room. 
3—Day Rapid Sifters No. 1 to No. 3. 
1—Combs Gyratory Sifter. 
1—300 gal. jacketed agitated Glass-Lined Tank. 
1—500 gal. jacketed agitated Glass-Lined Tank. 
1—500 gal. jacketed Glass-Lined Tank. 
2—16” and 20” Schutz-O'Neill Pulverizers. 
5—Pebble Mills, 10 to 160 gal. capacity. 
2—Mead Mills No. 2 and No. 3. 
1—U. S. 12” Drum Filter. 
3—Scientific 16” Dise Filters. 
1—10 x 10” Aluminum plate and frame Filter Press. 
1—12 x 12” Aluminum recessed plate Filter Press. 
1—Kiefer type 10 plate multiple Disc Filter. 
1—No. 5 International aluminum Filter. 
1—Kiefer 6” multiple disc Filter. 
6—Galvanized Percolators, 10 to 75 gal. 

75—Copper and Aluminum steam jacketed Kettles. 

20 to 300 gal. capacity, with and without agitators. 

1—Stokes Eureka Tablet Machine. 
1—Colton 2-B Tablet Machine. 
5—Portable Mixers -- 1/4 to 3/4 horsepower. 
8—Hobart and Read 3-speed Mixers, 20 to 80 at. 
2—U. S. and Kiefer Rotary Bottle Rinsers. 
1—30’ Belt Conveyor Table (New). 


A complete line of used, rebuilt and guaranteed 
Process Equipment. Send us your inquiries. 


Wanted: IDLE EQUIPMENT—Send us your list 


LOEB EQUIPMENT SUPPLY CO. 
914.N. Marshfield Ave. (Tel. Monroe 5602) Chicago, III. 




















SIFTING 


and 


MIXING 


DA 


© EQUIPMENT.. 








Day Ro-Ball Stabilized 
Gyrating Screen mounted 
on a Day Jumbo Mixer. 


The unit shown above provides a continuous 
sifting operation on dry powder, producing 
1500 pounds every eight minutes. This unit 1s 
free from v ibration, is compact in design, 
sturdy in construction, and uses a minimum 
of power. 

The Day Company has been manufacturing 
Sifting and Mixing equipment for over a half 
century, and no matter what your sifting and 
mixing problem may be, whether in the incor- 
poration and blending of dry powders, light 
paste or heavy plastics, there 
is a Day machine for your 
purpose. 

Competent Day 
Engineers w il] 
gladly cooperate 
with you in work- 
ing out your prob- 
lems. 

Write for full in- 
formation, or send 
specifications of 
your requirements. 





Day ‘‘B’’ Hunter Sifter & 
Mixer (200 Ib. capacity) 


The J. H. Day Company 


Factories and Principal Offices 
Cincinnati 


Ohio 
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One Maker Said... 


‘The pH machine pays for itself every 
week.’ Another, ‘*We discovered the cause 
of a costly trouble in one week.’ 


pH Pays Dividends 


The NEW Coleman is so simple to operate 
. . . with such long service life from bat- 
teries, too . . . even the office boy has be- 
come a pH expert! You, too, can make 
money through simple, accurate pH control. 


New Sealed Electrodes 





eliminate careful, daily refilling with costly 
chemicals . . . not a single one replaced 
since these NEW models were announced 
in November last! 


— 


Abbott Laboratories (3) 
Procter & Gamble Co. 
Packer Mfg. Co. 


Wilson Laboratories 


Bristol-Myers Co. 
Noxzema Chemical Co. 
Parke, Davis Co. 

G. D. Searle & Co. 
Cincinnati Chem. Wks. (2) 
Victor Chemical Wks. (2) 


through 600 installations . . . what 
you may need for your problem. 
; cL stea:\ Ask us for awe PRX 
Wo iy \ OWACO Catalyst No. 3537DC, 
’ \ shows 4 New Coleman pH Elec- 
trometers. 
OCircular EE82, 
man pH Meter. 
O Bulletin 371DC . . . Dr. Malcolm 
ee Dole’s 32 page, ““Measuring pH 
a with the Glass Electrode.” 


Upjohn Co. (2) 


Dow Chemical Co. (2) 


shows the Beck- 


LABORATORY SUPPLIES AND CHEMICALS 


111 N. CANAL ST. 
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New and Used 
MACHINERY COSTS RISING 
--- Fill Your Needs NOW! 


6—Day & Ross Pony Mixers—8-15-40 gal. 

2—Stokes & Stokes & Smith Power Fillers. 

7—Day, Gedge Gray Powder Mixers—50 to 4000 Ibs. 

2—Kent & Ross 3 roll Water Cooled Mills. 

2—Colton worm type tube Fillers. 

2—Colton No. 14 and No. 6 Automatic tube Fillers, Closers and 
Clippers. 

8—Aluminum Steam Jacketed Kettles 3-200 gal. 

3—Abbe Eng. Pebble and jar Mill 1 gal. to 300 gal. 


Misc.—Dryers, Colton Suppository Press, Grinders, Granula- 
tors, Labelers, belt Conveyors, glass lined Tanks, Agitators, 
Filters, etc. 


New FMC straight line and Ro- 


New FMC Tube Fillers 
tary Syphon Fillers 


New FMC Closers and Clippers New FMC Belt Table Conveyors 
New FMC Portable Mixers New FMC Vacuum Fillers 


“Only one can Cable address 
be FIRST”’ “EFFEMCY”’ 


"See Firstar 





419 Lafayette St. 


\ 


First Machinery Corp. sew ton ci, 


yur surplus equipment” 





























Sort--- | 
Feed and 


Apply | 
your 


CAPS 


The Modern 
Way 


CAPEM Automatic Screw Cappers are recog- 
nized the world over for absolutely depend- 
able, efficient performance. Substantial savings 
soon liquidate your investment when you 
specify CAPEM. 

* 


Your request for further particulars involves 
no obligation 





‘ | 


Consolidated Packaging Machinery Co. | 


1400 West Avenue Buffalo, New York | 

















Pharmaceutical 
Flavoring Extracts 
Dental 

Veterinary 


Doses 


101 WEST 3lst STREET 





SECOND EDITION 


PHARMACEUTICAL RECIPE BOOh 


Authority of the American Pharmaceutical Association 


FORMULAS 


Laboratory Reagents 


Schedule of Antidotes for Poisons 
Tables of Solubilities 


Practically all these Formulas have been tested 


Price $5.00 delivered anywhere. Please enclose check with order. 


THE DRUG AND COSMETIC INDUSTRY 


Book Department 


Photographic 

Technical and Miscellaneous 
Chiropodist 

Cosmetic 


NEW YORK CITY 
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WORCESTER, MASS. 


Makers of complete line of automatic and 
semi-automatic Icbelers. 


MODEL-S:- IMPROVED 
Jit WORLD 
\ LABELER 
{stuf ‘ ] 
The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 
Economic Machinery Company 














SINGLE PUNCH and 
Rotary Tablet Presses 


RUGGED CONSTRUCTION 


TWELVE MODELS 


Single and Double Action 


Without a peer from the standpoint 
of rigidity of design, as well as for 
durability and low cost of mainte- 
nance. 

Preforms of bakelite and other materials 


SPECIAL PRESSES BUILT TO ORDER 


Send for New Catalogue and Prices 


Kux-Lohner Machine Co. 


2145 Lexington St. Chicago, IIl. 





All Single Punch and Rotary Presses Completely Covered by Patents 




















REBUILT 
EQUIPMENT 


1—Colton No. 3 Combination Tube Filling, Closing and Clipping 
Machine, motor driven, for liquid pastes in tubes and jars. 


1—Urie Universal Tube or Jar Filler, motor driven. 

1—Colton No. 10 worm type Paste Filler, for cans or jars up to 1 qt. 
1—KarI Kiefer Visco Piston type Jar Filler. 

5—Pony Mixers, Day and Ross make, 8 and 15 gals. 


Tablet Machines—1-Colton 2B,1/2'"'; 1-Mulford, 1 1/4''; 1-Stokes 
O, 3/4''; 2-Colton No. 2 Rotary, 5/8"; 1-Colton No. 37 Rotary, 
2’; 1-Stokes Eureka hand, 1/2". 


2—World Rotary Automatic Labellers. 

8—World, Ermold and National semi-auto. motor driven Labelers. 

1—McDonald ‘‘Weeks’’ type Automatic Labeler. 

Dry Powder Mixers, several with sifters, lab. size to 4000 Ib. cap. 

1—Colton 2B Gelatin Coating Machine. 

4—Colton Dry and Wet Granulators. 

1—Filler Machine Co. 4 spout Filler, monel fitted. 

1—U. S. Bottlers 22-spout Rotary Vacuum Bottle Filler, monel 
fitted, with conveyor. 

5—Gravity and Vacuum Bottle Fillers, 2 to 6-spout. 

1—National MG Powder Filler and Weigher. 

1—Ferguson ‘‘Packomatic’’ Filler, Weigher and Sealer. 

1—200 gal. Pfaudler Jacketed closed Glass-Lined Kettle. 

2—Redd Powder Carton Filling, Weighing, Sealing Units, complete 
—adjustable, 50 per minute. 

2—Ferguson Carton Wax Wrappers. 1 Pkg. Machy. Cellophane 
Wrapper. 


MISCELLANEOUS—Kettles, Drug Mills, Ointment Mills, Pul- 
verizers, Grinders, Sifters, Screens, Colloid Mills, Filters, Filter 
Presses, Coating Pans, Pill Mass Mixers, Pot Mills, Tanks, Stills, 
Agitators, Pumps, Boilers, etc. Send for complete bulletin. 


What have you for sale? Send us a list. 


Consolidated Products Company, Inc. 


20-21 Park Row Telephone: Barclay 7-0600 New York, N. Y. 
Warehouse and Shops: 331 Doremus Avenue, Newark, N. J. 














EQUIPMENT 


MIXERS + AGITATORS - FILTERS - GLASS COATED TANKS 
BOTTLE FILLERS ~- RINSERS - CAPPING MACHINES 
LABELING & CONVEYING EQUIPMENT - ASBESTOS 
DISCS FOR ALL FILTERS +: PORTABLE PUMPS. 

















Portable Electric 
Screw Cap Tightener 


This machine is an absolute 
necessity to concerns using 
screw caps on bottles, jars or 
cans. 


Operates from any light 
socket, fits all size caps. Tight- 
ens every cap uniformly at 
speeds up to 100 per minute. 
Has many other exclusive la 
and money saving features. 





write for complete catalogue 

Alsop Engineering Corp. 
367 Main Street 
Milldale, Conn. 
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* C xperimental Mage 

¢ 
It is being used and has been used by some of our 


larger customers for years. Cyclamal has been proven 
to be a chemical of exceptional value. Why? 



























Its refreshing and powerful odor. 

Five times stronger than Hydroxy Citronellal. 

It is stable. 

Ripens and improves with age in the finished product. 
Remarkable fixing ability. Boiling point 250° C. 

Freedom from discoloration. 

Reasonable cost. 

May be used in moderate priced odors as well as the most 
expensive extracts. 


We tentatively suggest its use in the following 
proportions: 


Cyclamen—1 part Cyclamal to 5 parts Hydroxy Citronellal. 
Lily of the Valley—l part Cyclamal to 15 parts Hydroxy 
Citronellal. 

Linden—1 part Cyclamal to 4 parts Hydroxy Citronellal. 
Lilac—% to 2% of the whole compound. 

Mimosa—1 to 2% of the whole compound. 
Honeysuckle—1 to 2% of the whole compound. 

Fancy Odors—1 to 5% of the whole compound. 


Samples will be cheerfully sent upon request. 


Agfa Cyclamal is of 100% Purity. 


AGFA AROMATICS DIVISION 
GENERAL DRUG ie ae 


170 Varick Street, New York City 


1220 W. Madison) St., Chicago 907 Elliott Street, Windsor, Ont 
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HAIR TONICS 
Amr tonics have received very little 
attention in the last few years. It 
appears to us that there are many 
opportunities for the development of new 
types of hair preparations which would re- 
ceive wide acceptance by the buying 
public. 

Generally speaking, these products have 
been divided into two classes, namely: the 
oily tonic, and the product which consists 
mainly of alcohol and water, together with 
stimulating agents to attempt to promote 
the growth of the hair. The oily type, 
over the last several years, has obtained 
an increased popularity due mainly to the 
fact that it has been used more as a hair 
dressing than a scalp treatment. There 
have been variations of this type of oily 
tonic but most of them are based on the 
use of either castor oil and alcohol or pure 
mineral oil preparations. A divergence 
from this type has been the alcohol and 
which has also 


odorless kerosene 


enjoyed some popularity. 


type 


It is our opinion that these tonics have 
served their purpose well, depending upon 
the scalp to be treated. The oily tonic 
consisting mainly of castor oil and alcohol 
has been found very beneficial in cases of 
dry scalps and during the summer when 
The 


demand for this type of hair dressing has 


many people are at the beaches. 
greatly increased. However, it is mainly 
a matter of taste. There are many new 
and interesting types of materials which 
have recently been developed which, with 
some research, would probably result in 
the production of other new and more 
efficient tonics. 

The perfuming of these materials de- 
pend, of course, upon the ingredients used. 
In the case of the mineral oil tonics, it is 


necessary that the ingredients selected in 
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the perfume oil are completely soluble 


alcohol is this 


since no present. — In 
instance, each item in the formula should 
be tried for solubility in mineral oil. Ttems 


With 


respect to the castor oil types of tonics, it 


which cloud should be eliminated. 


is necessary to overcome the odor of the 
castor oil present. This condition has been 
greatly facilitated by the recent develop- 
ment of odorless castor oil but even then 
the objectionable odor of this fixed oil is 
difficult to perfume. The products on the 
market today, of this character, with one 
exception, have been very successful in 
accomplishing this purpose but they are 


along one general type of scent and it is 














ell 


believed with the wide range of aromatic 
chemicals available, that other satisfactory 
doors could be developed. 

The quantity of perfume oil to be used 
in hair preparations varies depending upon 
the class of trade, but generally speaking, 
one ounce to the gallon of 60 per cent 
alcohol is amply sufficient. The reason 
for this is the fact that the hair stubbornly 
retains perfume scents and all irritating 
perfume materials should be eliminated 
since the scalp is very sensitive to irritating 
aromatics. Caution should be taken that 
any of these materials having an alkaline 
reaction should be only used in those per- 


fume materials that do not readily discolor. 


nie 





“Do you think we'll have time to change our clothes before the 
meeting, this morning?” 
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new arrivals 


@ TEGIN FLAKES, made inthe U.S.A, 
and chemically the same as ourimported 
TEGIN in slab form. An emulsifier for 


neutral greaseless creams and lotions. 


@ TEGOLAN. a concentrated cholesterin 
product entirely derived from lanolin 
and containing no diluents. Used as a 
source of cholesterin in creams and 


lotions. 


Th. Goldschmidt Corporation 


153 WAVERLY PLACE, NEW YORK 


2260 E. 15th St., Los Angeles @ 245 Union Blvd., St. Louis ¢ 80 Boylston St., Boston @ 325 W. Huron St., Chicago 
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™ COMPOUNDER’S CORNER 


VITAMIN CREAMS 


There is no doubt that vitamin D can 
be absorbed through the skin. This has 
been demonstrated by experiments on 
animals by Dr. E. Fodor and other 
workers. Indeed, this is the normal 
method whereby we obtain our supplies of 
this vitamin, which is produced by the ac- 
tion of sunlight on the ergosterol present 
in the secretions of the sebaceous glands. 
It is at least highly probable that other 
vitamins, if properly compounded, can be 
absorbed in a similar manner. 

Two general methods of preparing vita- 
min-containing creams exist, and it is with 
the preparation of such creams that this 
summary is primarily concerned. Either 
a natural product rich in one or more 
vitamins can be used or standardized solu- 
tions of the desired vitamins can be em- 
ployed. The latter method has the advan- 
tage that the exact vitamin content of the 
cream is known and can be stated on the 
label. The isolated vitamins in their pure 
form are generally not suitable because of 
their high concentration in relation to the 
proportions required. Vegetable oils, in 
general, contain only small proportions of 
vitamins and mineral oil contains none at 
all. Two oils which have recently found 
much favor in the cosmetic industry as 
oils rich in vitamins are turtle oil and 
avocado oil. The latter is said to contain 
vitamins A, Bo, and D. 

The use of these oils in cosmetic creams 
has been objected to on the grounds of 
odor in the case of turtle oil and color in 
that of avocado oil. To meet these ob- 
jections, deodorized and decolorized grades 
of these oils have been placed on the 
market. It is doubtful, however, if any 
vitamins present would withstand the 
treatment necessary to produce these re- 
fined oils and their use cannot be unre- 
servedly recommended. In the case of 
turtle oil, the odor can be covered by care- 
ful perfuming. With avocado oil, the 
color can best be intensified by traces of a 
suitable green dye. 
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Alternatively, a standardized solution of 
the vitamin in either mineral oil or a suit- 
able vegetable oil may be employed. There 
are available a number of standardized 
carotene solutions (to act as vitamin A 
precursor) but those containing chloro- 
phyll should be avoided. Carotene colors 
creams a pleasing butter-yellow. 

Vitamins are adversely affected by 
heating, especially when prolonged. It is 
therefore advisable to adopt a procedure 
for making vitamin creams in which the 
vitamin-containing constituents are heated 
as little as possible. Water-in-oil creams 
made with various types of absorption 
bases are quite satisfactory, the special 


vitamin-containing oil replacing part of 


the oil in the usual formula. Oil-in-water 
creams are made in the usual way, but 
with some of the oil omitted. Special vita- 
min oils are stirred into the emulsion as it 


cools. 





Vitamin C is generally incorporated in 
the form of lemon juice, but other fruit 
juices may be used for variety. The emul- 
sifying agent should be compatible with 
acids. Lemon creams may be labelled 
‘vitamin C creams” if desired. The incor- 
poration of a little lecithin (14 to 2 per 
cent) in vitamin creams is generally ad- 
vocated as facilitating absorption. It 
certainly enhances the stability of the 
creams. H.S. Redgrove, Pharm. J. 


INSECT BITES 


In general bites and stings (other than 
wasp stings) should be treated with a 
mildly alkaline lotion, while wasp stings 
require acid treatment. 

Painful swellings may be reduced by 
the immediate application of a strong (20 
to 40 per cent) aqueous solution of mag- 
nesium sulfate which also seems to be 


slightly preventive with some insects. A 


“ROMEL adler 


“But:with your figure, dearie, you don’t have to use so much tan lotion.” 
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OF FIXED AND 
FOR PERFECT iyfytos VOLATILE OILS 
USE THIS HIGH-TEST ALL-VEGETABLE EMULSIFIER 


FA @GCEOEFACE 


(TRADE-MARK) 
FACTOLAC is as perfect a combination of vegetable excipients as can be achieved for the 
preparation of PERMANENT emulsions of both fixed and volatile oils. It is an absolutely 


We are always glad to put the pure, harmless, neutral emulsifying agent, and will produce emulsions more economically 
practical experience of our and conveniently than other substances of like nature. 

Laboratories at your service Emulsions made from FACTOLAC are vastly superior in composition and appearance than 
in working out an ideal emul- those made with ordinary gums, because each gum entering into the manufacturing of 
sion formula for your product. FACTOLAC is carefully selected and standardized so that an emulsion made with FACTO- 
Correspondence on this sub- LAC will always be the same and of a smooth and creamy consistency. 


ject is cordially invited. Book of Formulas, Samples and Quotations on request. 


HoPKINS’ Neutral powDERED WHITE SOAP 











All the exacting require- will correct and overcome all difficulties and trouble that 


ments that are essential in 
a Neutral Powdered Soap 
as to color, taste, free from 
alkali, profuse lasting lather, 
resistance to changing 
temperature, anti-acidity, 
and the uniformity and fine 
appearance of finished 
products will be found in 
Hopkins Powdered Neu- 
tral white soap. 


you may have in preparations where Soap is an important 
factor. 

Laboratory Controlled guaranteeing uniformity of chemical 
and physical characteristic; the quality of this snow-white 
perfectly manufactured Soap is always kept at a high stand- 
ard—so pure it is used in hospitals. 


WRITE FOR QUOTATIONS, INFORMATION AND PRICES 





J.LLHOPKINS & COMPANY 220 Broadway new YorK 



















WHITE OILS = \“ 


ALN i Fav 
reach medicine cabinets in many re 
different ways ...in many dif- 


ferent forms. 












ATLANTIC ATREOL 
|) q— WHOLESALE AND RETAIL DRUGGISTS 


Af, 4— CHAIN DRUG COMPANIES _— 
LS) €— PHARMACEUTICAL MANUFACTURERS ; 


€ Hospirats 
 _— aie 
|, amiantic opnol | 
7 


Ms 





































Specialty Sales Department 


260 South Broad Street Philadelphia, Pa. 
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quinine-cod liver oil ointment along the 
following lines seems to be excellent as a 
general preventive and curative  treat- 
ment: quinine hydrochloride 5, cod liver 
oil 25, lanolin 70, oil of lavender as per- 
fume. (The use of a hydrated lanolin ab- 
sorption base should give a far better 
product than the above sticky mixture). 

One of the simplest of insect repellents 
consists of cedar wood oil 3, citronellal 7, 
spirits of camphor 4. R.G. Harry, Manuf. 
Chemist. 


TESTING COSMETIC PRODUCTS 


We quote the following story from the 
Manufacturing Perfumer because it ex- 
actly coincides with our recent experience 
in trying to get a worth-while collective 
opinion on the merits of a new lipstick 
from a fairly large group of women. On 
the serious side, if you can convince your- 
self (not hypnotize yourself) that your 
newly developed item is superior to the 
one you have been making and selling, 
then it probably is better. Unless the old 
product was subject to much criticism, 
however, changes should be made very 
gradually, to avoid too abrupt a change 
away from a product to which customers 
have become accustomed. 

“A new series of highclass lipsticks, of 
the semi-indelible type, made with a 
moderately greasy base, was projected. 
Before placing on the market, the manu- 
facturer adopted the not 
pedient of giving samples to various women 
employees of the firm and asking for their 
All the factory girls turned the 
stick down. The manufacturer thereupon 
made a fresh batch and packed them in 
the type of case used for the very cheapest 
brands of lipstick. These were given to the 


unusual ex- 


opinion. 


factory girls for their opinion. They were 
not told, of course, that the sticks them- 
selves were precisely the same as the pre- 
vious lot. One and all pronounced the 
sticks to be very nice indeed, better than 
those they usually employed. A similar 
result was obtained with higher grade em- 
ployees habituated to the use of more ex- 
pensive lipsticks. They didn’t quite like 
the new sticks. But when asked to try out 
samples packed in cases similar to those 
used by a competitor whose lipsticks are 
highly reputed, the girls declared them to 
be excellent. Evidently the pack exerts 


an hypnotic effect.” 


SODIUM LAURYL SULFATE 
IN DENTIFRICES 


Primarily because it lathers equally well 
in hard or soft waters and because it is 
compatible with many substances that 
destroy the effectiveness of soap, sodium 
lauryl sulfate has attracted considerable 
manufacturers of tooth 
Before this material 


attention from 
pastes and powders. 
could be widely used, however, accurate 


data as to its effect upon the teeth and in 
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the oral cavity had to be gathered. P. C. 
Kitchin and W. C. Graham have made 
the necessary investigations and report on 
their findings in the “Journal of the 
American Dental Association.” 

In a total of thirty-nine mouths, alkyl 
sulfate tooth paste was a superior cleanser 
to soap paste in twelve individual cases; 
soap tooth paste was superior to alkyl sul- 
fate paste in eight individual cases. The 
remainder of the group tested showed a 
marked superiority for neither. 

There was no evidence of inflammatory 
reaction in the soft tissues under the use of 
either the alkyl sulfate tooth paste or the 
soap tooth paste. 

The difference in abrasive action of the 
akkyl sulfate paste and the soap paste 
was so slight as to be negligible in any 
comparison of cleansing ability. 


DENTIFRICE PATENTS 

To a liquid or pasty dentifrice is added 
a foaming agent such as a sulfuric acid 
ester of a higher aliphatic alcohol or its 
salt, e.g., sodium lauryl sulfate. EL. Elbel 
(assigned International Scientific Products 
Co.). U.S. Patent 2,054,742. 

In the preparation of anhydrous den- 
tifrice pastes, to avoid the decomposition 
of active constituents, oil is used in the 
paste, along with a moistening, mucilagi- 
nous, emulsifying agent. As examples: 
200 g. of mineral oil are treated with 
20 g. of tragacanth gum, 30 g. of anhydrous 
soap, 30 g. 
saccharin, 2 g. essential oil and then given 
bulk by the progressive addition of pre- 
cipitated chalk. In another example, a 
paste is obtained by grinding 200 g. of 


of sodium perborate, 0.5 g. 


olive oil with 20 g. of monosodium phos- 
phate, 20 g. tragacanth gum, 20 g. saponin, 
0.5 g. saccharin, 2 g. essential oil, 250 g. 
calcium carbonate. These pastes are com- 
pletely stable. G. Behr. German Patent 
630,344. 


PARA-CHLORO-META- 
XYLENOL 


The chlorinated xylenols, of which p- 
chloro-m xylenol is an example, are being 
increasingly used, usually in soap solu- 
tion, as non-poisonous antiseptics and 
disinfectants. Para-chloro-meta-xylenol 
is a white, crystalline powder with a 
phenolic odor. In a soap solution it has a 
phenol coefficient of about 60. Phenols or 
cresols which are normally used for the 
preservation of vaccines in strengths of 
0.25 to 0.50 per cent have been frequently 
criticized because of their inefficiency. 
The 


xylenol when used with 0.5 per cent of 


synergistic action of p-chloro-m- 
phenol was tested by exposing a mixed 
bacterial vaccine containing 0.5 per cent 
of phenol and 0.035 per cent of p-chloro- 
m-xylenol to a dusty atmosphere and com- 
paring it with a control containing only 


0.5 per cent of phenol. The result in the 
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first case was a sterile product after 0.5, 
1.0 and 12 hours. In the case of phenol 
alone, the product was sterile after 0.5 
hour, showed the presence of staphylococci 
at the end of 1 hour and after 12 hours was 
heavily contaminated with staphylococci 
and in addition contained streptococci, 
diplococci and gram-negative bacilli. E. A. 
Lum, Pharm. J. 


FLEXIBLE WAX C 

Flexible Wax C is a mixture of hydro- 
carbons of the paraffin series with certain 
special properties. Although it melts at 
approximately 60° C. it is quite soft and 
can be molded in the fingers; it is amor- 
phous. The wax may be used in place of 
higher priced ozokerite and a mixture of 
20 parts of the wax with 80 parts of min- 
eral oil gives a liquefying cleansing cream 
which will not sweat. It can be used in 
emulsified creams to give greater body to 
the. product and is miscible with other 
waxes and oils used in lipsticks. R. F. 
Revson Co., New York. 


SHAVING PREPARATIONS 

A brushless shaving cream consists of 
water, stearic acid, fatty oil and a soluble 
salt of a sulfonated or sulfated organic 
carboxyl-free compound having an ali- 
phatic radical of 10 to 18 atoms of carbon 


per molecule. R. IH. Feryuson (assigned 


Proctor § Gamble). Canadian Patent 
356,798. 

A special preparation contains 1 kilo 
magnesium carbonate, 230 g. alkaline 


soap, 15 cc. caustic soda solution, 60 cc. 
water, 40 g. sodium bisulfite, 3.5 cc. liquid 
citric acid (>), 35 ce. aluminum acetate, 
48 g. The 
rubbed with the product, washed a few 
minutes after, and shaved. ls. Pilec. 
French Patent 800,548. 


PERMANENT WAVE 

A permanent wave is applied to keratin 
fibers, e. g., human and animal hair and 
wool in which there is a metal compound, 
as from a dye, capable of interfering with 
the waving treatment by subjecting the 
fibers to a preliminary treatment with a 


gelatin. moistened skin is 


reagent for converting the metal into sul- 
fite, then removing the reagent with an 
acid, and finally subjecting the fibers under 
acid or neutral conditions to a moist heat 
treatment at about 100°C. 


In a modification, the 


as is usual in 
permanent waving. 
fibers are treated with hydrogen sulfide or 
with sulfur in the form of a solution or 
colloidal dispersion and then subjected 
under acid or neutral conditions as before. 
In another modification, the sulfur is dis- 
solved in a mixed solvent comprising a 
solvent for the sulfur and a swelling agent 
for the keratin. In another modification, 
the reagent employed contains metal sul- 
fide, soluble polysulfide, or hydrosulfide. 
British Patent 453,559, September 3, 1936. 
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The uniform chemical and 


physical characteristics always asso- 





ciated with a synthetically perfected 






product assure... 


Constant Uniformity 


» SHERKA GYVE>EO 


(SYNTHETIC) 


Its unique fineness, purity and uniform- 
ity result in smoother, more homo- 
geneous products when Sherka Camphor 
is used in the manufacture of... 


Sherka Camphor meets all U.S. P. specifications. 


Cosmetics and Pharmaceuticals Available as Slabs (23 Ibs.) and Powder; also 
Tablets (3 and 1 oz.) —all from one source. 


Write for samples and prices on Sherka Camphor U.S. P. (Synthetic) 


SHERKA CHEMICALICO. INc. ” George Uhe Company— Distributors 





SUN-BLEACHED 
SNOWFLAKE 
, BEESWAX 


the 100% pure becswax 
Samples on request 


FRANK B. TRACY 
201 N. Wells Bldg. 
Chicago 


C. L. IORNS 
619 Clark Ave. 
St. Louis, Mo. 


R. PELTZ CO. 
E ‘4 A 2 BE ae Oo M U N D Cc 0 e poi 


258 Broadway (Est 1880) New York City 
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Modern Cosmetics and Toilet Goods 
require Modern Raw Materials 


@ Descriptions of a number of these modern raw materials, together with 
suggestions as to their uses in creams and lotions—soap and oil shampoos— 
bath oils—soapless dentifrices—lathering and brushless shaving creams and 
other cosmetics and toilet goods, are given in the following Laboratory Data: 


No. 167—Escalol: A New Development in Sunburn Preventive Material; No. 
173—New Developments in Cosmetic Raw Materials; No. 180—Improvements 
in Soap and Oil Shampoos; No. 189—Bath Oils; No. 195—Soapless Denti- 
frices; No. 214—Modernizing Cosmetic Creams, Lotions, Lathering and 
Brushless Shaving Creams; No. 215—A new Preservative and Antioxidant. 


Copies of any of the foregoing Laboratory Data will be sent upon request. 


‘c 





Pioneer American Manufacturers of 


VAN DYK & Ce ssi: 4 ; | | 1 ° 
—_ _ 71h ‘s 








EXECUTIVE OFFICES AND WORKS: 
57 WILKINSON AVE., JERSEY CITY, N. J. 
LOS ANGELES: 1282 SUNSET BOULEVARD 








W. M. VAN OSTROM 


ee 
LACQUERS, INC. 


After long research, we have developed a formula for finer Nail Polish, which 
Does Not Streak Does Not Peel 
Has remarkable adhesion Has perfect flow out 
IT WEARS and WEARS and WEARS 





Fashion Rite — all the most attractive shades. 


Right Technically — made by men of wide experience, specially trained in 
the line. Your trade can be supplied without interruption. 


Why not buy Nail Polish made by expert men of reputation. We are equipped 
to make immediate shipment. 


SAMPLES FURNISHED — Send us yours to match. 
IF YOU WANT THE ULTIMATE IN NAIL POLISH SEND US YOUR ORDER 


LACQUERS, INC. 


84 PARIS STREET Sales Office, 1465 Broadway, New York, N. Y. NEWARK, N. J. 











June ’37: 40, 6 ; The Drug and Cosmetic Industry 863 











f FOR THE 
NE 


W FOOD AND DRUGS ACT 


BY USING 


CERTIFIED COLORS 


(Colors Certified under regulations of U.S. Department of Agriculture) 


Manufactured by the Outstanding Producer 
Serving the Cosmetic and Pharmaceutical Trades 


NATIONAL ANILINE & CHEMICAL CO., INC. 
PHARMACEUTICAL LABORATORIES 

40 RECTOR STREET NEW YORK, N. Y. 

Branches and Distributors Throughout the World 


NATIONAL QUALITY 








BLEACHING — 
WITHOUT CHEMICALS 





This is a photograph of our beeswax factory. It shows the large and numerous bleaching racks where—during the sum- 
mer months—the beeswax lays in the open air and bleaches in the sunlight. 


We have had 80 years experience in this method of bleaching beeswax by the sun. It excells all other methods. It 
does not bring the beeswax in contact with any chemicals. It results in a pure beeswax of high quality, especially 
suitable for cosmetics. 


@e SUN-BLEACHED AND YELLOW BEESWAX 


SAY NV) ANE EAE 
KOSTER KEUNEN 9 s3% 
NEW YOR K 


IN THE MIDDLE WEST: WALTER H. JELLY & CO., , 412-420 N. WESTERN AVENUE, CHICAGO, ILL. 
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Your Own Product — 


Produced by 
Solo Laboratories 


DCAll purpose cream (Cream Rouge 
OBeauty Mask OO Mosquito Cream 
2 Deodorant OiEye Shadow 


OCleansing Cream (Perfumes 
OAcne Treatment Shampoo 
OCold Cream OC Lotions 


OFace Powder 
O Hair Tonic 


XO Rouge Compact 
O Lip Stick 


Check the above list and send it to 
the Solo Laboratories for prices and 
samples without obligation. A mod- 
ern laboratory and expert technicians 
assure you of a product that will get 
repeat sales. 

a 


Solo Laboratories produce 
every type of quality cosmetic, 
Packaged or in bulk. 


SOLO LABORATORIES, INC. 


Vammmmen 34] W. Hubbard Ave. 


TALC 


ol We offer 





Chicago, Illinois Sms 

















e 
BUYING at very attractive prices a 
EXPERIENCE | superior talc for face powders 
e and other cosmetic prepara- 


: tions. 
Based Upon a _ Broad 


Range of Buying and Sis 


Selling Since 1918 product has met in- 


stantaneous success because 
e | a / é 
of its whiteness, fluffiness, 


Let us figure on your 
requirements for: 
FINE CHEMICALS 
BOTANICALS 
GUMS. OILS . WAXES 
COSMETIC 
RAW MATERIALS 


H. H. ROSENTHAL CO., Ine. 
25 East 26th Street New York, N. Y. 
Tel. AShland 4-7500 
Cable Address: Rodrug, New York 


sheen, uniformity and excep- 


tionally good ‘‘slip.”’ 


Write for 


samples and prices 
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“Dy stl 


RYSTAL 
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EVEN FOR THE TENDEREST SKIN 





Repackaged and sold under your own label, you 
can be absolutely certain that you are selling a 
product of purity . . . that will be soothing and 
delightful to the softest skin. 


That’s the reason for the immediate popularity of 
many leading brands of bath crystals now on the 
market—their base is Snowflake. 


But Snowflake’s popularity among repackers as a 
bath crystal base is also due to its unusual ability 
to take and hold delicate perfumes and color tints. 
In the finished product—when it’s dressed up for 
sale in transparent packages and jars—it makes 
the front row on store counter tops every time. 
And customers just can’t resist buying it when 
they see it. 


Use Snowflake as your bath crystal base—and 
watch your sales go up! It won’t harm even the 
most delicate skin. Write immediately for full 
information to 


SOLVAY SALES CORPORATION 
Alkalies and Chemical Products Manufactured by 
The Solvay Process Company 


40 RECTOR STREET NEW YORK 
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PHOOEY J 














SHE: ‘‘Phooey! Every time you take your 
cap off | smell that musty odor! What 
is it?” 

HE: ‘Sour stomach, | guess. | have it all the 
time.” 

SHE: ‘Nonsense; if it comes from your in- 
sides it must be rancidity. You should 
see your doctor.” 

HE: ‘I have seen him. My last metabolism 
pene a very high iodine num- 

er. 

SHE: ‘Ah, that's a likely reason for your lack 
of popularity. You know what they say 
about people with halitosis. Well, it's 
the same with a dentifrice. Unpleasant 
odor or flavor just isn't tolerated."’ 

HE: ‘But what can | do?” 

SHE: ‘Don’t worry—the man who made you 
will soon find out that it pays to use a 
soap that is not prone to rancidity, and 
will turn to POWCO BRAND Neutral 
Powdered Soaps. And the surprising 
part of it is that he will find them much 
more economical and easy to use. They 
cost less and fit a formula better. Why, 
in some cases they go more than three 
times as far.” 


OweO 


REG.U.S. PAT. OFF, 


John Powell & Co., Inc. 
114 East 32nd St. New York City 
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e GUM ACACIA 


Pure White Powder 

Grained Gum grades in vari- 
ous sizes— 

All cleaned and sifted 
Cleaned Amber Sorts. 


e GUM KARAYA 
A variety of Powdered grades 
—classified by definite color 
standards. 
Karaya Crystals—Cleaned— 
Blown and Sifted. 


e GUM TRAGACANTH 
Ribbons—F | a k e s—Crystals 


and Powder. 
All grades from highest to 
lowest. 


All cleaning and processing done at 
our plant in Jersey City under Labora- 
tory Control. 





attention is 


yur full line of 


+ sy i > S 
. WEMICALS anc 
4 cc ES, CHE 
wAxX \ aks 
Allied Pproducts- P 
! a 
Tell us your needs— W€ Ww 
e s } 
welcom 
r business: 


i id for 
e opportunity to bid 


you 





INNIS, SPEIDEN & CO, 


Industrial Chemicals since 1816 


117-119 LIBERTY STREET, NEW YORK 


BOSTON e PHILADELPHIA @ CLEVELAND e CHICAGO e GLOVERSVILLE, N, Y. 
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ADVANCING THERAPY 


INTRAVENOUS ANESTHESIA 


On the basis of 529 cases of anesthesia 
with the sodium salt of n-methyl-cyclo- 
hexenyl-methyl barbituric acid from 1933 
to 1936. Blomquist states that the 
anesthesia occurs quickly and without dis- 
agreeable sensations; there is no excitation, 
but more or less muscular tension not in- 
frequently occurs, perhaps with trembling 
of the body for several minutes. The 
awakening is usually quick and pleasant. 
It can be given without preparation, but a 
prenarcotic may advantageously be used, 
especially in young persons. It is suitable 
for all operations of short duration in 
which there is no danger of aspiration and 
as the introductory anesthesia in long con- 
tinued interventions, particularly where 
there is fear of narcosis and in psychic dis- 
turbance, and is an excellent means for 
weak old persons. The dosage should re- 
ceive especial attention; biologic dosage 
is recommended. The author advises 
against the use of this anesthetic in cases 
in which there are disorders of the liver 
and kidneys and in greatly dehydrated 
persons and says that the dosage must be 
given with greatest care in cases of toxic 
injury and fever. Postnarcotic unrest is an 
occasional drawback, and now and then a 
person resistant to the agent is en- 
countered. Finaka Lak. Hand. 


SPRAY PROTECTION AGAINST 
POLIOMYELITIS 


Encouraging results in the prevention of 
intranasally inoculated encephalitis (St. 
Louis type) by means of sodium aluminum 
sulphate, picric acid and tannic acid, in- 
stilled into the nostrils have been reported. 
The authors advise the experimental use of 
a picric acid-sodium alum spray prepared 
as follows:—Solution A: Dissolve 1 gm. of 
sodium aluminum sulphate in 100 mils of 
physiological salt solution (0.85 per cent.). 
Turbidity may be removed by filtering one 
or more times through the same filter paper 
or Berkefeld filter. Solution B: Dissolve 
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1 gm. of picric acid in 100 mils of physiolog- 
ical salt solution (0.85 per cent.). Mix 
equal amounts of solutions A and B. On 
the appearance of cases of poliomyelitis in 
the community, spray the nose thoroughly 
once daily on alternate days for three or 
four applications, then once weekly there- 
after for the duration of the poliomyelitis 
season. The spray should be directed up- 
ward toward the top of the head. Protec- 
tion was afforded by this spray to twenty 
infection which 


against an 


monkeys 


caused poliomyelitis in sixteen out of 
twenty unprepared controls.—C. Arm- 
strong and W. T. Harrison, Public Health 
Reports. 


GASTRIC BUFFER 

In a letter to “The Lancet” of January 
16 (p. 172), S. Gereb and F. Korosky of 
Budapest give details of results obtained 
with a gastric buffer devised by the latter 
collaborator. The optimum acidity for 
peptic digestion, the authors state, ranges 





“I said, rat units are for rats, what do you think | am?” 
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Neutral -- 


Penetrates the skin with benefit 
to it. 

Gives lustre throughout the entire 
cream. 


Eliminates the necessity of flaming 
your lipsticks. 


Pfaltz & Bauer, Inc. 


EMPIRE STATE BUILDING, NEW YORK 
Perfume Oil Division 




















GOLDEN FLEECE 
LANOLINE USP 


FOr the past 65 years Golden Fleece Lano- 
line has attained and maintained an en- 
viable position of leadership. The absence of 
fatty acids and oxydisable, organic substances 
is the result of the most intensive refining 
processes, evolved during this period. 


It can readily be made into salves and 
creams, and its slightly higher cost is more than 

















offset by the saving in perfume required, and 
the cleaner odor obtainable. 


Particulars and sample on request 


Pfaltz & Bauer. Inc. 


EMPIRE STATE BUILDING, NEW YORK 
Sole Importers for U. S. and Canada 
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to the nth degree, of course 
ws... Dut it fakes more than 
PURITY of ingredients to make 
a fine cosmetic. 


FOR POWDERS, CREAMS & OINTMENTS 


is also 


@ ADHESIVE B NON-TOXIC @ 
NON-IRRITATING @ OPAQUE TO 
PENETRATION by ultra-violet light 
which causes sunburn B® UNIFORM 
@MICROSCOPICALLY FINE 








THE NEW JERSEY ZINC COMPANY 
160 FRONT STREET NEW YORK, N. Y. 


CHICAGO lew Je BOSTON 
CLEVELAND Zinc SAN FRANCISCO 
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from pH 1.5 to about pH 4.0; below 1.5 
the stomach is liable to be attacked by its 
own contents, and above 4.0 pepsin ceases 
to act. From this it may be supposed that 
disorders due to irregular acidity of the 
gastric juice will be relieved by a remedy 
that maintains a hydrogen ion concentra- 
tion near the optimum. Such a remedy, 
unlike the acids and alkalis usually em- 
ployed, should be capable of correcting 
both excessive acidity and excessive alka- 
linity. This property is possessed by the 
substances known as buffers. In searching 
for a physiologically harmless buffer with 
a pH of about 2-3, Dr. Korosky devised a 
mixture of sodium biphosphate (86 parts) 
and sodium bisulphate (14 parts), and this 
is now sold under the name of optacid. 
The buffering capacity of the mixture is 
far greater against acids than against 
alkalis; but it is right that this should be so, 
because the contents of the stomach have 
to pass into the duodenum and be made 
alkaline for tryptic digestion. Hitherto 
almost every chemical treatment of hyper- 
acidity is based on the neutralizing action 
of alkaline—or at most neutral —Com- 
pounds. But complete neutralization of 
the contents of the stomach is by no means 
always desirable. 

The authors believe that acidosis need 
not be feared, though it is wiser not to try 
the new remedy in patients already 
acidotic (e. g., in severe diabetes or renal 
disease). Optacid acidifies the urine, and 
the acid reaction prevents the possible 
formation of phosphate stones. In the 
treatment of gastric disorders they give 
optacid in tablets of one gram or in small 
granules. One gram is usually taken at 
breakfast and two at dinner and supper. 


ACACIA FOR TREATING 
NEPHRITIC EDEMA 


From his review of the limited literature 
on the subject and from his experience with 
a case, it seems to Boone that acacia may 
eventually prove to be of definite value in 
the treatment of edema that fails to re- 
spond to the usual measures. Its effect in 
greatly increasing the blood volume would 
seem to contraindicate its use in patients 
with any evidence of cardiovascular 
disease. Ifa history of allergy is obtained, 
the drug should be given most cautiously, 
and careful skin tests should be done be- 
fore each injection, whether the patient is 
allergic or not. The solution should be 
varefully prepared and freshly made up, 
unless it is prepared with sodium chloride, 
and should be given slowly. The prepara- 
tion of the solution is a difficult and 
tedious procedure, and some authors have 
used a 30 per cent solution in 100 ce. 
ampules marketed by a large pharmaceu- 
tical house. Some investigators have felt 
that the acacia appears to exert a curative 
effect on the renal lesion, but the author 
was unable to observe that acacia had any 
beneficial effect other than the removal of 
edema and its attendant symptoms. JN. L. 


J. Med. 
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UREA IN TREATING INFECTED 
WOUNDS 


The application of gross quantities of 
urea crystals or of strong to saturated 
aqueous urea solutions to infected wounds 
of various types definitely hastens healing 
and is frequently efficacious when other 
therapeutic agents are ineffective. Urea 
application is cheap, does not irritate the 
surrounding normal tissue and practically 
obliterates all odor arising from an in- 
fected wound. The mechanism of urea 


therapy is probably in part by virtue of 


the bactericidal effect of strong urea solu- 
tions but chiefly through the solvent 
action on proteins, which leads to a re- 
moval of the debris, encrustations and 
dead tissue, which mechanically and by 
harboring bacteria are usually the chief 
deterrents to normal healing. 

There are, however, certain compounds, 
notably those with the sulfhydryl group 
such as cysteine, thioglycerol and thio- 
phenol, which appear definitely to have 
the ability to increase the rate of cell divi- 
sion and particularly epithelization. There 
seems to be no reason why these cannot be 
used in conjunction with urea solutions. 
In particular, thiourea has been given 
some trial and this gives promise of in- 
creasing the rate of wound healing quite 
apart from the more indirect effects of 
strong urea applications. //. G. Holder 


and Ek. M. Mackay, J. A. M. A. 
EPHEDRIN ORALLY FOR COLDS 


Since ephedrine has a tendency to cause 
psychic excitation, especially insomnia, it 
seemed rational to Gowen and Nedzel to 
combine it with a sedative such as iso- 
amylethylbarbituric acid in the treatment 
of colds. Of the 566 cases studied during 
three years, 502 were treated in this man- 
ner and sixty-four were employed for con- 
trols. The observations in the treated 
cases were concerned with the response to 
varying combinations of ephedrine and 
amytal. The dosage of choice proved to 
be one-eighth grain (0.008 Gm.) of ephe- 
drine sulfate and_ three-eighths grain 
(0.024 Gm.) of amytal. The optimal 
dosage of this drug combination is con- 
sidered to be six capsules or tablets daily 
with an interval of two hours between 
doses. Medication was stopped as soon as 
definite improvement took place, for 
which the number of doses varied from a 
minimum of one tablet or capsule to a 
maximum of twelve, with an average in- 
take per person of from four to four and 
four tenths. The most satisfactory results 
were obtained in those who reported for 
treatment within twenty-four hours after 
onset. There was evidence of improve- 
ment in 83 per cent. of the treated cases, 
as compared to 26 per cent. in the controls. 
Patients having fever, sore throat, cough, 
laryngitis and purulent nasal discharge 
did not respond well, nor did those who 
applied for treatment later than three days 
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after the onset. The course of infection 
was shortened and improvement was 
noted earlier as compared to the various 
types of remedy employed by the same 
persons in the past. On the basis of relief, 
ephedrine taken orally is at least as 
efficacious as ephedrine applied locally, 
and its employment is certainly simpler. 


Ill. Med. J. 
VITAMIN A FOR BURNS 


A patient with burns is not only 
wounded but in danger from resorption of 
toxins, and cellular recovery is slowed 
through local and general circumstances. 
Having occasion to study the effect of 
vitamin A on the scar formation of wounds, 
Chevallier and his associates applied it to 
five severe burns with the result that re- 
cuperation was rapid, pain disappeared, 
the temperature came back to normal and 
the scars remained soft and pliable. They 
spread a solution of vitamin A in cod liver 
oil on sterile gauze. Later dressings con- 
sisted of applications of a solution of 0.25: 
1,000 of methylene blue alternating with 
vitamin A. The general condition was re- 
stored and a good tendency to healing 
appeared after five days in three cases. In 
the two other grave cases admitted a few 
days after the accident the same results 
were obtained in twenty-five and twenty- 
eight days, respectively. [t seems that 
vitamin A is absorbed in large quantities, 
turning the local into a general treatment. 
The authors do not mention the percentage 
of vitamin A used. Progress Medical. 


Pan 

In order to determine the relative effec- 
tiveness of cod liver oil, viosterol and 
percomorph liver oil, unit for unit, Lewis 
gave 365 infants 135, 435 or 870 U.S.P. 
(XJ) units daily of one of these antirachitic 
agents throughout the winter months. The 
results of the prophylactic study did not 
indicate any significant difference in the 
effectiveness of these agents at the levels of 
the units employed. The degree of protec- 
tion afforded by these antirachitic sub- 
stances was extremely high, and only three 
infants among the 146 infants receiving 
135 units daily developed x-ray evidences 
of rickets. Tests revealed that the daily 
administration of 435 units of cod liver oil, 
percomorph liver oil and_ irradiated 
cholesterol brought about good healing in 
two, four and three rachitic infants, re- 
spectively, whereas the same number of 
units of viosterol failed to bring about 
satisfactory healing in two rachitic infants. 
The results of the curative study, there- 
fore, would seem to indicate that, rat unit 
for rat unit, vitamin D of animal source 
(cod liver oil, percomorph liver oil and 
irradiated cholesterol) is more effective in 
the treatment of infantile rickets than is 
vitamin D of plant origin (viosterol). 
J. Pediatrics. 
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T y “™! . i i | TELEPHONE BEEKMAN 3-3156-3162 
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IMPORTS 55 ANN STREET 
AND 
PLYMOUTH ORGANIC LABORATORIES: INC: NEW YORK-°-N°Y°U°:S: Ae 
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PLYMOUTH SUNBURN PREVENTER CONCENTRATE 


FOR OILS, CREAMS AND LOTIONS 


a | 


Introduced several years ago, this “PLYMOUTH” Specialty has enjoyed increased sales 
each year. It is very effective in the prevention of sunburn. Sales of Sunburn preventives quad- 
rupled last year over the previous year and promise to continue growing. For positive protection 
use 20% of “PLYMOUTH CONCENTRATE" in your preparation which can be an oil, a cream 


or a lotion. 


Tests conducted by Professor A. Taub of New York show that 0.5% to 2% of light of 2900 
to 3100 a. u. is transmitted through a 0.5 m. m. layer of cream or lotion containing 20% of 
“PLYMOUTH CONCENTRATE”, thus preventing sunburn but permitting tanning. A copy of 
this chart showing a comparison of this and other materials generally used is available. Write for 
it and for a sample. Formulae for oils, creams or lotions, containing correct percentage of Ply- 
mouth Sunburn Preventer Concentrate, as shown by test, will be gladly furnished free of charge. 


















& 
A complete line of Cosmetic Raw Materials 
FRANCE, CAMPBELL &¢ DARLING 
i] N c 0 R P Go R A T E D 
iS™ STREET & 2"5 AVENUE 
BROOKLYN, N.Y. 
a A Ad 
Importers and Millers 
ed BUY WITH 
WATER SOLUBLE GUMS 
. CONFIDENCE 
ela aa STEARATE OF CALCIUM 
TRAGACANTH MAGNESIUM “ie 
uu ht, — seme gO Pure 
ite, mmeasurable Fineness. 

KARAYA oS Lor ALUMINUM 
pollen. Made to satisfy most e: @ 
exacting requirements. birt itt 

ARABIC Re 
ING aad MAGNESIUM 
SENEGAL Odorless, Impalpable. Pure 
be selena 5+ oes sone 
GHATT! | | soe 
Prompt Shipments in any quantity 
Write for samples and prices 
STOCKS CARRIED: Chicago, St. Louis, San Franciseo 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
Telephone SUnset 6-1337-4797 
CHEMICAL PRODUCTS CO. 
55 =33rd Street Brooklyn, N. Y. 
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YOU CANNOT BE 


in the selection of your 


TOO CAUTIOUS 
| BASIC MINERAL INGREDIENTS 








TALC +CLAYS «COLORS 











Our 50 years’ experience in ‘‘Nature’s’’ 
supply —the world over— obviously 
places us in an advisory position. 








| 260 West Broadway 





Established 1890 


WHITTAKER, CLARK & DANIELS, INC. 
l 


New York City 











Established 1910 


ISKING 


IMPORTERS AND EXPORTERS 





DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 


ALKALOIDS 
CAMPHOR NATURAL, Japanese 
CAMPHOR, U. S. P. XI, Du Pont 
COCOA BUTTER, U.S. P. 
CRUDE DRUGS 
MEDICINAL CHEMICALS 





MENTHOL 
SANTONINE 
CHAS. L. HUISKING & CO. 
INCORPORATED 
CHICAGO BRANCH 155 VARICK ST. 
561 E. ILLINOIS ST. NEW YORK, N. Y. 
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* VITAMINIZE 


your PRODUCTS 
with 
Natural VITAMIN D 


“The Sunshine Vitamin’’ 


Loe the beneficial effects of sunshine to 
your products by the addition of NATURAL 
VITAMIN D 


Successful selling products 


today are VITAMINIZED 





3% NO CHANGE OF FORMULA 
%e LOW IN PER PACKAGE COST 





Further Information on Request 


INTERNATIONAL VITAMIN CORP. 


50 East 42nd Street * New York 
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GARDENIA S 





i) 


— 


IRANIA band 


ORANGE BASE 


PRINTANIA 


ROSE 5256 


TANIA 








We will gladly submit samples of these 
excellent and distinguished new odor 


values for powders, creams, lotions, etc. 

















POLAK’S FRUTAL WORKS, Inc. 


Ln tevees 350 West 31st Street 


San Francisco 


New Yor k, N. <. Vancouver 
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NAIL POLISH 


Nail Polish lacquer that is applied 
without brush marks or streaks. Bril- 
liant gloss. ..excellent adherence 
...fastdrying. . . will not wear off, 
peal or crack. Wide range of the most 
attractive and stylish colors. 


Made under the most exacting and 
scientific conditions. Careful selec- 
tion of colors which are fast and do 
not fade in sunlight, or re-act to hard 
waters or strong soaps. 


Cream Polish—Transparent Polish— 
Nailflex Polish Remover—and Cuticle 
Remover—bottled under your own 
brand or supplied in 55 gal. drums, 30 
gal. drums or 5 gal. cans. 


The MONROE SANDER CORPORATION 


Manufacturers of Salore Products 


LONG ISLAND CITY 


ee 

















INTERNATIONAL 
INDUSTRIAL CHEMISTRY 
By G. Haskell, Ph. Ch., Ph. C. 


Real and Artificial Essential Oils and 
Perfumery, with 


250 RECIPES 
For The Perfumery Industry 


A book of vital importance for all workers 
in Chemistry — for Chemists, Perfumers, 
Soap Makers, Cosmetic Manufacturers, 
Druggists and all who desire to become 
fully expert in matters relating to Essential 


Oils and Perfumery. 


Best Recipes For The Perfumery Industry 
Published in England 
134 Pages — Price $4.00 


The Drug and Cosmetic Industry 
101 West 31st St. Book Dept. New York, N. Y. 
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FROM SELECTED _ GREASES 


-LANOLIN: 


ANHYDROUS and vee 


) Always Unik OTM 


Today ...a year from now, your first order 
or your 100th order, NIMCO LANOLIN 
never varies. Write for a testing sample 
today,---note its light color, sweet odor and 
smooth texture. 


Try it and see the improvement. 


N. |. MALMSTROM & CO. 


147 LOMBARDY STREET . BROOKLYN, N. 












EESWax 





pJ 





LOTIONS 


We have the necessary set-up, equipment and 
splendid facilities for handling any part or all of 
your manufacturing. Compare our quotation with 






PURE WHITE e EXTRA QUALITY 
U.S. P. and 100% PURE 


OVER 85 YEARS OF CONTINUOUS BUSINESS 
IN THE UNITED STATES—ESTABLISHED 1852 







your present costs. Conveniently established in the 
Metropolitan District. A preliminary consultation 
places you under no obligation. 
ALSO HEADQUARTERS FOR DRUGS, 


CHEMICALS, ESSENTIAL OILS AND 
ALLIED PRODUCTS. 


EHRMANN-STRAUSS CO., Inc. 


903 West Houston St., New York 







THEODOR LEONHARD WAX CO., Inc 
HALEDON, PATERSON, N. J. 
Long Distance Telephone: SHerwood 2-1444 






Western Distributor: 
A. C. DRURY & CO.,, Inc. 
219 E. North Water St. 
Chicago, III 


“IE IT'S A DRUG + WE HAVE IT” 
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COLLOIDAL CLAY 


I have need of information concerning the use of colloidal clay in 
cosmetics; can you help me out in this matter? Indianapolis. 

Colloidal clay is an especially purified form of kaolin (china 
clay) with uniform and extremely small particle size. It is used 
in powder as an absorbent and to promote adhesion. In liquid 
powders it helps to keep other materials in suspension. It is also 
used in dentifrices. An article on ““Cosmetic Clay” which ap- 
peared in the February 1930 issue of “Drug Markets’’ will give 


you full information on this subject. 


SKIN BLEACH—HAIR STRAIGHTENER 


I should like to trouble you for a formula for a strong bleaching 
agent suitable for Negro skin. Customers will try it on their hands 
before they purchase it so that it must be quile effective. It does not 
matter whether the product is a liquid or a cream as long as it has a 
I should also like to have a formula for a hair- 


strong action. 
This solution must be 


straightening fluid containing no water. 
strong enough to prevent the curl in Negro hair from returning. 
Chicago. 

Preparations such as you ask for would be extremely valuable 
(if available) and would undoubtedly be kept as closely guarded 
secrets. To our knowledge there is no bleaching agent that would 
have any effect upon the color of Negro skin. The pigment is 
located in the lowest layers of the skin and quite difficult to reach 
from the outside. Concentrated hydrogen peroxide or chlori- 
nated lime solutions might be useful in this respect, but they 
probably would merely destroy skin. A hair straightener might 
consist of a paraflin-petrolatum mixture dissolved in a volatile 
solvent, but the solvent would have to be chosen carefully to be 
non-toxic and non-inflammable. Off-hand we cannot think of 
any such solvent commercially available. 


ANTISEPTIC 


In the 1935-1936 Drug and Cosmetic Industry Catalog mention 
is made of the use of monochlorocarvacrol as an antiseptic. I would 
appreciate any further information you could give me about this 
chemical, such as a source of supply, the amount necessary to con- 
form to the agar plate test standard, its effectiveness in a vanishing 
cream base, its solubility, etc. I am looking for an inerpensive 
antiseptic to use ina healing cream made on a vanishing cream base. 
Can you suggest any other materials that could be used for this pur- 
pose? Jersey City. 

Our information on the properties of monochlorocarvacrol is 


Chlorinated cresols and 


limited to the material published. 
xylenols are available in this country, however, and the manu- 


facturers should be able to give you the information you require. 


LIQUID DEODORANT 


We make a deodorant using formula No. 4 in Chilson’s ** Modern 
Cosmetics.” The preparation cannot, in our opinion, be surpassed, 
but we have had trouble in filtering the liquid completely enough so 
that a fine black deposit does not form on standing. We have in- 
cluded a little tale with the perfume to facilitate dispersion and 
filtered through three filler papers covered with tale. Even with this 
care, the fine black deposit appears after a few weeks. Kansas City. 

Oxyquinolin sulfate in the formula may be the source of your 
trouble and may safely be omitted. In any event, the aluminum 
chloride and magnesium sulfate used must be pure grades, quite 


free from iron. 


CUTICLE AND NAIL CREAM 


We are interested in securing information about formulas for 
creams now being used in keeping cuticle and nails flerible and pre- 
venting them from cracking. Trenton. 

Creams of this type are merely standard nourishing creams 
with high proportions of lanolin, vegetable oils, etc. A small 
amount of vitamin F is also said to be useful in these products. 
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IRRITATION FROM 
HEXAMETHYLENETETRAMINE 


According to the “Tested Formula” article on deodorants that 
appeared in the March issue of “The Drug and Cosmetic Industry,” 
we made a cream deodorant containing heramethylenetetramine. 
This product was distributed for trial purposes and we had a few 
complaints of irritation. The perfume we used ts one we have used 
in other creams for some time without any complaints, so that we are 
quite sure that it is not the perfume oul that is causing this irritation. 
Could it be the deodorizing chemical that is causing the trouble? 
Would a smaller percentage still be effective and not likely to cause 
trouble? Philadelphia. 

Hexamethylenetetramine was tested abroad on a large number 
of subjects for over a year and found to be a non-irritating, 
We have tested it on relatively few sub- 
Neverthe- 
less, it is still possible that this compound will be irritating to a 
You might try a mixture using only 


effective deodorant. 


certain number of people. 
3 per cent., giving the new cream to those persons who complained 
of irritation. In this field most compounds that are at all effec- 
tive as deodorants are likely to cause some degree of irritation 
and the concentration of the active ingredient should therefore be 


kept as low as possible. 


ADHESIVE FOR CANS 


T use cans to package my product and I use gummed labels which 
will nol stay on the can. Is there any sort of a solution T can use to 
moisten the mucilage thoroughly and make the labels stick to the can? 
Chicago. 

There is considerable difficulty 
The best advice we can offer is to get 


in making gummed labels 
adhere to tinned surfaces. 
in touch with an established firm specializing in adhesives who 


can undoubtedly help you in this matter. 


STICKY EMULSION 


We make an emulsion of lanolin, stearic acid, triethanolamine, 
and water but find that ul ts rather sticky. As this is used in a hair 
preparation, we wonder if you could advise us how to overcome this 
stickiness. We are of the opinion that the stearic acid is more re- 
sponsible for this than the lanolin. St. Louis. 

We are of the opinion that lanolin is the only offender as re- 
gards stickiness in your formula. This stickiness in creams is 
generally overcome by the use of mineral oil to dilute the lanolin 
and if you will use 5 or 3 parts of lanolin with 5 or 7 parts of min- 
eral oil in place of the 10 parts of lanolin you now use, your emul- 


sion should be appreciably less sticky. 
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SEPARATING EMULSION 


We have experienced a lot of difficulty in trying to blend a lanolin 
emulsion (water, triethanolamine, stearic acid, lanolin) with a 40% 
liquid soap and would like any suggestions you can offer in assisting 
us with this problem. The triethanolamine and water are heated to 
170°F., the lanolin and stearic acid heated to the same temperature 
and the latter poured into the former. Stirring is continued until the 
whole is cooled. We wish to mir one parl of this emulsion with two 
parts of a 40% liquid soap but find that the mizture eventually 
separates. St. Louts. 

A homogenizer or colloid mill would undoubtedly be of consid- 
erable assistance to you in making a stable emulsion. Neverthe- 
less, there is not much reason to believe that you will successfully 
solve your problem along your present lines. A soap solution as 
concentrated as the one you are working with is no longer a good 
emuslifying agent and may have a tendency to break down emul- 
sions already formed. You might try diluting the soap solution 
with the same amount of water that is added with the lanolin 
emulsion, heating to about 170°F. and then stirring melted 
lanolin into this hot solution. 


WAVE SET CONCENTRATE 


We have been having trouble in developing a wave sel concentrate 
containing gum karaya, alcohol, borar and glycerine, since our 
product leaves flakes on the hair and ts not stringy enough. Can you 
supply us with a satisfactory formula of this type? Brooklyn. 

The many formulas of products of this nature that we have 
seen have all had one thing or another wrong with them. On the 
other hand, we examined and tested a processed gum powder re- 
cently advertised in this magazine and found it to live up to the 
claims made for it. [It can be made into either an alcoholic con- 
centrate or a jelly and either product gives a final solution that is 
stringy and quick drying and is said not to leave a flaky deposit 
on the hair. Enough preservative, methyl para-hydroxyben- 
zoate, should be added to the concentrate to be present to the 
extent of one-tenth of one per cent in the finished gum solution. 


DOUCHE POWDER 


Will you please send us a formula for a douche powder? We prefer 
one which is not too complex of formula, readily soluble in water, 
non-irritating and otherwise not harmful. Cleveland. 

We do not have any definite data on douche powders, but a 
non-effervescent mixture can easily be made from 10 per cent. 
citric acid and 90 per cent. salt in finely powdered form. One part 
of this powder to 10 parts of water will make a one per cent. acid 
solution which should be quite effective for the purpose. 
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ASSORTED FORMULAS 


We would like formulas for the following series of items: cold 
cream, vanishing cream, deodorant cream, bleaching cream, witch 
hazel cream, peroxide cream. Richmond. 

The first three of these items were covered in past articles in 
the “Tested Formula” series running currently in this magazine. 
Some of the others will be thoroughly discussed in future issues. 


QUANTITY MARKING 


Is there any law which requires the contents of perfumes or cos- 
metics to be marked upon the package? We have never done this, but 
have been told that there is a new law requiring it. New York. — 

Under the New York State Weight and Measures Law, which 
has been on the statute books for many years, it is required that 
all products be marked as to contents. There are, however, some 
exceptions under Sec. 195 of the law which reads as follows: 

“Provisions . . . shall not apply to containers or commodities 
in containers with ornamentations or decorations exclusively for 
gifts or social favors . . . or when numerical count is six or less, 
or in the case of liquids when the contents is two fluid ounces or 
less, or when the weight is three ounces or less.” 

The New York City Department of Weights and Measures 
informs us that they interpret the decorated container provision 
to mean that the package must represent the greater value of the 
unit, the value of the perfume or cosmetic therein being in- 
cidental. 


SOAPLESS SHAMPOO 


Quite recently we ran across an article relative to soapless sham- 
poos. Unfortunately we neglected to mark the article and are at a loss 
where to obtain certain information. We understand that “sul- 
fonated lorol” is available without restriction in Great Britain. We 
would appreciate any information you may have as to this product 
and whether or not it is available in this country. Winnetka. 

An article on soapless shampoos appeared in the September 
1936 issue of this magazine. Other data as to the products avail- 
able for use appeared in the ““Compounders Corner” for July 
1936. As regards the British “Sulfonated lorol,” it may or may 
not be subject to patent restrictions in Great Britain. In any 
event, we believe that you may not import a product from one 
country and use it in manufacture in another country where 
its use is restricted by patent. Your best bet we think, is to ex- 
periment with a series of other wetting agents. 


SUN OIL 


I would like to get formulas for sun tan products, one an oil, the 
other a greaseless lotion. Miami. 

The product will naturally depend upon the screen you use, 
some having high, others, low solubility and potency. For an oil, 
dissolve the recommended amount of screen in mineral oil, vege- 
table oil or a mixture of the two. If a vegetable oil is used, it 
should be preserved. For the greaseless lotion, the screen is dis- 
solved in alcohol (isopropyl! alcohol is satisfactory if the odor is 
adequately covered) and then dilute it with water until the alco- 
hol concentration is around 50 to 60 per cent. You must make 
tests beforehand to determine the solubility of the screen you use 
in diluted alcohol, and select a denatured grade of algohol which 
will not become cloudy when water is added. é 


WALNUT VANISHING CREAM’ |) 


Can you tell me of an inetpensive chemical that résembles tamphor 


flakes? I also wish to manufacture an oil of walnut vanishing cream. 


I was informed that the action of oi! of walnuts retards the growth of 
hair on the face. Brooklyn. 

Since you do not specify in what way you wish to duplicate 
camphor flakes, it is somewhat difficult to. give you complete in- 
formation. However, naphthalene flakes are somewhat similar in 
appearance and are quite inexpensive. Walnut oil can readily be 
incorporated in any vanishing cream) formula, but there is no 
reason to believe that it will have any effect upon the growth of 
hair. 
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PURE OTTO oF sana 
BATZOUROFF & CO. 


(Established 1845) 
SOFIA, BULGARIA 


| Modern Distilleries at | 
Rahmanli | 


Kalofer 


Karnare 


Karlovo 


SOLE DISTILLERS BY | 
VACUUM PROCESS _ | 


Quality is our first consideration. We have 
always supplied the finest Otto of Rose it 
is possible to produce. 


| 
Used by the Principal Consumers Here and Abroad 


SOLE AGENTS 


New York Chicago San Francisco Montreal 








| 
~Grorce Luepers « Co. | 


























5) 


MYSORE GOVERNMENT 
S and d lwo od 


Oil 4 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 
Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 


(Incorporated) 
Fe Oils | | | | 


New York 


Chicago National City, Calif. 

















Montreal 
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OD xX © 
A-A BRAND 
dinest vedicinal $uality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


Write us for quotations 


Pe 











BRODR. AARSAETHER *. 
AALESUND , NORWAY 


P.R. DREYER Inc. 


Sole Representative in the United Statcs 


12 EAST 12th STREET 
NEW YORK, N. Y. 


KANSAS CITY 


CINCINNATI 
SAN TER. ANCISCO DETROIT 














CHICAGO PHILADELPHIA 
BALTIMORE 
| LOS ANGELES 

















DRUGS AND 
CHEMICALS 





EPHEDRINE U.S. P. XI 

EPHEDRINE HEMIHYDRATE N. N. R. 
EPHEDRINE HYDROCHLORIDE U.S. P. XI 
EPHEDRINE SULFATE U.S. P. XI 


For Quotations Address: - 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 
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McKESSON 


Representing 
E. |. du Pont de Nemours & Co., Inc. 


SYNTHETIC CAMPHOR 
U.S. P. XI 


Hawaiian Pineapple Company 


CITRIC ACID u.s. P. 
Isdahl & Co., Lid., A/S 


COD LIVER OIL 


Solvay Sales Corporation 


ALKALIES 


Stafford Allen & Sons, London, England 


DIGITALIS LEAVES 


(ALLEN) 
Acetanilid Menthol 
Benzoates Lycopodium 
Chromic Aci Paradichlorbenzene 


Chloroform i S. P. & Tech. 


McKESSON & ROBBINS, INC. 


Quinine Sulphate 














VANILLA BEANS 


For over 75 years the recognized 
source of supply 





‘**Look for the Symbol of Standardization” 


GUMS 


Arabic Tragacanth 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


286 Spring Street New York 


Represented in Chicage by A. C. Drury & Co., INc. 


Karaya 























| NEW YORK @ BRIDGEPORT @® MONTREAL | 




















Manufacturers of 


COSMETIC COLORS 


of UNQUESTIONED SUITABILITY 


for 
LIP STICKS ROUGES 
FACE POWDERS LIP POMADES 
EYE SHADOWS COMPACTS 


OUR COSMETIC RESEARCH LABORATORY 
IS AT YOUR DISPOSAL 
Let Us Aid You In Your Color Problems 
® 
Originators 
of 


Fine Cosmetic Colors 





M15 cha her Niedle 


coR PORATION) 


Meanufactss 4cecs By f 7 Chemical Pigment Cotsea 
General Offices, Works, and Laboratories 
ROSEBANK. STATEN ISLAND, NEW YORK, IN ¥: 
Boston, Chicago, Los Angeles, Cleveland, Detroit, San Francisco 


Richmond, Toronto, Can, 





June ’37: 40. 6 








The Drug and Cosmetic Industry 87 





@ SAVE 
TIME and MONEY 


Let us make your 


FACE POWDERS 


and 


CREAMS 


for you, while you 
concentrate on distribution 


Our experience and strict con- 
trol of manufacturing methods 








assures you of the same high- 
standard, quality merchandise you 
would demand in your own plant. 
We invite your inquiry 
@ 
COSMETIC COMPANY 


803 Summer St. 


BOSTON, MASS. 
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PURCHASING DEPARTME 


MAY MOVEMENTS 








Up 





Arabic gum, powd. Ic 
Buckthorn bark 6c 
Calcium Bromide 10c 
Citronella oil, Ceylon 3c 
Colocynth pulp 5c 
Cream Tartar Ic 
Zucalyptus oil 2c 





Ginger oil 50c 


Golden Seal Root 15c 

Juniper Berry Oil 25c 

Lime Oil, distilled 25c 
Expressed 15c 

Mercury Bichloride 17c 
Calomel 19c 
Red Precip. powd. 10c 
White Precip. 10c 





Phenolphthalein U.S.P. 10c 
Pimento Berry Oil 25c 
Pine Needle Oil 5c 
Rhubarb Root HD 3c 
Rochelle Salt 1c 

Strontium Bromide 3c 
Tartaric Acid 1c 
Wormseed Oil 10c 





Down 








Balsam Copaiba Para 4c 

Barbital 25c 

Benzoin gum, Sumatra 3c 

Benzyl Acetate 1c 

Buchu leaves 4c 

Chamomile flowers, Hungarian le 





Glycerin CP 5c 

Japan wax le 

Lemon oil, Calif. 65c 
Italian 30c 

Myrrh gum 12¢ 

Orris oil, Concrete 25c 





Peppermint oil, natural 10c 
Redistilled 10c 

Saffron, Spanish $1.50 

Senega root 4c 

Spearmint oil 15c 

Wahoo bark of root 10¢ 

Wormseed oil 10c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926-100 
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The Drug and Cosmetic Industry 


The cosmetic raw materials index was 
also lower at 83.8 compared with 83.9 for 
the previous month. Balsam copaiba 
declined 4cents to 40c, glycerine continued 
to go lower, reaching 211% cents; Japan 
wax declined from 11 cents to 10 cents. A 
much happier outlook presented itself to 
consumers of chemically pure glycerine 
than was the case several months ago. 
Stocks of all grades are more plentiful and 
the market not so strictly a sellers proposi- 
tion. 


The botanicals index was very slightly 
lower, declining from 101.9 to 101.8. 
Buchu declined from 62 to 58 cents while 
rhubarb rose from 32 to 35 cents. Of par- 
ticular interest was the report of a break- 
up in the Hungarian Jugoslavian combine 
in chamomile flowers. This increased the 
competition between the shipping factors 
and as a result prices were lower. A new 
combine, however, is said to be in the 
making. 
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To use the customary statistical jargon, markets seem to be entering 
the doldrums. The index of 50 commodity prices declined from 74.1 to 
73.8 for June. General reports in the trade during the past month were not 
very encouraging from a consuming standpoint. There were indications of 
a slowing up of demand with a corresponding increase in the competitive 
factor. Due to this condition prices were somewhat easier generally 


speaking. 


15 Essential Oils—Weighted Price Index. 1926 — 100. 


Essential oils averaged lower, the index 
declining from 65.6 to 63.9. Eucalyptus 
increased from 44 to 46 cents; lemon oil 
dropped 30 cents to $3.20; lime oil in- 
creased from $9.35 to $9.50; peppermint 
oil dropped from $2.50 to $2.40. The 
Price feature of the essential oil market, 
however, was the very sharp drop in 
California lemon oil. Domestic lemon oil 





declined 90 cents per pound in two months. | | 
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15 Medicinal Chemicals—Weighted Price Index. 1926 -:= 100. 
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lower at $3.00, a decline of 25 cents; cream N 
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ectainly View sa Differ 
i BALSAMS 









bomtbinn important happens to crude balsams before you receive 
them ready for use. Therein lies a story of the difference between MM &R 
Balsams and balsams of the “ordinary kind. MM & R has, after 42 years 
of painstaking research, perfected the method of treating, refining and 
packaging balsams. This rigidly tested process assures a uniform product 
of highest quality . . . totally free from undesirable foreign matter. 







BALSAM PERU 
BALSAM TOLU 
BALSAM COPAIBA 
ASIATIC STYRAX 
AMERICAN STYRAX 
BALSAM FIR CANADA 
BALSAM FIR OREGON 







Those of you who believe “‘one is as good as another’ are invited to 
write for testing samples. Discover for yourself the ‘difference in balsams.”’ 







Catalog on Request 





MAGNUS, MABEE & REYNARD, inc. 


te ee ee ae OlLS, BALSAM, AROMATIC CHEMICALS, ETC...SINCE 1895 


32 CLIFF STREET NEW YORK, N. Y. 














NAIL ENAMEL CALCO 
Specialists BULK PHARMACEUTICALS 


ces p-Amino Benzene Sulfonamide (Sulfanilamide) 
Cinchophen NF VI 
Glutamic Acid Hydrochloride 
Mandelic Acid -- Medicinal 
Methylene Blue Powder U.S.P. XI 


* VORAC is always 
one step ahead 


in developing 


the newest styles Methylene Blue Crystals U.S.P. XI 
in shades and colors Neocinchophen U.S.P. XI 
Saligenin 
*« DEPENDABLE Ask for our list of COLORS For Pharmaceutical use 
UNIFORMITY 


Samples and prices will be submitted on request 


| 
THE VORAC COMPANY — 

















310 ADAMS STREET NEWARK, N. J. oa 
| Memphis, Tenn. Boson, Mass, Egort Dept ers gp 
Mr. Thomas F. Lilly Mr. Robert C. Kelly 35 Water St. THE CALCO CHEMICAL COMPANY, Inc. 
| TBof Benkeld Se. 406 Hlipwens Bra, 205 W: Wacker Drive wie tea ara 
Sc: Aon Biase ag ag ae Sic Bixhert 1. Spltecr (A Division of American Cyanamid Company) 
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MENTHOL 


The Japanese market for menthol is 
quite firm, primarily because shipments in 
eight months totaled some 1,000,000 kin 
which would leave a nominal supply of 
material still to be disposed of from the 
last crop. 

A report from Japan indicates that the 
market there was very quiet with prac- 
tically no domestic or export business. It 
is further reported that since the foreign 
buyers are well supplied with low cost 
stocks, and material available in Japan 
for export is rather low, it is likely that the 
market condition will be main- 
tained until new crop season. 


present 


At the present time it is estimated in 
Japan that the 1937 crop would be as 
follows: Hokkaido districts 900,000 kin, 


Sambi districts 250,000 kin, other dis- 
tricts 150,000 kin. This would total 


1,300,000 kin—a very satisfactory yield. 

It is stated that if the actual crop turns 
out in accordance with the above estima- 
tion, the market for menthol would show 
a downward tendency toward the end of 
the year. 

As far as growing condition of Sambi 
districts are concerned, it is reported that 
the same is so far normal. Of course the 
weather during the growing season and the 
harvesting time will be very important. 
The growing condition of other districts is 
yet unknown. 

It is reported from Washington that an 
excise tax would be placed on imported 
menthol under the terms of a bill (H.R. 
7052) introduced in the house by Repre- 
sentative Frank W. Boykin of Alabama. 
The measure would tax imported menthol 
$1.00 per pound. Under the present tariff 
law the duty on menthol is 50c¢ per pound. 

As far as the spot market for this ma- 
terial is concerned there was little change 
in the situation during the past month. 
Prices are officially quoted at from $3.20 
The 
heavy arrivals since the first of this year 


this 


to $3.30 per pound as to quantity. 


has supplied market with natural 
menthol more than sufficient to meet re- 
quirements of manufacturing consumers. 
There was therefore little call for prompt 


delivery. 


JAPANESE PRODUCTS 


A very firm shipment market prevailed 
for practically all raw materials originating 
This included ar, 
menthol, camphor, camphor oils, sassafras 


in Japan. agar agi 


oil, sassafras artificial, safrol, linalyl 


acetate, etc. Minimum stocks only were 


available on some items. The general 


position of the shipment market was also 


influenced by Japanese exchange. 
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MERCURIALS 


Prices for mercury were advanced to 
$98.00 per flask. There is a lack of world 
supplies of this article and it is the opinion 
of well informed quarters that prices will 
continue to climb. About the only check 
to this trend would be the re-entry of 
Spain as a major shipper. 

For some time it has been evident that 
the Spanish mines wished to maintain 
prices at a level that would discourage 
serious competition from America. In 
order to support this policy shipments 
have been considerably above normal, in- 
dicating there was no approaching short- 
age. It is not known what production has 
amounted to at the Almaden or the 
Italian mines in recent times, but, unless 
the output at these two sources have been 
at least up to normal, the quantity of 
metal now available for shipment may be 
relatively small. 

Because of this situation in the raw 
materials, manufacturers of mercurials 
have found it necessary to advance prices 
to the following basis: Calomel $1.59 per 
lb.: Corrosive sublimate, powd. and gran. 
$1.22 per lb.; cryst. $1.37 per lb.; Red pre- 
cipitate U.S.P. IX $1.84 per lb.; Mercury 
oxide yellow U.S.P. $2.01 per lb.; White 
precipitate, powd. $1.86 per lb. All prices 
are for prompt shipment only. 


CHAMOMILE 


Hungarian chamomile flowers declined 
lc per pound and are now quoted at from 
19c to 2le per pound. This was induced by 
a competitive situation in the producing 


countries which eased the shipment 
market. 
Hungarian producers of chamomile 


formerly operated a combine to strengthen 
the price position. This movement was 
supported by the government who was 
primarily interested in increasing export 
prices generally. 

To further strengthen their position the 
Hungarian producers entered into an 
agreement with the Jugoslavian producers. 
This combination, it is said, has now been 
dissolved. With each producing country 
out for themselves it is generally antici- 
pated that an easier shipment market will 
prevail. 

It is also reported, however, that the 
competition which has already resulted 
from the break-up of the combine has 
resulted in efforts to reestablish another 
working agreement between producers of 
the two countries. 


COLOCYNTH PULP 


Based on the available supply of this 
material locally it might be said that the 
market was nominal at from 75c to 80c 
per pound. 
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CAMPHOR 


Although supplies of both natural and 
synthetic camphor appeared to be ample 
for current requirements a steady price 
position prevailed both on spot and in the 
replacement markets. 

The past year saw a heavier demand for 
synthetic camphor. Imports into the 
United States in 1936 were almost double 
that of the preceding year and the highest 
1930. Total imports of synthetic 
camphor recorded at 1,967,400 
pounds during 1936 as compared to 926,- 
000 pounds in 1935 and 659,000 pounds in 
1934. Domestic production has also been 
accelerated and efforts are being made to 
protect this market. 


since 
were 


An excise tax would be placed on im- 
ported camphor under the terms of a bill 
(H.R. 7052) introduced in the house by 
Representative Frank W. Boykin of 
Alabama. The measure would tax im- 
ported natural crude camphor 10c_ per 
pound; imported natural refined camphor 
10c per pound, and imported synthetic 
camphor 10c per pound. Under the present 
tariff law the duty on natural crude cam- 
phor is le per pound, natural refined cam- 
phor 5c per pound and synthetic camphor 
5e per pound. 

Taiwan, the island which holds a 
monopoly on the world’s supply of natural 
camphor, increased its exports of this prod- 
uct by approximately 21 per cent during 
1936 to a total 514 million pounds. Ap- 
proximately 40 per cent of the total, or 
2,200,000 pounds, were consigned to the 
United States. From all sources the total 
1936 imports of both natural and syn- 
thetic camphor amounted to 5,301,700 
pounds. 


SANDALWOOD OIL 


A conference was held early in January 
between representatives of the Govern- 
ment of India and the Governments of 
Bombay, Madras, Mysore and Coorg for 
the purpose of finding a way to safeguard 
the genuine oil produced by the India in- 
dustry from adulteration with oil from 
Tanganyika and other African points. It 
was decided to open negotiations with the 
Government of India to secure tariff pro- 
tection against imports. A permanent 
Sandal Oil Committee, composed of the 
Inspector General of Forests, Govern - 
ment of India, and the Chief Conservators 
of Forests of Bombay, Mysore, and Coorg, 
was formed to discuss problems of pro- 
The US.P. 


country is produced here from sandalwood 


duction. oil sold in this 
billets imported for distillation purposes, 
and hence the leading pharmaceutical 
houses are assured of a high quality of oil 


produced from Mysore wood. 
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The Standard for 50 Years 


Italian Talc is, and always has been, the recognized 
standard in the cosmetic industry. In France, as in other 
countries, users of tale turn to Italy, where the natural 
rockstone produces a superfine product. It combines in 
the highest degree the features most desired. It has an 
unusual, silky texture. 

The world’s leaders use only Italian Talc. There is no 
substitute. 



























CHARLES MATHIEU ixconroraren | 
Exclusive representatives of the Italian Producers : 
120 LIBERTY ST., NEW YORK, N, Y. 






































A DEPENDABLE SOURCE oF SUPPLY 
FOR QUALITY 
RAW MATERIALS 





BEESWAX, Sunbleached and Yellow 
Refined, U.S. P. 


GUMS, Tragacanth, Karaya, Arabic, 








etc. 
Tre La Te ee ae LANOLIN, Anhydrous U.S.P. and B.P. 
your assurance of quality consistent with STEARIC ACID, Triple Pressed Fancy 
| service concerning your gum problems. , 
| Witiow . . QUINCE SEED, Persian, Recleaned 
TRAGACANTH : 
KARAYA and all other cosmetic 
ARABIC raw materials 


| in all grades, Whole and Powdered. 
| Take advantage of our direct connections in Samples qm: naquent 
| 


country of origin. Write for complete stock list 


FRANK-VLIET CO. INC. WALTER H. JELLY & CO. 


INCORPORATED 
160 WATER ST. Teleph 
NEW YORK, N. Y. sone ME ne 412 N. Western Avenue Chicago, Illinois 
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EUCALYPTUS OIL 


There has been another spot advance in 
eucalyptus oil and at the new level of from 
46c to 48c per pound the market is quite 
firm. It is reported that prices will stay 
high for some time as there is little ma- 
terial to be had. 
drought in Australia has 
It is reported that 


A serious 
affected production. 
nearby supplies of eucalyptus leaves have 
been exhausted and that it has been neces- 
sary to continuously move the stills farther 
back into the country. The stills have 
been moved hundreds of miles in order to 


reach a supply of leaves. As a result cost 


of transportation has increased = ma- 
terially. 
Australia’s most important chemical 


export to the United States is eucalyptus 
oil, reports the Department of Commerce. 
The quantity of this oil exported to all 
countries dropped from 123,047 gallons in 
1934-35 to 115,732 gallons in 1935-36. Of 
these totals the United States took 42,181 
gallons in 1934-35 and 34,292 gallons in 
1935-36. 


CASCARA SAGRADA 


All reports indicate that the crop is 
being collected at a substantially in- 
creased cost this year. Only about 50 tons 
of last years bark were said to be unsold 
in the primary market. Activity in the 
peeling districts will have to be heavy if 
actual requirements of the world are to 
be obtained. 

\ report from the source states that it 
has been definitely established that the 
price to the peelers on the Pacific Coast 
has opened up this season at double last 
year’s quotation. In spite of this, fore- 
casts are being made that the crop will 
not equal the demand. Although this may 
turn out to be true it is still to early to 
With the col- 


lectors receiving much higher prices this 


make definite predictions. 


year there is a possibility that a larger 
crop will be obtained. 

Usder these uncertain conditions it 
might be advisable for buyers to await de- 


velopments over the next 30 days. 


AGAR 


A very firm market continued to prevail 
for this item as far as price was concerned. 
Number 1 grade ranged from $1.15 to 
$1.20 per pound on spot. 

Japan continued to stress the moderate 
stocks available because of the poor pro- 
Re- 


ports from the primary market carried 


duction during the winter months. 


information of very firm prices at the 
source. As additional production will not 
be possible until next November or De- 
cember it is generally anticipated that 
prices will continue on the strong side. 
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GLYCERIN 


Another sharp drop in price featured the 
market for chemically pure glycerin. The 
spot range is now from 2114c to 24%e per 
pound. Although this is still high when 
compared with the price of 14lc_ per 
pound of July last, the trend of recent 
weeks has been steadily in favor of manu- 
facturing consumers. With the tendency 
in crude being still downward, there are 
possibilities for further reaction in the 
C.P. material. 

Imports of refined glycerin during the 
first quarter of 1936 amounted to 76,448 
pounds. There was a sharp advance in 
the imports for the first quarter of 1937 
the total amounting to some 3,123,062 
pounds. Production of chemically pure 
glycerin during the period Jan.- Mar. 1936 
amounted to 17,819,218 pounds as com- 
pared to 25,227,922 pounds for the simi- 
lar period of 1937. Factory and warehouse 
stocks as of March 31, 1936 totaled 
9,202,723 pounds as compared to 16,276,- 
254 pounds as of March 31, 1937. 


GUM KARAYA 


Prices for gum karaya are very firm. 
Prices ranged from 10c to 30c¢ per pound 
as to quality. These values were only in 
line with the prevailing cost of replace- 
ments. The high price for gum tragacanth 
has focused attention on karaya as never 
before with the result that there has been 
considerable increase in consumption of 
New uses have also been de- 
firm 


this item. 
veloped for gum karaya. <A 
market is predicted until the end of this 


very 


year. 


GUM TRAGACANTH 


It was said that the very high prices for 
gum tragacanth has tended to discourage 
Reports indicate Turkey 
trade with nu- 
that 
shippers believe that old and new crop 


consumption. 
has completed treaties 


merous European countries and 
gum will find a higher market as the re- 
sult. They show no disposition to sell now. 
Allepo tragacanth continued in very firm 
position and in most directions stocks 


were none too ample. 


GUM ARABIC 


All cables that 
market was holding quite firm. 
ported that one firm went out of business 


the primary 
It is re- 


showed 


and this necessitated replacing some 2400 
tons of The stimulating 
effect of this unexpected buying further 
Col- 
lection of gum will stop any day now as 


gum. orders. 


strengthened the primary market. 


the rainy season is about to set in. Locally 
prices were firmly maintained and it was 
said present levels were close to actual re- 
costs. Powdered 


placement was 


slightly higher at 18¢ to 19c¢ per pound. 


gum 
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CITRUS OILS 


The price feature of the month in essen- 
tial oils was the further sharp decline in 
the price of California lemon. The price is 
now $2.60 per pound. The new level repre- 
sents a decline of 90c per pound during the 
past two months. 

Italian lemon oil was also reduced to the 
basis of from $3.20 to $3.95 per pound as 
to quantity and seller. The market for 
Italian oil continued soft after the decline 
because of the keen competition offered by 
the domestic product. 

Bergamot oil continued in a very firm 
position. There was no shift in the ship- 
ment price because of the very firm con- 
trol by the Italian Consortium. Some 
importers expressed the opinion that the 
continued high prices asked for shipment 
oil tended to discourage consumption of 
the natural oil here and gave synthetic 
products a decided advantage over the 
Italian oil. The price range was from $3.85 
to $4.15 per pound. 

Competition was keen on orange oil 
principally because an excellent quality 
domestic oil was available at low prices 
and very attractive price terms. Produc- 
tion of domestic oil this season was very 
large. 


CREAM OF TARTAR 


Raw material advanced again and this 
caused a le per pound advance in quota- 
tions for cream of tartar. Powder or 
granular material in barrels is now 184c 
per lb., kegs—net 100 Ibs. 18%4c¢ per Ib. 
Quotations are for prompt shipments only, 


no contracts being written. 


TARTARIC ACID 


Quotations on tartaric acid were ad- 
vanced lc per pound due to the advancing 
of raw materials. The following 
schedule now prevails: Crystal, granular or 


cost 


powder—barrels 24'4c per lb., kegs—net 
100 Ibs. 2434c per Ib. Prices are f.o.b. New 
York for prompt shipments only, no con- 
tracts being entered. 


ROCHELLE SALT 


Manufacturers of rochelle 
found it necessary to raise prices lc per 
pound because of advancing raw material 


salt have 


costs. The following schedule now pre- 
vails: Powder in barrels 15c per Ib., 


crystals in barrels 16c per pound. Quota- 
tions are f.0.b. New York. 


SEIDLITZ MIXTURE 


Advancing cost of production resulted 
in a 34c per lb. increase in the price of 
seidlitz mixture. In barrels this item is 
now quoted at 1234c per lb. f.0.b. New 


York. 
883 





BENZOL PRODUCTS COMPANY 
237 South Street, Newark, N. J. 


Manufacturers of Fine Chemicals 





Bromstyrol 
Cinnamic Acid 
Methyl Cinnamate 
Ethyl Cinnamate 
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Kis ‘WADDING 


KIMPAK is unexcelled for protection of liquids. Meets Postal 
regulations. Comesin rolls, sheets and pads of various thickness. 
Economical. Write on your letterhead for free sample portfolio. 


KIMBERLY-CLARK CORPORATION, Neenah,Wis. 


Sales Offices: 8 South Michigan Avenue, Chicago: 
122 East 42nd St., New York City; 510 West Sixth St., Los Angeles 


























JACQUES WOLF &Co. 


MANUFACTURING CHEMISTS AND IMPORTERS 
PASSAIC. N.J. 
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GUMS 
Arabic, Tragacanth, Karaya 
Powdered in our own mills under laboratory control 
VISCO GUMS 
for Wave Set Lotions 


SULPHONATED OILS 
for Soapless Shampoos 


ASEPTOFORM 


An odorless and non-toxic mold and fermentation 
preventive 


XEROLS 


Emulsifiers for liquid creams, cold cream 
and shaving creams 


MENTHYL SALICTYLATE 
(Licensed sales agents under U. S. Patent No. 2041874) 


Recommended for sun protecting creams and oils 


R. W. Greeff & Co., Inc. 
10 East 40th Street New York 




















SEYDEL CHEMICAL CO. 
Jersey City, N. J. 


Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcinol Monoacetate) 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 








LET US SOLVE YOUR 


COLOR PROBLEMS 


ANILINE COLORS 


For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 


COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 


We also carry a full line of CERTIFIED FOOD COLORS 


LEEBEN CHEMICAL Co., Inc. 


Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAIker 5-0210, 0211 









































Literature on request 
Cosmetic 
Certified 


COLORS: gers 


The finest lake colors for lipstick, rouge, face powder, etc. A 
complete line of Aniline Colors for any cosmetic or toilet 


purpose. 
@ 


Saponine Chlorophyll 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 
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GERANIOL 


for Soap 


In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 
Business Established in 1869 
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